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STERLING WITHOUT PEER IN 






DESIGNS OF DISTINCTION 






















As every dealer knows, Sterling by Gorham is distinguished 


for inspired design, authoritative craftsmanship, and superior 


TRace magn 
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guarantee that that particular piece is fashioned from silver 
925 /1000 fine, designed and moulded by hands trained during 
their entire lifetime to their craft. That same mark is also a 
guarantee of authenticity and distinction in design—whether 
that design is modern or classic. The distinction of Gorham 


Sterling is recognized by leading brides and hostesses in every 


re ee i es ee 


community. A national advertising campaign reaching people 


in your community who recognize, instinctively, Gorham 





quality begins in March and appears consistently in House 


Beautiful, Vanity Fair, Harpers Bazar, House & Garden, 





“=, “~—s anes —> —_ > 


Good Housekeeping, Vogue, American Hebrew, and American 
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Home. 
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Business Turns the Corner 


zine published the first of a series of articles 

on business conditions by Julius H. Barnes, 
chairman of the National Business Survey Confer- 
ence. This series is of much interest to the jewelry 
trade since it presents facts about general business 
conditions which are encouraging and which give 
jewelers a broader outlook as to the future. In se- 
lecting some of the highlights of the first article of 
the series the following facts are stressed: 


(): Sunday, March 16, the Herald Tribune Maga- 


Facts About Business 


@ To the business men of America the spring of 
1930 marks the end of a period of grave concern. 
They have now weathered the worst of the storm 
which came in the wake of last autumn’s crash on 
the stock market. 


@ The collective common sense of the American 
people has come to the rescue and American busi- 
ness is steadily coming back to a normal level of 
prosperity. 

q An index figure for the whole picture would 
fall somewhat under the same figure for 1929, but 
it must always be remembered that 1929 was an ab- 
normal year. 


q American finance is sound, far more sound than 
in the excessive inflation of a year ago. 


@ State and municipal bond issues have recently 
mounted toward the total of the years just after the 
war, a guarantee of abundant activity shortly. 


q Shipbuilding is advancing and will be aided ma- 
terially by the opening of a dozen new ocean mail 
routes. 





@ Automobile production is now above the 1928 
level. 


@ There are some bad spots. Textiles and leather 
have suffered during the winter, but their plight is 
of many years’ standing. 


@ With reasonable stability now and progressive 
economies in farm production, farm buying power 
should equal or exceed that of last year. 


@ Construction in the entire nation, which nor- 
mally runs about eight billion dollars a year, will 
mount toward the ten billion mark in 1930. 


@ On the whole, a note of optimism is apparent 
among the vast majority of industries. 


Mr. Barnes goes on to say that there is nothing 
more heartening in recent American history than 
the sort of team play we have had this winter. He 
cites what the Government itself has done. Through 
the Treasury Department came the recommenda- 
tions for a tax reduction of $160,000,000, which un- 
doubtedly stimulated business at a critical hour. The 
Department of Agriculture and other branches of 
the Federal Government rallied to do their bit. He 
then discusses how American business met the Gov- 
ernment, move for move. In concluding the article 
he says in part: 


“Tn all these steps the great gain has been a grow- 
ing confidence that business can largely solve its 
own problems, in voluntary cooperation with agen- 
cies of government. America’s living standards are 
above the world level; its machinery of production 
is more extended and more delicate. Its towering 
structures of manifold industry are, of course, more 
subject to shock. Recession, if it came unchecked, 
might run to extremes. * * *” 
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EWELRY as well as all 

other luxuries should have the 

background of intensive promo- 
tional work this year in order that the pub- 
lic may have an even keener interest in adorn- 
ment than has prevailed for the last five or six years. 

Whether the jewelry is intended for those of moderate 
means, or is in the highest priced gem strata, effects and 
details are very much of the same expression. There was 
a time in all merchandise when the grade could be quick- 
ly recognized. The lack of new design and the inability 
to substitute, and the lack of machinery to take the place 
of hand-work made imitation almost impossible. Today in 
popular priced jewelry, as in garments and millinery, the 
copyists have made masterly strides. Quality and detail, 
often times color depth, are the only sure signs of first 
grade merchandise. Never were popular grades so beau- 
tifully imitative as today. For today is a machine age, 
volume and distribution making a new price market. 
The introduction of terchery colors and the accepted 
feminine adaptations of the 1830 period in this year’s 
garmentry should spell encouragement to the smaller 
jeweler who does not have a demand for the high priced 
exclusive products. 

As the summer season approaches and finances have 
started to right themselves again, a buying interest has 
begun to show in colored combinations and in crystal and 
other white effects. In the garment, as well as the 
jewelry field everything is good provided it is in the 
style picture and expresses the mood and mode of the 
moment. 

While Paris is expressing an ultra modern trend with 
a surprising squareness of line, most of our copyists 
and successful originators in America feel that while the 
intricacy of filigree and studied granduers are giving 
way, there will remain, however, a feminine and girlish 
or youthful interpretation. 

Flower patterns, such as are created by the Russians 
in Paris, with odd twists and modernized expression will 
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be the next step 
in French and 
American jewelry. 

Fifth Avenue is greatly 
interested at this moment in the 
cluster work of colored stones, this 
being a Palm Beach reflection. Small 
flower baskets, birds on the wing, sugges- 
tions of little houses and animals are being 
fashioned in all grades with novel treatment. 

A renewed interest in onyx dyed in the rough and 
made in the most attractive shades to complement the 
new dress colors is being felt. The chocker is still sought 
by those who wear morning suits of tweed, but even the 
tweed wearers are becoming more feminine in their 
selections of costume jewelry. 

A marked interest is being evinced in the necklaces 
of 15 inches from neck clasp to joiner, in the daytime 
costume jewelry. In the exclusive shops the uses of 
platinum with colored stones is very much in vogue, 
while some of the costume jewelry creators are using 
gold chain and washer detail to set off the cuts of stones. 
The 15 inch necklace overall is also much in vogue, the 
pendant being impressively sized and usually fashioned 
in oval form. Green onyx, smooth or fluted, carnelian 
and rose quartz are the popular effects at the time, while 
much interest is being shown in chalcedony. 
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Popular Priced Offerings Reflect the Style T rend of the Metropolitan Centers 


Because of the coast to coast acceptance of the queer 
plues in strong pastels in hats and dresses, chalcedony 
and rose quartz should be widely accepted. Crystal never 
so beautifully fashioned, is here to stay for some time. 
Many novel effects are obtained by the uses of metal 
with crystal and by new cuts and detailed arrangement 
of design. 

It is very noticeable that women are quick to accept 

the flat lozenger type necklace which is a relief from 
various round beads. Jade is still selling to the 

smart women of New York and some of the 
young matrons are favoring the new 
black and crystal in Hawaiian rope 
motifs. Tinsel finishes and metal- 
lic compositions are being 
combined with semi-pre- 
cious colored stones 
for novelty wear. 
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A marked interest is 

being shown in the 

necklaces measuring fif- 

teen inches from neck clasp 

to joiner in the daytime costume 
jewelry. Wrist watches are also 
proving popular at the present time. 


Coral combined with jade or the burned and chemical- 
ly dyed onyx is popular for the society girl. Topaz is 
being shown in some very clever cuttings and has already 
been expressed with some smart blue ensembles. 

With the wide and varied selection of fashion-right 
merchandise that is being placed on the market today, 
and the sensitive consciousness of the new feminine 
woman, jewelry can be more widely sold if the advertis- 
ing program of the wide awake merchant will forcefully 
show the uses of the article. 

Suggest in your advertising what the necklace or 
bracelet may be worn with, what occasions it is best 
fitted for and what colors it agrees with. Then with 
window promotion and a wide awake salesman who is 
interested in his merchandise and not merely in the 
clock or the pay check, a sizeable profit should be real- 
ized. Popular and exclusive grades of pocket watches 
graduation watches, necklaces, earrings, rings, compacts, 
cigarette containers, clips, dress pins and belt buckles, 
etc., are all extra profit merchandise during these coming 
months. 


public in your merchandise. A properly directed 
advertising campaign which will catch and hold the 
attention of the people in your town should be a 
profitable venture. Easter is just ahead and 
the June wedding and graduation season 
' also should help to increase your 
sales. All of the above lines and 
other attractive merchandise 
should be included in 

your stock. 


hy is the time to begin your work to interest the 
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Increase April Diamond Sales 


HE diamond is the birthstone for April, so 
= not make that fact a greater incentive to 
increase the sales of these beautiful gems dur- 
ing the coming month, not only to those who have 
birthdays in April, but also to the public at large? 
What more appropriate Easter gift can be con- 
ceived, or one that will bring greater joy to the 
recipient, than a fine diamond beautifully. mounted 
in a ring, a pin or in some other pleasing fashion? 
It will be a lasting reminder of a happy event, and 
will be treasured more and more with the passing 
vears. 

Advertise the fact in your local newspapers that 
your store is headquarters in your community for 
fine diamonds and call it to the attention of your 
customers in your direct mail matter. Stress the 
fact that your judgment as a diamond merchant, 
your experience in the jewelry trade and your rep- 
utation for integrity, go into the sale of every 
diamond that is purchased from you. 

Make your show windows so attractive that the 
public will be invited into your store to inspect 
your merchandise. Call attention to the fact. that 
you are anxious to submit suggestions for new and 
beautiful designs to those who have diamonds in 
old fashioned mountings and display articles which 


have been transformed from old style settings into 
up-to-date creations of adornment. 

Sales may come from unexpected sources if the 
retail jeweler is alert to every opportunity that 
presents itself. Personal visits to a carefully se- 
lected list of prospects are often well worth while. 
Such a list should include those who are financiaily 
able to purchase diamonds who have birthdays in 
April, or where some member of the family was 
born in that month. 

Watch your opportunities and make a special 
effort to sell more diamonds during April. 
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The Study of Gems 


HE article written by Paul F. Kerr on “Study- 
[ae Gems at Columbia University” which was 
published in last week’s issue of THE JEWELERS’ 
CIRCULAR, served to direct attention to the excellent 
opportunity retail jewelers in the Metropolitan dis- 
trict have to increase their knowledge on this sub- 
ject, which is an important one in connection with 
their business. 
Instruction in gems and precious stones was first 
offered at Columbia University during the summer 
session in 1913 by the late Professor Alfred J. 
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Moses. He was continuously identified with the 
work until the time of his death in 1920. Under his 
direction a complete collection of gems were as- 
sembled in the mineralogical museum now housed 
in Schermerhorn Hall. 

Following Professor Moses’ death, the course was 
discontinued for several years, but was revived 
again in 1923, and has been continued with increas- 
ing support since that time. The administration 
of the course has been changed from the summer 


. session to the Extension Department of the Uni- 


versity, and is now given during Monday evenings 
extending throughout the spring session of the 
University. In 1930 the first meeting was held Feb. 
10 and the last will be May 19. 

The course, as at present outlined, is arranged 
primarily for those in the jewelry industry, and 
the major number of the students are directly en- 
gaged in the jewelry trade. New equipment has 
been added to facilitate the study of gems, and the 
classes are being held in the new addition to Scher- 
merhorn Hall. The course is in charge of Paul F. 
Kerr, assistant professor of mineralogy at Colum- 
bia. 

A number of such courses are offered in Europe 
among the most important being that of Professor 
Michel in Vienna, and it is understood that a course 
has also been organized on the Pacific Coast. The 
University of Michigan also offers a course in gems 
and gem materials. 

Instruction in gems and 
precious stones could well be- 
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The Tariff Bill 


N Monday night the Senate finally accepted the 
() tariff bill after more than six months of con- 

tinuous debate. The bill went to third read- 
ing, and was ordered engrossed on Saturday. 

Completion of the bill marks the end of a long 
and bitter struggle which has been unprecedented 
both for length and for feeling aroused. 

The bill passed the House May 28 and was sent to 
the Senate and referred to the Finance Committee. 
Most of the summer was consumed in revising the 
House bill. Both houses were in recess from June 
19 to Aug. 19. Senator Reed Smoot, chairman of 
the Finance Committee, reported the bill to the 
Senate Sept. 4. 

The bill will be sent to Conference Committee of 


‘the two Houses this week and it is expected that it 


will be in the conference a month or six weeks and 
that it will be May 1 or later before the two houses 
vote on the adoption of the conference report and 
the enactment of the measure. 

While the seemingly endless debate has been go- 
ing on the commercial world has become more and 
more anxious for some definite action in order that 
business and industry may know what to expect and 
settle down to the new rates. 

On articles that interest the jewelry trade there 
are a number of differencs in the Senate Bill, as 
compared with the House Bill. Rough or uncut dia- 
monds have been placed on 
the free list with cut stones 
dutiable at 10 per cent. In the 
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study offered in colleges and 
universities throughout the 
country in large centers of 
population. 

Jewelers should need no 
urging to prompt them to take 


A Welcome Visitor 





W. J. HEINS, INC. 
Jewelers—Opticians 


Knoxville, Tenn., March 27, 1930 


House bill jewelry composed 
of gold and platinum was 
dutiable at 80 per cent and the 
Senate left it that way. The 
watch and clock paragraphs 
have been returned to the ex- 





advantage of opportunities to 
add to their knowledge of this 
important subject. Where it 
is impossible for them to at- 
tend such courses, there re- 
mains the alternative of gain- 
ing much valuable informa- 
tion through the study of 
authoritative books on the 
subject, and it is refreshing 
to note that an increasing in- 
terest is being shown by re- 
tail jewelers in various sec- 
tions in this direction. 













While other subscribers are telling you 
of their appreciation of the CircuLaR, we 
wish to be numbered in that list also. 
Tue Jeweters’ Circucar has always been a 
great trade publication, but, with its new 
cover and other features, it is better than 
ever. It is a most welcome visitor to our 
store, and is gone through from cover to 
cover by the various members of our 
organization. 


Very truly yours, 
W. J. Heins, Inc. 
By G. H. Smith, Treasurer 


* oe 
The above letter is similar to many others 
which we have receiwed. We are glad to 


know that THE JEWELERS’ CIRCULAR is a most 
welcome visitor to the store and appreciate 
Mr. Smith’s expression of opinion about it. 
Editor, THE JEWELERS’ CIRCULAR. 











isting law, the act of 1922, in 
the Senate bill. The rate on 
coral, rubies, cameos and 
other precious and semi-pre- 
cious stones, but not set for 
jewelry, has been changed 
from 20 per cent in the House 
bill to 10 per cent in the 
Senate bill. There are also 
other changes in the Senate 
bill. The bill was finally 
passed by a vote of 53 to 31. 
The Senate has had the bill 
almost seven months. 
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The 15-Week Credit Plan 


By R. L. D. 


FTER spending $750 in the study of fourteen 
ef different credit systems in various cities 
throughout the country, Louis Yaseen, cash 

and credit jeweler of Niagara Falls, N. Y., has worked 
out a plan of doing business along credit lines that is 
perhaps one of the simplest, yet one of the most effective. 
Yaseen’s bookkeeping “sys- 
tem” consists of but one book 


there, is made darker than others to give the letter a 
more “real” effect—a touch that has been commented on 
more than a few times by Yaseen customers. The letter 
reads as follows: 
“Dear Friend: 

“In looking over your account we notice that you 
are not making payments 
according to the terms 

















in which are recorded all credit 
transactions. All notations in 
this book are such that a 
grammar school boy could make 
entries and know, at all times, 
just how each and every ac- 
count “stood.” 

Once a week, on a Monday, 
Yaseen, himself, “goes over” 
the credit book and recalls 
again those who have paid on 
their accounts during the pre- 
vious week. He also notes those 
who have not paid. To the 


‘Good Credit.’ 


“We have protected ourselves against loss, 
and have, at the same time, built up not a 
little business, by refusing an applicant credit 
and advising him how he may obtain, at a 
later date, the credit he wishes. 
people don’t understand what constitutes 
We make it a distinct point 
to instruct them along these lines so that we 
may have a better chance of having their 
trade and that they may be better ‘risks’ for 
other jewelers and other types of merchants.” 


specified in your contract 
with us. Undoubtedly this 
is an oversight on your 
part. 

“It is necessary that we 
hear from you at once, and 
assuring you that we thor- 
oughly appreciate your po- 
sition, we are, 

“Cordially yours,” 


Too many 


If the customer continues to 
ignore his Yaseen account, he 
receives a telephone message 











latter he gives a few minutes’ 
consideration. If it is the first 
of a party’s not making his or her regular payment at 
the store, nothing is said or done. The store of Yaseen 
forgets this account until the following Monday. In the 
event that the weekly stipend is not forthcoming at this 
time, Yaseen sends the delinquent customer a statement 
“in full” of the account. The following week, unless he 
has heard from the customer and the bill settled in full, 
or the weekly payment made, or some satisfactory ex- 
planation given, this jeweler sends out a short form letter 
on store stationery. 


HE letter is made to appear like a personal, type- 
written communication, and the type, here and 





= from Yaseen himself at his 

home or place of business. In 
his telephone talk Yaseen comes out, point blank, asks 
the delinquent “what’s the matter?” and admonishes him 
to come in and pay the bill “like a man—or lady.” Asa 
general rule, the customer at the other end of the wire 
makes all sorts of promises to come to the store and 
settle all back. payments, but not all these promises are 
kept. 

Those who don’t “keep their word” are, on the follow- 
ing Monday sent a nice, terse telegram, which might 
read something like this: 

“Unless account is paid within 24 hours, suit will 
be made.” 
“Our telegrams cost about 20 cents each,” says Yaseen, 
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“but they are worth every penny of the expense. They 
are the means of collecting accounts in full each and 
every time. In our six years of business every telegram 
gent to delinquent accounts has ‘worked.’ 

“There is something different about a telegram. A 
telegram will be opened, it will be read, and it will be 
heeded. 


“fp statement sent out on the ‘second week’ is a 
more potent ‘collector’ than the letter sent out the 
following week. The average person pays more atten- 
tion to a bold, unadorned statement of an account than 
he does to a letter anent the same account. He does not 
know what the follow-up to the statement will be; he 
does not know what we might do to collect that account. 
But a letter—well, that’s a different thing. The letter 
we send out merely gives the man who ‘reads’ a reminder. 
The other type of customer, the careless one, throws it 
into the wastebasket and forgets all about Yaseen and 
his account. But a demanding letter of this type is quite 
necessary in the entire collection scheme, we find. 

“We extend credit to all who are worthy of credit. We 
print in our newspaper advertising at various times 
‘Our Creed,’ which not only tells about our fair and 
square methods of merchandising, but also lets the pub- 
lic read how we feel about the credit situation.” 


RECITATION of this “Creed” may be of some 
0A value to other jewelers in various parts of the 
country. This “copy” is headed: “Yaseen’s Square Deal 





Yaseen, Niagara 
Falls, N. Y., be- 
lieves in the 15- 
week credit plan 











Comfortable 
wicker furniture 
and cheerful sur- 
roundings make 
buying pleasant 
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Creed,” and the text is in five numbered paragraphs, as 
follows: f 

1. Credit will be extended to every worthy citizen of 
Niagara Falls on any ring, watch, diamond or any arti- 
cle of jewelry in our store—without embarrassing inves- 
tigation. Yaseen’s trust you. 

2. All merchandise sold at Yaseen’s will be exactly as 
advertised or represented, or your money will be re- 
funded. Yaseen’s Is a Fair Jewelry Store. 

3. Yaseen’s gives credit without resorting to un- 
pleasant methods of collection. You make your pay- 
ments at the store. We employ no collectors. Yaseen’s 
credit policy is frank and honest. 

4. Yaseen’s will do their utmost to supply you with 
anything in the latest jewelry innovations. The stock 
at Yaseen’s will always be up-to-the-minute, all to be 
sold on Yaseen’s easy credit plan. Yaseen’s is a complete 
jewelry store. 

5. Yaseen’s will give dollar for dollar value and more 
on every article leaving the store. You will be shown 
the same courteous, friendly treatment whether you 
purchase a dollar article or a five hundred dollar article. 
Yaseen’s is a friendly store. 

“We find that the publication of this ‘Creed’ from time 
to time is extremely good advertising. It places our 
store definitely in the minds, if not in the hearts, of our 
public. 

“But How and To Whom do we grant credit? First 
(Continued on page 40) 


The show win- 

dow displays are 

kept timely and 
attractive 





No credit account 
is opened for less 
than $7.50 
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A Reliable Diamond Check System 


How to follow up Diamonds from Purchase to Sale 


Reprinted by request 


not only gives us a correct check on our diamonds 


T v0t diamond check system which we are now using - 


each day but gives a detailed record of each 
diamond piece in stock. It is a flexible system much 
more so than a book system. We use a six-drawer card 
index filing cabinet. Four drawers hold cards 5 x 8 and 
two drawers hold cards 10% x 3%. The cabinet is 
arranged as shown in the illustration. 

Drawer 1 is used for filing 
ring cards of rings which 
are in stock. It also con- 
tains compartments for 
cards of rings which are out 
on memorandum and rings 
which are being manufac- 
tured. 

Drawer 2 is used for filing 
cards of barpins, brooches, 
scarfpins, earrings,  etc., 
which are in stock. It, too, 
contains compartments for 
pieces which are out on 
memorandum and which are 
being manufactured. 
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Drawers 3 and 4 are used for filing alphabetically the 
cards of all diamond pieces which are sold. 

Drawer 5 contains cards of all loose diamonds which 
are in the wallets. 

Drawer 6 contains cards of loose diamonds after all the 
diamonds are used up and the diamond papers are empty. 


HENEVER we receive a shipment of loose dia- 

monds, each paper of diamonds is given a card like 
card B. This card shows that this paper of diamonds 
was purchased from A. B. C. & Co. on March 12, 1929, 
The number of this diamond paper on the importer’s 
record is 1742. The number of the paper we have given 
it is 276. This number is put on the card and on the 
diamond paper itself. 

The card also shows that there are 64 diamonds weigh- 
ing 3.20 carats contained in this paper and the cost per 
carat is in code. These cards are filed in drawer 5 of 
the cabinet. There is a card in it for every paper of 
diamonds in our wallets. Whenever a diamond is used 
out of our loose stone stock a slip A is made out. This 
slip shows that four diamonds weighing :21 carats were 
used out of paper No. 276, that they were put into ring 
No. 231 for stock. This slip is sent to the office. The 
person in charge takes card No. 276 out of cabinet and 
enters the information on card (as shown in first entry 
on card). As soon as all the 64 diamonds are used out 





A TAKE OFF OF LOOSE DIAMONDS 


F ” Viamonds «24. ct. out paper No 276 .G@..7R* per «+. 
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Cards showing how diamonds are checked from purchase to sale 
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of this card the paper is taken out of the wallet, the 
card is marked “Empty” and filed in drawer 6. This 
method of checking loose diamonds gives an accurate 
check, because the cards are taken care of in the office 
by a person who does not handle the diamonds in the 
store and therefore her record must tally with the loose 
diamonds in the wallets. 

All rings bear a tag with a consecutive number which 
corresponds to a card (like card D) number. This card 
shows that ring No. 270 contains one diamond, perfect, 
weighing 1.30 carats, and that this diamond was taken 
out of paper No. 99. It also shows the price per carat 
in code and total cost of diamond in code. 

The card also shows that the mounting contains 8 
small diamonds weighing 0.24 carats which were taken 
out of paper No. 164. It shows the price per carat in 
code, and the total cost of small diamonds in code. The 
ecard shows that the mounting was made by Lemon & 
Son, and the cost of it is marked 
in code. Also the cost of setting 
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LL diamonds are checked up each night. Tabs 

are kept in the file with the éard. There is one 
tab for rings, one for barpins, etc. These tabs are ruled 
into squares, one for each day in the year and dated. 
The daily balance of rings or barpins is kept opposite 
the date. For instance, if there were 230 rings in stock 
on March 5 and two were sold on March 6, the balance 
on that day would be 228 rings. If on March 7 eight 
rings were put in stock the total on that day would be 


~ 236. These tabs are checked over each night, and the 


number of sales slips are deducted. The person checking 
the cards makes out Slip E. 

This slip is then given to the person checking the dia- 
mond. According to this slip there should be 275 rings, 
132 barpins, 24 scarfpins, 10 pairs of earrings, 14 
bracelets, and 16 watches, etc. Each item is counted 
and checked, and if the amounts tally, it is “O. K’d.” by 
him and signed with his or her initial. 

If any of the amounts are 
short and cannot be located the 





the diamonds is marked in code. 


diamond pieces are then checked 





Below all this is the total cost of 
the ring. 


‘J HE ring was actually put in 

stock on March 28, 1920. 
Space is reserved on the card to 
show if ring was purchased from 
a manufacturer and the date of 
purchase. Below this is a 
description of* the ring itself. 


This diamond check system has been tried 
and found very satisfactory. It is a flexible 
system, more so than a book system. It 
requires very little work to make out the 
ecards and check them up. 
card index filing cabinet is used. The cab- 
inet is arranged as illustrated. 


by the cards and the card bear- 
ing description of the lost article 
is found. This card contains a 
description of the diamond piece, 
weight of stones, etc., and this 
description helps to show just 
what style of piece is being 
searched for. 

This system, if properly kept, 
will prove absolutely accurate 


A six-drawer 








The description shows that it is 

a square platinum mounting with 

8 small diamonds in the shank. These ring cards are 
filed consecutively in drawer No. 1 of the cabinet. When 
a sale of a ring is made 4 slip (like slip C) is made out 
and sent to the office with sales ticket. The slip shows 
that ring No. 270, weighing 1.30 carats, has been sold 
for $1,100 to Mr. John Smith of Etown, Ky. Card No. 
270 is taken out of cabinet, and at the top of card the 
information is written, also the name of the salesperson. 
The card is then filed in drawer three or four, alpha- 
betically. Later if Mr. Smith decided to return the ring 
and exchange it for a larger one, the card is taken out 
of the alphabetical index and marked “returned by John 
Smith of Etown, Ky., date April 1, 1920; allowed $1,100.” 

Then the card is put back in drawer No. 1 under its 
original number, and the ring is put back in stock under 
270, its original number. The same method is used in 
drawer No. 2, which contains cards for barpins, lava- 
lieres, earrings, etc. 

If a ring is sent out of the store on memorandum, a 
slip C is made out and marked “memo.” The card is 
taken out of file and the slip attached to card and filed 
under head of “Rings out on memorandum.” As soon as 
we start to “set up” a ring or pin it is given a card and 
a number. 

During the time which it takes to manufacture it the 
card containing description is filed under head of “rings 
being set up.” When they are put in stock the cards are 
taken out and put in regular file. 


and, as said before, is flexible to 
handle. It requires very little 
work to make out cards and check them up. 


Turns Stock 7 to 8 Times 


E. ADAMS, manager of the store of V. A. Corri- 

e gan Co., 631 S. Main St., Los Angeles, Cal., uses a 
system which, he says, permits him to turn his stock 
about seven or eight times a year. 

“My policy is to buy the best that can be bought and 
to dispose of it honestly. I never allow myself or any 
of my salesmen to make a misstatement. I buy only 
what I can sell. For illustration: a provision merchant 
turns his stock nearly every week. He buys what he 
knows he can sell and he knows what his customers want. 
I do the same. I know my patrons and I place in stock 
only what I know they want. I am right in front of the 
Pacific Electric main depot. Thousands of commuters 

rive at that station every hour and thousands depart. 
I cater to that trade. They know me and know our house, 
so I get their trade for whatever they buy in jewelry 
lines. 

“I also give back the purchase price to any customer 
who brings to me any article he has bought at my place. 
I never ask a question; the fact that the patron is not 
pleased with the article is all the reason I need for the 
refund and that makes him my friend. We never vary 
from this rule. 








Avoid Anxiety by Cultivating Efficiency in Checking Up on Your Stock 











THE JEWELERS’ CIRCULAR 


March 27, 1980 


The 15 Week Credit Plan 


(Continued from page 37) 


of all, let us say that only approximately one-third of 
our total business is transacted on a credit basis. Our 
large cash business is due to the fact that we have a 
credit ‘minimum’ and to the fact that we try to sell for 
cash whenever we can. We don’t allow a person to open 
a credit account for less than $7.50. All sales under this 
amount are for cash only. We feel that if a person can’t 
pay this amount in cash for an article that he or she 
isn’t worth a credit connection. 


'e 4 HILE we list ourselves as a cash and credit 

jewelry establishment, we try to have certain 
customers make full payment for their purchase when- 
ever possible. This arrangement saves the customer 
the trouble of coming into the store each week with his 
regular payments, and it gives him ‘ownership’ imme- 
diately. 

“We try to induce the customer to pay cash for his 
article because we have the interests of the customer at 
heart. It would be more money in our pockets to let 
this customer have credit and let him come in weekly, 
for nearly four months. Perhaps on two or three of his 
visits he would see something that he’d like or needs, 
and so extra sales would be consummated. And then 
there is the advantage of having a customer ‘tied’ to 
your store for such a long period. 

“But we don’t do business along these lines. We want 
at all times to go more than half way with the customer 
and so we have his best interests in mind, for the simple 
reason that it is the square thing to do and because it 
is a form of advertising that pays the biggest dividends 
in dollars and cents. 

“We extend credit on a fifteen-week basis. We don’t 
grant credit for a shorter or a longer interval. We 
have divided the city into sections and have designated 
these sections as credit and non-credit districts. 

“Our city has approximately 300 rooming houses, 
practically all of which are located in one or two dis- 
tricts. These two districts are ‘off our books.’ Under 
no circumstances will we extend credit to people who 
reside in this territory. Experience has driven us to 
this drastic, non-flexible precautionary measure. 

“Niagara Falls has thousands of tourists in the months 
of June, July, August and September. We don’t cater 
to this trade a single bit, and we will not give a tourist 
credit. While we hold no brief against colored folk, it is 
the exceedingly rare colored person who can get mer- 
chandise from us on credit terms. Waitresses, taxi 
drivers, barbers and the like all come under this ban. 
Any person who has a job or position that is ‘open to 


graft, howsoever small,’ cannot get credit from us. 

“We are conducting our store for permanence and 
profit, hence our rigid policy of credit. The trouble with 
many jewelers who are striving to do an appreciable and 
profitable credit business is that they cannot turn a cus- 
tomer away; they cannot say ‘No’ when credit is asked, 
They feel they have to sell to everybody. 


74 WY E are not afraid to turn down customers, 

And we don’t sugar-coat our refusal to do 
business with this or that customer. We tell the appli- 
cant just why we can’t sell him, why we can’t give him 
credit. We inform him that our credit information 
channels tell us that he has no credit rating. Coming 
right out with such information is good business, we 
find. Many times the customer will leave the store, take 
a little time to get a credit ‘standing’ and then come 
back and do business. 

“It is not good for the customer nor for the jewelry 
profession as a whole for the individual jeweler to sugar- 
coat his refusal of credit. This ‘sweet’ way of doing 
things is but an invitation to the applicant to go else- 
where and ‘see what he can do,’ instead of setting about 
to be worthy of credit. 

“We have protected ourselves against loss, and have, 
at the same time, built up not a little business by refus- 
ing an applicant credit and advising him how he may 
obtain, at a later date, the credit he wishes. Too many 
people don’t understand what constitutes ‘Good Credit.’ 
We make it a distinct point to instruct them along these 
lines that we may have a better chance of having their 
trade and that they may be better ‘risks’ for other 
jewelers and other types of merchants. 

“We contact all customers, including those desiring 
credit, in an easy, friendly manner. If a credit applicant 
does not care to discuss his or her purchase ‘in public,’ 
the applicant is taken to one side, seated, made con- 
fortable and the proposed purchase ‘gone over’ in abso- 
lute privacy. Applicants for credit sign an ordinary 
lease, which calls for complete payment of the article in 
fifteen weeks. Payment must be made each week, in 
weekly installments. 

“Credit applicants are each and all advised to call back 
the following day. In the meanwhile we seek, through 
a competent local credit bureau, their credit rating. 

“All credit customers have a maximum credit rating. 
This rating varies with the individual. Some cannot be 
given more than $15 worth of merchandise ‘on credit,’ 
while others can buy quite an unlimited amount of goods. 

(Continued on page 90) 
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Lavish Jewels 
with 
Simple Clothes 


Prophesied Style “Rule Seems to 
Hold Good with This Model 


HE prophesied style rule—simple clothes 

and lavish jewels—seem to hold good, as 

witness this evening gown of bright red 
satin, minus any trimming save for a simple 
bow at the neckline. Every other bit of orna- 
ment is detachable. 

The rings and bracelets that decorate both 
wrists and hands are heavy with diamonds, 
in regulation, conventional cuttings and in odd 
geometric shapes. One of the bracelets has 
emeralds combined with the diamonds, and a tiny watch 
concealed among its links. Another has rubies outlining 
its edges. 

Lavish as these jeweled accessories seem, there is a 
thrifty side to this new phase of fashion. Detachable 
trimmings may be changed from one costume to another, 
and used in several ways. Bracelets of the type pictured, 
that are worn on the wrist for evening gowns, are looped 
around the belt of an afternoon dress, to serve as a 
jeweled buckle-band, and are fastened in the knots of 
bows that close the necklines of daytime frocks. 


* * * 


O called because they reflect the light in a starry 

formation, star sapphires are foremost among the 
many seasonable offerings that fill the jewelers’ windows 
in London. One important looking necklace that is at- 
tracting many feminine eyes consists of a magnificent 
star sapphire pendant that hangs from a diamond link 
chain. Each link measures nearly an inch in length and 
is set with diamonds around the edge. In the centre of 
each link is a deep blue sapphire keystone. The star 
Sapphire forms the centre stone of a larger eight-pointed 
star encrusted with diamonds. Star sapphires are also 
being shown in the form of rings, bracelets and brooches 
worked out in elaborate geometrical patterns. 


* * * 


Jewels and flowers are combined by enterprising shop- 
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This young woman is wearing a gown without trimming 
except a simple bow at the neckline. Her jewels include 


bracelets, rings and a necklace 


keepers who provide those et ceteras intended as gifts 
for women and as a mark of masculine chivalry. A bou- 
quet of flowers, for instance, is tied with an elaborate 
ribbon bow on which is pinned a jewel brooch that is an 
exact replica of the natural flowers. Thus by a single 
gift of flowers a gallant swain perpetuates the memory 
of it in such a way that his lady is almost certainly in- 
duced to pin it literally to her heart. Many of these 
brooches are less than an inch in length, the flowers being 
exquisitely carved from rare precious stones. 


* * * 
UITE one of the latest crazes in the jewelry line 
takes the unusual form of a jade circlet worn as a 
“keeper” to the hoop of platinum or gold that denotes the 
matrimonial state, according to a writer for the National 


Jewelers’ Publicity Association. 
* * * 


Coral pink is the popular shade of the moment with 
the result that coral has suddenly leapt into favor as an 
item of the modern woman’s jewel case. Some women 
are wearing again long ropes of branched coral that were 
popular 25 years or more ago. Salmon pink is perhaps 
the most popular shade of coral, but one sees almost 
every tone down to the shade that verges upon scarlet, 
worn with walking costumes. For afternoon wear coral 
beads are combined with semi-precious stones such as 
topaz and lapis-lazuli. 





Ideas on selling, window display, stock records, mer- 
chandising, advertising, store system, etc. all of which 
have been tried and tested by successful jewelers. 
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Gathered by Harry R. Terhune 
in his travels around the United 
States for Jewe.ers’ CiacuLar 


readers. 


By Harry R. Terhune, Field Editor, THE JEWELERS’ CIRCULAR 


Double Check in Opening 
Accounts 


OUISVILLE, KY.—The Dixie Jewelry 
Co. uses a double check in opening 
accounts, also in reselling old customers. 
The form reproduced here is the counter 
slip. This is made out by the salesman 
and is independent of the one filled out 
by the credit manager. The object is to 
give the credit manager the viewpoint of 
the salesman. The abbreviations “S. B.” 
“C.” etc. mean, “Steady Buyer,” “Cash, 
that is, sometimes pays cash,” The 
amounts under the days of the week 
allow the salesman to check the amount 
that the customer agrees to pay each 
Monday or whatever day he elects. 


Cleaning Out Stickers 


HIS is one in which names or loca- 
tions cannot be mentioned, but it is 
too good to keep. Last Christmas time 









































Employed 


Bags can: 
1 hereby agree that this transaction shall be governed by al! conditions set 
forth in contract No. entered into and signed by me 


on 19 
I agree to make payments on my account as follows: $. 


on delivery of the merchandise and $. every 
Name 


Address ................ 








GAL. 
Counter slip used in double check system 


the son of a well known jeweler was 
putting in some time at the store dur- 
ing his college holidays. In prowling 
around the store’s basement he came 
across some old colored glass bread and 
butter plates, also some glass finger 
bowls of the same color, that had been 
there for ages. Imagine his father’s 
surprise a few mornings later on seeing 
these old_relics all washed up, each with 
a $2.50 mayonnaise ladle, arranged on 
a card table in the rear of the store, 
all neatly labeled, “Special $5.00.” Of 
course this story would not have been 
told me if every one had not been sold 
out in a few days’ time, with more cus- 
tomers calling for them. Just goes to 
show what a little imagination will do 
in moving goods. 


Radios Serviced by Distributor 


ACKSONVILLE, FLA.—Introducing 
a jewelry store whose slogan is “Pay 
Cash” yet has developed a good radio 
business, which is 50 per cent credit. In 
the opinion of H. P. Meyerson, a line 
of good standard radios fits in a jewelry 


store to perfection. In this particular 
case, however, it seems that Meyerson’s 
is decidedly fortunate in the arrange- 
ment that they have with their radio dis- 
tributing house. This distributor takes 
care of all servicing, which in itself is 
somewhat of a problem. Those machines 
sold on terms are handled through a 
finance house, consequently none have 
been, or probably will be, thrown back 
on the store for lack of keeping up the 
payments. 

There are certain things it is well for 
a jeweler who is figuring on going into 
the radio business to consider. Chief 
of these is to make sure to tie up with 
a house who never cuts prices, or who 
does not introduce new models every 
little while. Perhaps the next is not to 
agree to sell any specified number of 
machines. Unless credits are closely 
watched, a certain percentage of people 
will make just a payment or so, then 
throw the radio back on the jeweler’s 
hands. This places him in the position 


of just renting machines—a decidedly ex- 
pensive proposition for the merchant. 

While a jeweler will not set the world 
afire selling radios, he will find that 
there is a good field for them. Sales are 
more easily made if the educational fea- 
tures are stressed, rather than just en- 
tertainment. The biggest surprise is the 
steady sale of radios month after month. 
This is different from the jewelry busi- 
ness as the well-known after-holiday sea- 
son slump does not occur. 








Give the Customer Suggestions 


TLANTA, GA.—Seeing C. L. Wells, 

manager of the Duval Jewelry Co., 

sell a young man a nice watch bracelet, 

after selling him a watch, prompted a 

line of questioning that resulted in the 
following: 

“There are many, many sales in jewel- 
ry stores, especially credit stores, that 
would never be made if the salesman 
did not make real, helpful, practical sell- 
ing suggestions. Just the other day, a 
father, mother and married daughter 
from out-of-town, were buying a $20 
scarf pin. Noticing that the daughter 
did not have a wrist watch, and showing 
her one, together with a necklace that 
matched, caused a $150 cash sale to be 
rung up. That does not happen every 
day, however. 

“One of the easiest items to sell as 
a second article, is a fountain pen. Pens 
come under the head of a good present 
at a moderate price, for both men and 
women. Most people have some sort of 
a fountain pen, but a fair number are 
continuously in the market for a good 
one for their personal use. 

“Extra sales may be picked up through 
watching customers’ cards when they 
are down to a balance of five or six 
dollars. Through a friendly chat with 
these customers, one can pick up hints 
of what they may be interested in, with- 
out appearing to force merchandise on 
them. The greatest appeal to any person 
is the newness of an article. Showing 
something fine that has just come in, 
in the spirit of admiration, is almost 
certain to arouse a desire for ownership. 
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Sixteen S‘lvuer Patterns 
Shown in One Folder 


TLANTA, GA.—Maier & Berkele 

felt that by giving a person sixteen 
folders illustrative of sixteen silver pat- 
terns the combination would be so bulky 
that it would defeat the very object in 
view, that of aiding the customer. To 
overcome this, a four-page folder which 
illustrates the sixteen patterns very 
nicely is distributed to their trade. Ac- 
companying this folder is a price list. 
On the backs of both these pieces of 
matter are very fine silver arguments. 
On the back cover of the illustrated fol- 
der we read: 

“The Largest Collection of Sterling 
Silver in the South is on Display at our 
Store for your Selection. Sixteen of the 
newest and most beautiful patterns in 
sterling silver tableware created to har- 
monize with the furnishings of the 
American home of today are illustrated 
here. This collection is replete with in- 
terest, varying in style from the charm 
and simplicity of the Early American 
period to the magnificent ornamentation 
which gained its inspiration from the 
reign of Louis XIV. A cordial invita- 
tion is extended you to visit our store 
and see the many other interesting pat- 
terns in flatware not illustrated here. 


* * * 


“Are You Living in a New Home? Is 
Your Silver as Modern as Your Home? 

“There is as much difference in an- 
tique furniture and old furniture as 
there is in heirloom silver and old silver. 

“If you have sterling silver that you 
are now using and it is not in keeping 
with your home do not mar the har- 
monious effect by its use any longer. 
Choose appropriate silver for your home 
and know the joy and pride in possess- 
ing really elegant silver which expresses 
an atmosphere of culture and refine- 
ment.” 








Trophy Donation Builds Sales 


TLANTA, GA—It is well known 
that this town is keen on many out- 
door sports, golf in particular. Recogniz- 
ing this, Latham & Atkinson make a 
practice of donating trophies to well 
known clubs and to local high schools. 
These trophies are of the perpetual 
kind, as they have to be won three times 
in succession and then become the prop- 
erty of the club. In this way a $25 
trophy is the direct cause of the store’s 
hame being mentioned in each of the 
three Atlanta papers a couple of times a 
week during the lifé of the contest. 
Being identified with the various lines 
of athletic endeavors has a real sales 
value. Witness the sale of 53 watches 
all at regular price to the Georgia Tech 
champion football squad. Again, busi- 


ness organizations are in the market for 
prizes when they have some sort of a 
sales campaign. A jewelry store that ir 
& measure has a masculine standing, 
Stands a good show of supplying such 
needs. 
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Instead of using separate 

folders sixteen silver pat- 

terns are illustrated in this 

one folder distributed by 

Maier & — Atlanta, 
a. 


Short Letters Get Business 


TLANTA, GA.—Short letters to cus- 
tomers have proved to be a great 
help in building business for Schneider 
& Son. It has been found best to take 
up one thing at a time, rather than try- 





Dear Madam: 

What time is it by your watch 
—your clock? 

If it is not right we shall be 
glad to put it in first-class con- 
dition for you. We are glad to 
give you an estimate without 
any obligation on your part. 

We have the reputation of 
having the largest and best re- 
pair business of any jewelry 
store in Atlanta. Mr. Dube, 
who has charge of our clock 
department, is an expert in this 
line of work, having many years 
of experience before affiliating 
himself with our concern. 

Our entire repair shop is 
under the personal supervision 
of R. C. Schneider, who was with 
Tiffany & Co. in New York 
city for a number of years. 

When you are in town we 
shall consider it a favor to have 
you call at our store and even 
if you are not ready to make a 
purchase we can assure you 
that you will receive prompt and 
courteous service. 

Very truly yours, 


Schneider & Son. 
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ing to cover everything in the store in 
one message. One of these letters is 
reproduced. It is felt that such letters, 
coupled with the best possible workman- 
ship, have been the prime factor in the 
rapid growth of the repair business. 
This branch of the business has trebled 
in the past year. One other important 
thing is that the store has men who are 
able to service any clock, no matter how 
intricate. 

When a clock has already been de- 
livered to a home, a man calls there 
twice a week to make sure that it is keep- 
ing good time. A record is kept of these 
calls in this fashion. 


1930. Job No. 9-3473 


Name Jones, Mrs. A. M., 
Address 1897 West St., 
Kind of clock S. T. Magog 
1-7 Set. 
1-10 Set. 
1-14-%-1/16. 
1-21 O. K. 
2-25, Not at home. 








Sell a Watch Band, Too 


Fernie GA.—Here’s a good idea 
picked up in Schneider’s. When a 
man buys a wrist watch point out that 
it is not practical to mark his initials 
on the watch itself, but on the bracelet. 
Up to this time the chances are that a 
bracelet has not been mentioned. ‘The 
introducing of the bands this way in- 
variably leads to a sale, which looks 
like this: Watch, $25, band, $8. 

The result is that the sale has been 
creased 33 per cent and the profit $4. 
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April Anniversary 
1. All Fool’s Day. 
6. Confederate Memorial Day—Loui- 
siana. 
12. Halifax Independence Resolution— 
North Carolina. 
13. Palm Sunday. 


13. Thomas Jefferson’s Birthday 
(1743)—Alabama, Florida, Georgia, 
Mississippi. 


18. Good Friday. 

19. Patriots Day—Massachusetts. 

20. Easter. 

21. Anniversary Battle of San Jacinto 
—Texas. 

22. Arbor Day—Nebraska. 

26. Confederate Memorial Day—Ala- 
bama, Georgia, Florida. 

30. Louisiana admitted to the Union. 
1812. 

30. Hawaii, organized as a Territory 
of the U. S., 1900. 


Easter 

Easter is coming into prominence as 
a gift-giving time and jewelers should 
do all they can to foster this idea. It 
is good business to advertise “Gifts that 
last” for Easter giving. While it is ad- 
visable to get all the business possible 
through the sale of diamonds, watches 
and the more expensive items of jewelry 
there is a considerable amount of “pick- 
up” business in offering articles of lesser 
value. Just as at the Christmas season, 
the jeweler will find it wise to suggest 
suitable gifts for the occasion. 





Jewelry 


te our new stock of 
Confirmation Gifts 
in gold and silver. 
The newest, too, in 
Diamonds, Watch- 
es, Clocks, Plati- 
num, Gold JewPiry 


Name-plate 




















A Dignified Easter Ad 
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Birthstone—Diamond 


Spring and Easter 


Spring and Easter advertising will 
have a wonderful tonic effect on business 
—if it is persistently carried through the 
season. April is a Style month, there- 
fore the jeweler should advertise style. 
Costume jewelry should be kept before 
the jewelers’ prospective customers, 
along with Easter and spring. 


The window displays should reflect 
the season, and his interior displays 
should bring to the notice of those enter- 
ing the store the items he is advertising 
in the newspapers. A table of Easter 
gifts at popular prices will attract many. 
A showing of rosaries, crosses and other 
items used in religious exercises will at- 
tract another class of customers. 


Advertising 


Most jewelers find the cost of adver- 
tising excessive—they are compelled to 
confine their announcements to small 
spaces. This is all the more reason that 
the advertisements should be most care- 
fully prepared, both as to text and lay- 
out. Every advertisement must be made 
attractive enough to be seen, and its 
contents should be so timely that sales 
will result. 

Attractive borders, plenty of white 
space and illustrations help to get at- 
tention from the readers of the news- 
papers. In the advertisements sug- 
gested on this page one uses white space 
effectively while the other has an at- 
tractive illustration that compels the 
attention of those interested in the wares 
advertised. These are types of adver- 
tisements that will stand out in small 
spaces. 


April Activities 


The keynote of all selling effort in 
April should be style. Easter, as well 
as spring, is a style period, a time when 
people are looking for new things, and 
a time when they are in the mood to buy 
new things. By advertising his wares 
as new and stylish the jeweler reaches 
the consumer at the period when it is 
easy to influence him, or her. This fact 
should be kept in mind when preparing 
all the advertising as well as in window 
and interior displays. There are many 
Easter symbols found among the stock 
cuts of the printer. These should be 
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APRIL 


Flower—Daisy 


“Innocence, repentance—sun and shower— 
The diamond or the sapphire is her dower.” 


searched out and used as extensively as 
possible. 
There are two classes of symbols used 
(Continued on page 89) 





Appropriate Selling Events 


Birthstones—Diamonds. 

Easter Stationery and Greeting Cards. 

Easter Gifts. 

Costume Jewelry for Easter. 

Easter Wedding Gifts. 

Confirmation Gifts. 

Rosaries, Crosses, and similar goods, 

Gifts for Pupils Returning to College, 

Silverware Specials for Easter. 

Easter Watch Sale. 

Electrical Accessories.. 

Cameras and Supplies. 

Home Decorative Pieces. 

Auto Clocks and Auto Accessories. 

Flower Bowls and Vases. 

Fine China and Glassware. 

Umbrellas and Canes. 

Sports Accessories and Jewelry. 

Belt Buckles and Men’s Jewelry. 

Urns and Decorative Articles for 
Porch and Lawn. 

Candlesticks, Art Objects, etc. 

April is a selling month and it will 
be advisable to keep suggesting that the - 
people buy from the jeweler. 








“1 count cack bead unto tke end, 
And there 4 cross is hung,” 










Exquisite Rosaries 


And Other Religious Emblems of 
Solid Gold 


that clings ughout the yoarr 
to the treasured Rosary, rendefs supreme and lasting 
quality an appreciable attribute. 


The sacred 
















































































Feature religious emblems for Easter 
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¢ 
Ut-door Dulletuns | CiD on. © 
seal ' 
Used successfully with newspaper and direct by mail advertising 
é. By Glen Perrins 
used 
a YING in with magazine and newspaper advertis- 66 T BE signs are placed where there is heavy traffic 
ing, Anderson’s jewelry stores of Salt Lake City on the main highways. The painted bulletins are 
rda. and Ogden, Utah, are using out-of-door “painted 10 feet by 25 feet in size, with copy changes every four 
pulletin” advertising to help sell their $100 diamond months. 
rings. As a result the rings are becoming popular in the “The message being delivered by Anderson’s jewelry 
Intermountain West. store at present is: $100 DIAMOND RINGS, $10 down 
- Six illuminated painted bulletins in. and about Salt and $10 a month. 
age, Lake City deliver the message. of Anderson’s jewelry “Repetition builds reputation and, as this message is 
store to an aggregate passing circulation of over 200,000 being repeated via painted bulletins over and over about 
daily, day in and day out, until midnight seven days Salt Lake City and Ogden, the $100 diamond rings are 
every week. becoming famous—and, what is more important, are be- 
“These signs are not in competition with magazine ing sold in continued increased fashion. 
and newspaper advertisements,” says Jim Kelly, who is ° “Anderson’s jewelry store’s out-of-door advertise- 
handling this work for Anderson's store. “The signs ments are delivered quickly. The painted bulletins are 
make the newspaper and magazine advertisements pay in ideal locations, the sites chosen so that they might 
two for one. Those who look through the ‘ads’ in maga- easily be read by autoists who speed to work, or by 
zines, when they see the miniature of the large painted tourists from California and other foreign cities. 
for bulletins in the open immediately recognize the familiar “Some motorists even stop, back their car up and then 
Anderson advertisement. (Continued on page 90) 
vill 
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Six illuminated painted bulletins appeal to an aggregate daily passing circulation of 200,000 
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Tariff Status of Many Imported Items Fixed by Justices in New York—Decisions of Interest to 


The United States Customs Court, sit- 
ting at New York, has recently rendered 
a number of decisions of interest to the 
jewelry and importing trades. Watch 
wristlets, silver clasps, beads of various 
kinds, novelties, etc.,. are among the 
classes of merchandise involved in the 
rulings announced by the tariff tribunal. 


WATCH WRISTLETS 


Certain watch wristlets: of silk and 
silver, silver chief value, imported by 
Saks & Co., New York department store, 
were involved in a decision rendered by 
Judge Sullivan. These items, upon en- 
try through the customs, were subjected 
to duty at the rate of 80 per cent ad 
valorem, as jewelry, under Par. 1428, 
Tariff Act of 1922. The court fixes duty 
as articles in chief value of silver, at 
60 per cent. ad valorem, under Par. 399. 


SILVER CLASPS 


Sterling silver clasps, imported by 
Stern Bros. were taxed by the cus- 
toms officers at the rate of 80 per cent 
ad valorem, under Par. 1428, Act of 
1922, as jewelry. The Customs Court 
has just ruled that duty should have 
been imposed at only 55 per cent ad 
valorem, under Par. 348. 


IMITATION PEARL BEADS 


The Atlas Import Co. of Los Angeles, 
Cal, has obtained a decision from 
the Customs Court on the status, for 
duty assessment purposes, of merchan- 
dise invoiced as imitation pearl beads, 
graduated, imitation pearls, loosely 
strung and imitation pearl chokers, 
loosely strung, returned by the appraiser 
as Jewelry, and assessed with duty at 80 
per cent ad valorem, under Par. 1428, 
Tariff Act of 1922. Judge Sullivan, 
after reviewing the evidence submitted 
i this case, wrote in part:— 

“It is evident, from an inspection of 
the samples and the testimony, that this 





the Jewelry Trade 


By Frank VAN Leer, Jr. 


merchandise is not jewelry. As to the * * * 
items of loosely strung imitation pear] 
beads we hold same properly dutiable 
at 60 per cent ad valorem under Par. 
1406: #3? * 


BEADS 


Numerous rulings have been rendered 
by the court on beads. Most of these 
rulings are what is known as abstract 
cases, following precedents established in 
previous test cases and in most in- 
stances the duty is lowered, under Para- 
graph 1403, from 45 to 35 per cent ad 
valorem. One of these more recent de- 
cisions reduces the duty on certain beads, 
loosely strung, not in imitation of 
precious or semi-precious stones and not 
ivory nor imitation pear] beads, imported 
by the Royal Bead Novelty Co., of New 
York, from 45 to 35 per cent ad valor- 
em, under Par. 1403, Act of 1922. Simi- 
lar rulings sustain protests of Morris 
Goldberg’s Sons, Kurtz & Dawer, Inc., 
the Morris Hollander Co. and others. 


PLATED HOLLOW WARE 


The Customs Court continues to 
render decisions, favorable to importers, 
covering various articles, composed 
wholly or in chief value of base metal, 
plated with gold or silver. The collec- 
tor’s rate of 60 per cent ad valorem, 
under Par. 399, Act of 1922, is set aside 
by the court, and duty fixed at only 40 
per cent ad valorem, under Par. 339. 
Judge Waite writes the opinions in these 





cases, granting protests of Heemsoth & 
Basse, Inc., M. Wille, Imoto Bros., Inc., 
A. L. Tuska Son & Co., Inc., the Ellis 
Silver Co., Crichton & Co., Ltd., and 
others. 


IMITATION PRECIOUS STONES 


Chief Justice Fischer, of the Customs 
Court, writes the opinion in a ruling 
lowering the tariff rate on certain imita- 
tion precious stones, imported by Roths- 
child Bros. & Co. Duty was imposed by 
the collector at 45 per cent ad valorem, 
under Par. 349, Act of 1922. Judge 
Fischer finds that the rate should have 
been 20 per cent under Par. 1429. Re- 
fund is directed accordingly. 


IMITATION HALF PEARLS 


Imitation half pearls without a hole 
or with a hole partly through only, are 
dutiable, the United States Customs 
Court rules, in granting an import 
claim of the Brier Mfg. Co., New York, 
at the rate of 20 per cent ad valorem, 
under Par. 1429, rather than, as assessed 
by the collector, at 60 per cent ad valo- 
rem, under the same paragraph in the 
existing tariff law. , 


GENUINE PEARLS 


Genuine pearls, imported strung on a 
narrow strand and sealed with lead on 
each end, for the purpose of transporta- 
tion (the thread being very thin and 
without a clasp), were the subject of a 
customs controversy determined by the 
court in favor of the Government. Judge 
Sullivan finds that these pearls, imported 
by Litwin & Sons, Cleveland, were prop- 
erly assessed by the collector at the rate 
of 35 per cent ad valorem, under Par. 
1403, Tariff Act of 1922. Claim for 
duty at only 20 per cent ad valorem, 
under Par. 1429, Act of 1922, is set aside 
by the court as without merit. These 
temporarily strung pearls, Judge Sulli- 
van points out, were properly taxed at 
the 35 per cent ad valorem rate. 
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Russian News Notes 





Figures of Foreign Investments in Pre-Revolution Platinum and Resieats Industries of Ural 
Given by Soviet Writer—Jeweler Among the Religious Leaders Arrested in Minsk 


N the ninth volume of “The Economic 
Geography of U.S.S.R.” (published 
by the Soviet State Publishing House) 
devoted to the Ural region, O. A. Con- 
stantinoff quotes the following figures of 
foreign investments in the Ural platinum 
and emerald industries on the eve of 
their nationalization by the Soviets: 

French companies had 6,806,600 rubles, 
and Belgian concerns had 2,500,000 ru- 
bles invested in the Ural platinum in- 
dustry, and these sums constituted 7.4 
per cent of all foreign investments in 
the Urals. English companies had 478,- 
800 rubles invested in the Ural emerald 
industry, or 0.4 per cent of all foreign 
capitals in the region. 

The writer asserts: “The so-called 
Platinum Industrial Anonymous Com- 
pany’ operated by the French and Bel- 
gians was mining more that a half of 
all of the Ural platinum exported from 
Russia. The remainder of the Ural 
platinum was contracted for and bought 
by the same company from other con- 
cerns, and thus, this foreign firm was 
practically the monopolist owner of all 
the Uran platinum. The emerald mines 
of the Sverdlovsk district, the richest in 
the world, were entirely in the possession 
of the English company ‘New Emeralds.’ 
For a time that company had monopol- 
ized the entire mining of emeralds, the 
emeralds which are considered the beauty 
and pride of the Ural stones and are 
world-renowned.” 

The Soviet writer pays the influence 
of these foreign capitalists in the Urals 
its due, stating: “With the appearance 
of foreign enterprisers, the Ural indus- 
try showed signs of considerable en- 
livening. The new owners of Ural en- 
terprises brought with them the entire 
technical and organizing experience of 
Western Europe. The existing plants 
began to be reequipped, improved and 
perfected; new plants were built ac- 
cording to the last word of technical 
science, Under the influence of these 
foreigners, the Ural industry began to 

transformed along the lines of the 

West European capitalism.” 

The writer mentions the fact that the 

Ural platinum industry was closely al- 


By ALBERT PARRY 


lied with foreign banks. He states that 
in the century since 1824, the year when 
platinum mining was started in the 
Urals, a total of 400 tons of the precious 
metal was extracted from the mountains, 
that before the World War the annual 
production of platinum amounted to 
about four tons, but that in the recent 
years of Soviet exploitation of the mines 
the average annual production of plati- 
num is about two tons. He continues: 
“Further development of the output 
is retarded by the fact that some of 
the dredges are time-worn. Investment 
of new sums into the dredge equipment 
will give the-Ural platinum industry an 





opportunity to develop its output con- 
siderably. During the absence of the 
Soviet Union from the world market, 
Colombia strongly forced her own output 
of platinum, but the world’s demand for 
platinum is still great and prices are 
high. Conditions for the Soviet export 
of platinum are very favorable. Besides, 
our platinum, as a noble metal, enters 
the Metalic Fund of the Soviet State, to 
guarantee the emission of bank-notes, 
for instance. Thus, our platinum in- 
dustry has a great political significance 
as well as an economical importance. In 
view of such importance of platinum to 
the State, the mining of platinum will 
undoubtedly keep on developing.” 


* * * 


One hundred and sixty precious stones 
of various kinds, some of considerable 
value, were contributed to the Soviet 


Fund of Industrialization by the work- 
ers’ wives and women-workers of 
Briansk. The nation-wide drive for the 
voluntary surrender of private jewelry 
for the needs of the country’s industrial- 
ization is reported to be meeting with 
great success in many cities and villages 
of the Soviet Union. Where ecclesiastic 
jewelry is being contributed, such events 
are being hailed by the Soviet press with 
double enthusiasm since in this phenom- 
enon a two-fold benefit is seen, that of 
further enrichment of the Fund of In- 
dustrialization and of yet another victory 
over organized religion. 


* * * 


Krengel, a former jeweler and silver- 
smith, is among the 14 rabbis and Jew- 
ish religious leaders arrested and await- 
ing their trial in Minsk (Western Rus- 
sia) for alleged counter-revolutionary 
offences. Krengel is individually charged 
with having used silver and other pre- 
cious metals, about to be confiscated by 
Soviet authorities, in making and sell- 
ing spoons and forks for his own profit. 








B. M. Jacobs, Danville, Va., jeweler, 
sued J. L. Carter of that city for re- 
covery of $503.50, alleging that he had: 
suffered damages of that amount to his 
jewelry stock and fixtures as a result 
of his store being flooded by water flow- 
ing from a bursted pipe which supplied 
the second floor of the building. Mr. 
Jacobs leased the street floor from Mr. 
Carter, who owned the building. He won 
a verdict for $350 in the lower court but. 
this was set aside. Holding that the 
lower court erred in so doing, the State 
appeal court has just reversed that 
tribunal and entered final judgment in 
favor of Mr. Jacobs for the amount of 
the verdict. It appears that Mr. Carter 
had another tenant on the second floor 
but had never provided him with ade- 
quate and proved means of cutting off 
the water. In effect, the trial judge in- 
structed the jury that Mr. Carter owed 
no duty to Mr. Jacobs to cut off the water 
from the upper floor. This was also in 
error, the appeal court held. 
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Hearing Granted Waltham Watch Co. 
on Request for Radio Station 
License 


WASHINGTON, D. C., March. 22—The 
Federal Radio Commission has decided 
to grant a hearing to the Waltham 
Watch Company of Waltham, Mass., in 
connection with its applications for a 
radio station license. The date for the 
hearing has not yet been set. 

The application is for the construction 
of a 500 watts station to operate on 40, 
60 and 80 kilocycles. The application 
was set for hearing, it is stated, to 
bring out the evidence to show why 
the development of such automatic time 
signals as are proposed by the watch 
company will be in the public interest. 


* * * 


F. T. C. Complains Against Business 
Methods of Chicago Jewelry Firm 


WASHINGTON, D. C., March 21.—A 
formal complaint has been issued by the 
Federal Trade Commission against a 
concern of wholesale jewelers of Chi- 
cago. The Commission claims that the 
company in the sale of its goods “de- 
ceives purchasers and prospective pur- 
chasers.” 

It is claimed by the Commission that 
the firm “by the circulation and use of 
catalogs, price lists, coupons, guar- 
antees, and other advertising matter has 
represented and does represent to its 
purchasers and prospective purchasers 
in the various States of the United 
States that it is an importer of synthetic 
and semi precious stones whereas in 
truth and in fact respondent is not such 
an importer, and the commodity so of- 
fered and advertised for sale and sold 
is not imported.” 

The Commission claims further that 
in the course of business the company 
“through the use of the word ‘diamonds’ 
and the words ‘will stand the diamond 
test of beauty, fire and acid,’ and the 
words, ‘they cannot be told from a 
genuine diamond,’ in its catalogs, circu- 
lars, price lists, coupons, and advertising 
matter has thereby represented and does 
represent to prospective purchasers and 
purchasers throughout the United States 
that the stones so offered for sale and 
Sold are carbons in their crystalline 
state whereas in truth and in fact the 
said stones so advertised, offeréd for sale 
and sold are not genuine, are not car- 
bons in their crystalline state, and can- 





r 





not fairly and truthfully be described 
as ‘diamonds.’” Other allegations are 
also made against the firm. 


* * 8 


New York Concern Allowed Draw- 
back on Wrist Watches and 
Lighters 
WASHINGTON, D. C., March 21.—The 
Treasury Department has announced the 


allowance of a drawback on wrist 
watches and cigar lighters manufactured 





by Friedman & Parkovitz, New York, 
with the use of imported watch move- 
ments. 

Provision is made that the manufac- 
turing records “shall show, as to each 
lot of wrist watches and cigar lighters 
manufactured for exportation with bene- 
fit of drawback, the lot number and in- 
clusive dates of manufacture, the quan- 
tity and description of the products ob- 
tained, and the quantity and identity of 
the imported watch movements appear- 


ing therein.” 
* aw * 


Industrial Production Shows Increase 
During February 


WASHINGTON, D. C., March 22.—In- 
dustrial production increased in Febru- 
ary, while the number of workers em- 
ployed in factories was about the same 
as in January, according to the monthly 
business survey of the Federal Reserve 
Board. Wholesale commodity prices con- 
tinued to decline. 

In February industrial production in- 
creased about 2 per cent, according to 
the Board’s index, which is adjusted to 
allow for seasonal variations. 

The volume of factory employment. 
which had reached a low point in Janu- 
ary, showed little change in February, 
when an increase usually occurs. Fac- 
tory payrolls increased during the month 
but by a smaller amount than is usual 
at this season. 

Department store sales in February 
continued to be below the level of a 
year ago. 


By L. M. Lamm, Washington, D. C., Correspondent 









Ceylon Government Will Curb Issu- 
ing of License to Gem Hunters 


WASHINGTON, D. C€., March 22.—A 
report reaching here from Colombo, Cey- 
lon, states that the last quarter of last 
year failed to come up to expectations 
and the business in precious and semi- 
precious stones was very dull. The busi- 
ness outlook, it is reported, is not bright 
at the present time although one dealer 
predicts higher prices due to shortage 
of output. 

It is reported that over 1000 licensed 
pits were being worked. It is said that 
a large number of licenses to gem hun- 
ters have been received by the govern- 
ment and that the government intends 
to restrict the issuing of these licenses 
as much as possible. It is also reported 
that there is a considerable amount of 
illicit gemming being carried on, and 
that owing to the inaccessible location of 
the pits, the government finds it difficult 
to stop the practice. 


* * 8 


Business Shows Marked 
Improvement 


WASHINGTON, D. C., March 21.—The 
dollar value of business during the week 
ended March 8 showed a decided im- 
provement over recent weeks but was 
lower than for the same week of 1929, 
according to the weekly statement of 
the Department of Commerce. 

The general level of wholesale prices 
was lower during the week than for 
either the previous week or the same 
period of last year. Loans and discounts 
of Federal Reserve member banks at the 
of the week were larger than at the 
end of either the preceding week or of the 
corresponding week or last year. Busi- 
ness failures were slightly more numer- 
ous than during either the previous week 
or the corresponding week of last year. 








More than 50,000 persons viewed the 
“Art in Industry” display by the Gorham 
Master Craftsmen which closed last 
Saturday at the galleries of the Mary- 
land Institute. Members of the staff of 
the Gorham Mfg. Co., who accompanied 
the exhibit to Baltimore, paid a glowing 
tribute to four of the city’s leading 
jewelry firms and to the management 
of the Institute who aided in making the 
display a success. 








[J 
3S 
ton] 
et 
N 
= 
Ss) 
a 
Sy 
= 








47 
< rs 
= Var 
OD ag 
= os 
kes 
an aa 
am} tS 
< aA 
= on 
s eres | 
= ee 
2 re 
| nee 
Zz , 
am . ~ gel & - 2 
So, a eal 









March 27, 1930 


One of the three 
exhibits made by 
the Milwaukee 
District Jewelers’ 
Club at the re- 
cent Home Show. 


Diamond Business in 1929 Showed 
Marked Improvement Over Pre- 
vious Year 


WASHINGTON, D. C., March 22.—Last 
year, as a whole, was distinctly better for 
the diamond business than 1928 accord- 
ing to an unofficial report from Cape- 
town, South Africa, and the interests 
in control of the diamond industry ap- 
pear finally to have mastered the danger 
from the alluvial field which menaced 
and depressed the market in 1926-1927. 

According to a statement made at the 
annual meeting of the De Beers Con- 
solidated Mines, Ltd., the diamond syndi- 
cate estimated the production from the 
so-called independent sources of the al- 
luvial fields as $75,000,000 worth of dia- 
monds during the past three years. Of 
this total the syndicate purchased ap- 
proximately $53,000,000. The alluvial 
production has now fallen to about 50 
per cent of what it was during the peak 
in 1927, and in November, 1929, the last 
month for which returns are available 
amounted to only 84,148 carats. 

The government controlled mines at 
Alexander Bay, Namaqualand, however, 
are still being worked at full schedule 
in an effort to concentrate diamonds in 
reserve vaults rather than leave them 
in situ as at present where they are 
a constant source of difficulty through 
illegal diamond trading. 








Milwaukee Jewelers Make Elaborate 
Displays at Merchandise Shows 


MILWAUKEE, WIs., March 24.—One of 
the most elaborate and brilliant displays 
of jewelry ever exhibited in Milwaukee 
was shown by the Milwaukee District 
Jewelers’ Club at the Milwaukee Home 
Show from March 17 to 22. The event 
this year was held at the Milwaukee 
Auditorium, in conjunction with the 
city’s fourth semi-annual Midwest 
Market Week and hundreds of retail 
jewelers from all parts of the State were 
In attendance. 

The Home Show itself attracted an 
average of 9000 persons a day during 


the entire week, and the $300,000 
jewelers’ exhibit received the greatest 
amount of attention of any of the dis- 
plays shown, according to H. A. Kagel, 
secretary of the show. 

The local jewelers’ club occupied three 


sections in the center of Kilbourn Hall., 


The exhibit at one end consisted of a 
show case display featuring a $35,000 
necklace, a $30,000 ring, a pin worth 
$4,200, a necklace worth $6,000 and a 
jeweled bracelet for $5,800. In addition 
the show case featured two dresser sets. 
At the opposite end of the jewelers’ 
section a dining table was set, with a 
display of solid silver table ware. The 
entire center section was devoted to 
clocks and odd solid sliver pieces. Adolph 
Possin of the Boshardt-Possin Co., repre- 
sented the jewelers on the Midwest 
Market Week executive committee, 








Imports of Platinum During January 


WASHINGTON, D. C., March 22.—Fig- 
ures compiled by the Department of 
Commerce, showing the imports of plati- 
num and allied metals during the month 
of January, 1930, indicate that the value 
of grain, nuggets, sponge or scrap was 
$358,799; ingots, bars, sheets or plate, 
not less than one-eighth of an inch thick, 
$116,706; iridium, $15,692; osmium and 
osmiridium, $47,104; palladium, $26,815; 
rhodium and ruthenium, $32,061. The 
United Kingdom sent the greater part 
of these materials to the United States, 
while Ecuador in South America, Kwan- 
tung, and Canada were other countries 


sending platinum and allied metals here. $50,000. The building houses four 
The figures showing the imports by _ stores. 
countries follow: 
Grain, Ingots, Bars, 
Nuggets, Sheets or Osmium 
Sponge Plates Not and Rhodium 
or Less \ In. Osmi- and 
Scrap, Thick, Iridium, ridium, Palladium, Ruthenium, 
Countries Oz. Troy Oz. Troy Oz. Troy Oz. Troy Oz. Troy Oz. Troy 
United Kingdom 2,186 1,441 96 666 1,304 1,118 
COOGEGR cea cvia 3 rie an Stee 28 i 
pO ere 4,101 oe + a 
Kwantung .... ers 500 ; 
Total quantity. 6,290 1,941 96 670 1,332 1,118 
Total value.... $358,799 $116,706 $15,692 $47,104 $26,815 $32,061 






This showcase 
featured many 
beautiful articles 
of jewelry as 
well as two fine 
dresser sets 












































Exports of Platinum During January 


WASHINGTON, D. C., March 22.—Fig- 
ures just released by the Department of 
Commerce reveal that during January 
of this year, platinum valued at $10,855 
was exported from this country. Chile 
received ingots, sheets, wire, alloys and 
scrap to the value of $2,910, Canada fol- 
lowing with 36 troy ounces worth $2,329, 
and the United Kingdom, $1,627. The 
United Kingdom led in the amount of 
manufactures except jewelry, taken, with 
40 troy ounces valued at $3,842, while 
Canada received two ounces worth $147; 

The figures showing the amount and 
the countries to which the metal was 
sent follow: 











Ingots Manufactures 
Sheets, Wire, of Platinum, 
Alloys and Except 
Scrap Jewelry 
a “5 ‘N 
Oz. Oz. 
Countries Troy Value Troy Value 
United Kingdom. 12 $1,627 40 $3,842 
CON. 3 Sale «03 36 2,329 2 147 
Ce «enaweewe a 30 2,910 aa. * ‘eaean 
Total quantity «... 185... «0 «cs rr ay 
Total value..... A: $6,866 se: $3,989 








Fire Causes Heavy Damage to Build- 
ing Housing Milwaukee Jewelry 
Store 


MILWAUKEE, WIs., March 20.—Fire in 
the building which houses the Jac Laske 
jewelry store at Mitchell St. and Seventh 
Ave., caused a loss of $60,000 last Tues- 
day. The fire started in the basement 
from an undetermined cause. 

Fire officials placed the loss to the 
building at $10,000 and to contents at 
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Kentucky Jewelers Oppose Bill 
Signed by Governor Imposing 
Tax on Retail Sales 


LOUISVILLE, Ky., March 19.—The 
Kentucky retail gross sales tax bill has 
been passed, signed, sealed and delivered, 
to become effective this spring. It calls 
for payment of a graduated tax based 
on volume of gross sales, during each 
calendar year, from Jan. 1 to Dec. 31. 


The Louisville Retail Jewelers’ Asso- 
ciation, of which G. F. Geiger of Geiger 
& Ament, Louisville, is president, was 
one of many retailers’ associations to 
fight this bill, while the members of 
the Kentucky Retail Jewelers’ Associa- 
tion, of which William M. Irion of Matt 
Irion & Sons, Louisville, is president, 
are also opposed to the law, in spite of 
the fact that the State body has been 
inactive for the past few years. 

Mr. Geiger in discussing the bill held 
that it was one that would result in an 
unfair ratio of taxation on large sales, 
but one that would not materially affect 
the small retailer in any line of busi- 
ness. He explained that up to $400,000 
of gross sales all retailers pay the same 
rate of 1/20 of one per cent, which 
results in a tax of but $50 per $100,000; 
or $200 on $400,000. However, the re- 
tailer, in any line, with gross sales of 
more than $1,000,000 pays $3,050 on the 
first million, and one per cent or $10,000 
on the second and each succeeding mil- 
lion dollars, which means that the big 
retail house pays far more proportion- 
ately than the small one. He explained 
that the larger independents, such as de- 
partment stores, women’s stores, men’s 
stores, chain stores, and larger retail 
jewelers were naturally very much op- 
posed to the bill. Mr. Geiger made the 
point that but very few retail jewelry 
stores in Kentucky did over $400,000 in 
gross sales annually, and therefore most 
of the retailers will be on the same com- 
petitive basis. 

However, a point to be considered is 
that if this law proves constitutional, 
and there is no reason to believe that it 
will not, and in view of the fact that it 
is the first of its kind known to have 
been enacted by any legislature, it is ex- 
pected to at once become a pattern from 
which to model bills for collection of ad- 
ditional revenue in many other States. 

The bill becomes effective at once, as 
it has an emergency clause. Reports 
must be made and tax paid by Feb. 1, 
following the close of a calendar year. 
There is 20 per cent penalty for failure 
to file a report and pay tax, and six 
per cent interest added for time inter- 
vening. There is also a $1,000 fine in- 
volved for failure or refusal to pay the 
tax. The merchant may not bring suit 
to restrain or delay collection of the tax, 
and if paid under protest, he may within 
two years file claim for refund of over- 
payments, but without interest, and must 
accept a State warrant, payable if and 
when, without interest, and subject to 
when the State may call in such war- 
rants. There is also no provision for 


reductions for uncollected accounts, the 
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dealer having to pay tax on the sale, the 
same as if the bill is collectable. 








Program Arranged for Indiana Jewel- 
ers’ Convention on April 7 and 8 


INDIANAPOLIS, IND., March 22.— The 
convention of the Indiana _ Retail 
Jewelers’ Association which was sched- 
uled to be held on March 23, 24 and 25 
has been postponed until April 7 and 
8. Sessions will be held at the Hotel 
Severin in this city. 

Within the past few days, Ernest 
Lamy, president of the organization, has 
resigned owing to the fact that he suf- 
fered a disastrous fire. Mr. Lamy feels 
that he must devote all his time to re- 
organizing his business. Jack P. Hagel, 
manager of the Jepson Jewelry Co., 
Washington, Ind., who was elected vice- 
president at the last convention, has 
been elevated to the office of president. 

According to the convention plans, the 
first session will be opened at 10 o’clock 
on the morning of April 7, followed by 
a few remarks by President Hagel after 
which committees will be appointed. 
There will be an address by William 
E. Balsch, secretary and manager of 
the Indianapolis Retail Merchants As- 
sociation who will speak on “Store Leak- 
age.” After lunch a talk will be given on 
“Chain Stores,” followed by another 
outlining the Elgin plans for 1930 by 
Robert Barton, general sales manager of 
the Elgin National Watch Co. “Radio 
as a Side Line” will be the subject pre- 
sented by one of the officers of a large 
radio distributing organization. 

In the evening, the annual banquet is 
to be held at the Severin Hotel, at 
which William Rindt of Richmond, Ind., 
will act as master of ceremonies. Danc- 
ing, music and an entertainment will 
be the features at this affair. 

On Tuesday morning immediately af- 
ter the session has been opened, Harper 
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J. Ransburg, of Indianapolis will speak 
on “Chinaware as a Side Line”, fol- 
lowed by Ralph Roessler of Marion, Ind., 
who will address the jewelers on the sub- 
ject of “Modern Merchandising as Con- 
templated in the Set-up of the Jewelry 
Trade Association”. These addresses 
will be followed by the reading of sev- 
eral reports, after which the election 
of officers will be held. 








Members of Tacoma Jewelers’ Guild 
Elect Officers 


TACOMA, WASH., March 22. — Repre- 
sentatives from all the local jewelry 
stores were in attendance at a meeting 
held recently by the Jewelers Guild of 
Tacoma. In addition, there were guests 
from several surrounding cities and 
during the evening, the election of of- 
ficers was held, and plans for the Wash- 
ington Oregon joint convention fo be 
held in Portland, April 13, 14 and 15 
were discussed. 

Robert Thorne of the Roberts Jewelry 
Co., was unanimously re-elected presi- 
dent, while Fritz Mierow was re-elected 
vice-president, and O. N. Jones, secre- 
tary-treasurer. Carl Grieve of Portland 
outlined plans for the coming joint con- 
vention and in connection with this meet- 
ting, a style show will be held to which 
the public will be invited. 








Chicago Wholesalers Plan for Jewel- 
ry and Allied Trades Show 
in August 


CuHicaGco, March 24.—Plans are weli 
under way for the holding of the fifth an- 
nual Jewelry and Allied Trades Show 
which, as usual, will be staged under the 
auspices of the Wholesale Jewelers of 
Chicago at the Hotel Sherman in this 
city. The show will open on Aug. 4 and 
come to a close on Aug. 8. 

All classes of goods sold by the jewel- 
ry trade will be exhibited to the visit- 
ing retailers who are expected to come 
from many states. The wholesalers are 
launching an advertising and publicity 
campaign which will continue for three 
months in the prominent trade papers. 
This will be supplemented by four direct 
mailings to approximately 13,000 retail- 
ers and the wholesalers of Chicago are 
sending their customers special invita- 
tions to attend. All requests for infor- 
mation or reservations for the show 
should be sent to A. B. Coffman, man- 
ager, 35 E. Wacker Drive, Chicago. 

The show committee consists of: Wilder 
C. Harris, Chairman, Norris, Alister- 
Ball-Bridges Co.; J. S. Stein, Stein & 
Ellbogen Co.; E. Filholm, Benjamin Allen 
& Co.; Charles T. Gustafson, C. H. 
Knights-Thearle Co.; Emil Braude, Emi! 
Braude & Sons, Inc.; Jack Friedland, 
Hart Jewelry Co.; H. Hirsch, A. Hirsch 
& Co.; Darwin Forsinger, J. W. For- 
singer Co.; A. J. Oppenheim, Block- 
Weinfeld Co.; S. Leubusher, Leubusher, 
Schumann & Co., and A. C. Becken, Jr., 
A. C. Becken Co. 
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Senate Passes Tariff Bill 








Measure Approved in Upper aan by Vote of 53 to 31—Chanées in Paragraphs of Interest 
to the Jewelry and Allied Trades 


WASHINGTON, D. C., March 25.—After 
almost seven months the Senate has 
finally passed the tariff bill and it will 
go to conference, perhaps, before this 
issue of THE JEWELERS’ CIRCULAR reaches 
its readers, or certainly shortly after. 
The Senate has played with this tariff 
pill longer than any during the past 50 


California, for the Republicans and 
Senators Simmons, of North Carolina, 
and Harrison, of Mississippi, for the 
Democrats. Shortridge is a member of 
the conference committee by virtue of 
the fact that Senator Reed, of Pennsyl- 
vania, ranking before Shortridge is in 
London as representative at the naval 











representing the Democrats in Congress. 

There are a number of differences in 
the tariff rates on things that interest 
the jewelry trade between the bill as it 
passed the Senate and the House. Of 
course, the principal difference is that 
including the watch and clock paragraphs 
in which the Senate returned both of 














HOUSE SENATE ; HOUSE SENATE 
Clocks and movements, including lever (3) : a (1) Parts (except front and back 
Having not over 2 jewels (each)....... $1+45% plates and jewels).............. 65% 
Having over 2, not over 4 jewels (each) $2+ 45% (2) Parts (front and back)........ Half rate (1) 
Having over 4 jewels (each)........... $4+45% Dials for foregoing imported sepa- 
Without jewels: ae ee ee Re ee 50% 
bag ewe not over $1.10 each (each). 35¢e.+45% Watches and chronometers: (3) 
—_—— over $1.10, not over $2.25 each Chronometers, box or ship............. 45% 
airah i de aba an ce dy @ Acar a wid: 0 Oia Wie wh as 70c.+45% Watch movements in cases or otherwise: 
valued over $2.25, not over $5 each a Having less than 7 jewels (each)..... 75¢e. 
Fea eee ree rer ee $1+45% Having 7 and not over 11 jewels 
Valued over $5, not over $10 each ‘ COBO 56s 4:5 baa 4 odien meateaewn dee as $1.25 
OS ERR ere Pr $2+45% Having over 11 and not over 15 jewels 
Valued over $10 each (each)......... $3+45% re a ett se $2.00 
Parts and materials imported separately, Having over 15 and not over 17 jewels, 
TOL ee 4's tb as oo eee 66 Ok ee ae eee 50% po ee Ee ere ee $2.75 
Cases and casings for clockwork mechan- Having 17 jewels, adjusted to temper- 
Mme TMPOTTO SEPGFAtely... ..sccscccecs 45% 45% SAMO COGOG a ties cease tiaee deve $3.50 
Recorders of time, distance or fares; Having 17 jewels, adjusted to 3 posi- 
meters for water, gas or electricity; Ui CONGR ss 6% 6 acc cic eek omaeen’s $4.75 
speed controllers and other regulating, Having 17 jewels, adjusted to 5 posi- 
recording or indicating devices: WlOme CORGE). 2 soc ccccsesectguveres $6.50 
Without escapement or jewels, includ- Having over 17 jewels, adjusted or 
Mra ane wine dea’ Genesis Baeee 45% MOG CONG s 4 a:0 6 04 nk eed weeeenees $10.75 
Having not more than 2 jewels (each) $1+45% COME sc éuitidausacaceteseseavineane 45% 
Having over 2, not over 4 jewels Other parts of watches and chronom- 
CE Caen ener ath ukcnyeees wien e 6 $2+45% Ft OCCT TS PORE ee Pe ere 45% 
Having over 4 jewels (each)......... $4+45% Enameled dials for watches and instru- 
Without jewels: WIG COMED 5 c-cccnn ude Cece aes eees 50% 3c. +45% 
Valued not over $1.10 each (each). 5c. +45% Jewels for watches, clocks, meters, com- 
Valued over $1.10, not over $2. 25 ee eer re tore ee ee 10% 10% 
EY CNIS cao aa Gis ead AS Oe OR 70c.+45% Watch movements in cases or other- * 
Valued over $2.25, not over $5 each wise (3): 
| eae eee rrer ce ry kor $1+45% More than 1% in. wide (each)...... $1.25+$1(2) 
bi over $5, not over $10 each Over 1 2-10, not over 1% in. wide 
SEE oie nha crae ee ka eee ered $2+45% RR ere rere rer ee $1.40+$1(2) 
Valued over $10 each (each)....... $3+45% Over 1, not over 1 2-10 in. wide 
NS Pree eee ree 85% $3+27.1% COMBI si 6x d CGNs caw tees wawates $1.55+$1(2) 
Parts and materials imported acpe- Over 9-10, not over 1 in. wide (each) $1.75+$1(2) 
TRG: Pir TOR, + bene ce ve how es 50% Over 8-10, not over 9-10 in. wide 
Clocks and movements, including lever (3): | Re ee er ere ee ee 2.00+$1(2) 
Valued not over $1.10 each (each)..... 55c.+65% Over 6-10, not over 8-10 in. wide 
Valued $1.10 to $2.25 each (each)...... $1.00+65% CORBIN < ctckanecudawdadouuasaaaes 2.25+$1(2) 
Valued $2.25 to $5 each (each)........ $1.50+65% If 6-10 in. or less wide (each)....... $2.50+$1(2) 
Valued $5 to $10 each (each).......... $3.00+-65% Any of above with no or 1 jewel (re- 
Valued over $10 each (each).......... $4.50+65% duction from above rates)......... 40% 
Any of foregoing with jewels (additional Any of above with over 7 jewels (ad- 
"BRR err ee 25c. ditional for each jewel above 7)... 20% 
Parts for foregoing (except dials, cases, Any of above operating over 47 hours 
containers and housing: without rewinding (additional duty, 
(1) Parts (except front and back GMT oc nckeaturbaauvadiduaceraan $1.00 
ee eee eee 65% Parts (pillar and bottom ar paced Half rate (1) 
(2) Parts (front and back plates).... Half rate (1) Dials less than 1 77-1 in. wid 
Dials for clockwork mechanism imported (each). ....-. pee e cee cess eccceseres 5c.+45% 
ee er rea eee 50% Cases (gold or platinum) (each)......... 75e.+45% 
Recorders of time, distance or fares; Cases (part gold, silver or platinum or 
meters for water, gas or electricity; WHOMS GEEWGE) CONG 6 6kc « c5 cc eeneaac ta 40c.+45% 
speed controllers and other regulating, Cases (set or prepared for setting with 
recording or indicating devices: precious, semi-precious or imitation prec- 
Valued not over $1.10 each ae) . 55c.+65% ious stones) (each).......... y diee oarere os 40c.+45% 
Valued $1.10 to $2.25 each (each). - $1.00+65% Cases (base metal, not containing gold, 
Valued $2.25 to $5 each (each)...... $1.50+65% silver or platinum) (each)............, 20c.+45% 
Valued $5 to $10 each (each)........ $3.00+65% Cases (enameled) (additional)........... 15% 
Valued over $10 each (each)........ $4.50+65% 
Parts for foregoing (except dials, 1—One-half of the duty of the complete movement. 
cases, containers and housing) : 2—For each adjustment. 
years, the nearest to this being the Ford- conference. Conferees on the part of the these paragraphs to existing law, the 


ney bill of 1922, which the Senate had 
under discussion for four months. 
Conferees on the bill will include 
Sefiator Smoot, of Utah, and Senators 
Watson, of Indiana, and Shortridge, of 


House will be Representatives Hawley, 
of Oregon, Treadway of Massachusetts, 
and Bacharach, of New Jersey, for the 
Republicans and Representatives Garner, 
of Texas, and Collier, of Mississippi, 


Act of 1922. 

Imitation beads are dutiable under 
both the House and Senate bills at 75 per 
cent. Imitation solid pearl beads were 
dutiable under the House rate at 2 cents 
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us 20 per cent ad valorem while under 
the Senate bill they are dutiable at 60 
percent. Iridescent solid imitation pearl 
‘beads were dutiable at 4 cents plus 40 to 
‘60 per cent under the House bill while 
under the Senate bill they are dutiable at 
from 60 to 90 per cent. 

Jewelry, not made of gold or platinum, 
valued over 20 cents per dozen was duti- 
able under the House bill at 1 cent each, 
plus‘50 per cent, plus 3/5 cent per dozen 
for each cent the value exceeds 20 cents 
per dozen while in the Senate bill this 
elass of jewelry is dutiable at 80 per cent. 
The House rate was estimated at about 
110 per cent. 

Rough or uncut diamonds were duti- 
able under the House bill at 10 per cent 
while the Senate put them on the free 
list. Cut but unset diamonds suitable 
for jewelry under the House bill were 
dutiable at 20 per cent while the Senate 
made them dutiable at 10 per cent. 


Diamond dust under the House bill 
was dutiable at 10 per cent while the 
Senate put that also on the free list. 
Pearls and parts of, not set or strung, 
were dutiable under the House bill at 
20 per cent while the Senate reduced the 
rate to 10 per cent. Other precious or 
semi-precious stones, rough or uncut, 
were dutiable at 10 per cent under the 
House bill and were put on the free list 
by the Senate. Similar action was taken 
on rough or uncut emeralds, as the House 
had these dutiable at 10 per cent and the 
Senate put them on the free list. 


Jewelry composed of gold and plati- 
num was dutiable at 80 per cent under 
the House bill and the Senate left it that 
way. : 

Coral, rubies, cameos and other preci- 
ous and semi-precious stones, cut but not 
set for jewelry, was dutiable at 20 per 
cent under the House and 10 per cent 
under the Senate bill. Similar action was 
‘taken on emeralds cut but not set, the 
Senate reducing the House rate from 20 
to 10 per cent. 

Rates on the watch and clock sched- 
ules which are not comparable as they 
passed the House and the Senate are 
given on page 57, with the House rate 
in the first column. 








Those in charge of the arrangement 
being made for the approaching conven- 
tion of the Illinois Retail Jewelers’ As- 
sociation, to be held in Rockford, May 12, 
13 and 14, plan to make the Question 
Box an important feature of the three 
day gathering. Officers are urging 
Jewelers to send in their questions in 
advance of the convention dates so that 
they may be given proper classification 
and consideration. Blanks are soon to 
be distributed and in them space will be 
Provided for questions which the jewel- 
ers believe should be discussed. A free 
and frank discussion of the questions 
Sent in will be provided for at the con- 
vention and even if any jeweler is unable 
to attend the conclave he is invited to 
forward his questions to Secretary-Treas- 
urer Henry T. Mortenson, c/o Nordahl & 
Olson, 2735 W. North Ave., Chicago, or 
to any other officer of the organization. 








THE JEWELERS’ CIRCULAR 





Trade Interest Aroused by “Good- 
Will” Trip of Publicity 
Association Executive 


The directors of the National Jewelers 
Publicity Association at the annual meet- 
ing in January asked P. J. Coffey to 
make a trip covering the larger centers, 
to meet the jewelers in each city and to 
lay before them a full and complete re- 
port of what the Publicity Association 
has done, what it is doing and its plans 
for the future. That a two-fold pur- 
pose may result from this trip, Mr. Cof- 
fey will carry a set of stereopticon slides 





P. J. COFFEY, WHO WILL TOUR COUN- 
TRY FOR NATIONAL JEWELERS PUB- 
LICITY ASSOCIATION 


with him, picturing the diamond from 
the mine to the jeweler’s show case. 

Arrangements are being made in each 
city to give this lecture on the diamond, 
at civic and social clubs and such other 
organizations as may be arranged for. 
This lecture will also be given at each 
group meeting of jewelers. Enthusiastic 
responses have been received from all 
cities written to advising of this trip, 
which is indicative of the interest of the 
trade in the activities of the Publicity 
Association. 

Plans in each city will include the at- 
tendance of. the retailers as well as 
wholesalers and manufacturers. There 
will be no solicitation of funds made on 
this trip. 

A schedule has been laid out which, 
due to advance appointments, will have 
to be closely followed. Included in Mr. 
Coffey’s itinerary will be his attendance 
at the California and Iowa conventions. 

Mr. Coffey will leave Newark for this 
trip on Monday, March 31, making Pitts- 
burgh his first stop and is scheduled as 
follows: 

Pittsburgh, Pa., April 1 and 2. 

Buffalo, N. Y., April 3 and 4. 

Detroit, Mich., April 5, 6, 7, and 8. 

Cincinnati, Ohio, April 9, 10 and 11. 

Chicago, Ill., April 12, 13, 14 and 15. 

Milwaukee, Wis., April 16. 

Minneapolis, and St. Paul, 
April 17, 18 and 19. 


Minn., 


59 





Des Moines Iowa, April 20, 21 and 22. 
Omaha, Neb., Avril23 and 24. 
Kansas City, Mo., April 25, 26, 27 and 


8. 

St. Louis, Mo., April 29, 30 and May 1. 

Memphis, Tenn., May 2, 3 and 4. 

Little Rock, Ark., May 5. 

Dallas, Tex., May 6 and 7. 

Fort Worth, Tex., May 8. 

El Paso, Tex., May 9 and 10. 

Los Angeles, Pasadena, San Diego and 
Hollywood, Cal., May 12, 13, 14, 15, 16 
and 17. 

San Francisco, Oakland and Sacra- 
mento, Cal., May 18, 19, 20, 21, 22, 23 
and 24. 

Portland, Ore., May 25, 26, 27 and 28. 

Salem, Ore., May 29. 

Eugene, Ore., May 30 and 31. 

Tacoma, Wash., June 1, 2 and 3. 

Seattle and Everett, Wash., June 4, 5, 
6 and 7. 

Spokane, Wash., June 8, 9 and 10. 

Butte, Mont., June 11 and 12. 

Pocatello, Idaho, June 13. 

* Ogden, Utah, June 14. 

Salt Lake City, Utah, June 15, 16 and 

iy 


Denver, Colorado Springs and Pueblo, 
Col., June 18, 19, 20 and 21. 

Toledo, Ohio, June 23. 

Cleveland, Ohio, June 24 and 25. 

Youngstown, Ohio, June 26. 


ASSOCIATION NOTES 


The New Jersey Retail Jewelers Asso- 
ciation will hold its annual convention at 
Atlantic City on June 22, 23 and 24. No 
convention headquarters have as yet been 
selected. 











* * * 


The convention of the Indiana Retail 
Jewelers Association, originally sched- 
uled to be held on March 23, 24 and 25 
has been postponed until April 7 and 8. 
The sessions will be held in the Hotel 
Severin, Indianapolis. 

* ok * 

Alvin Magnon, past president of the 
Florida Retail Jewelers Association and 
manager of the Adams Jewelry Co., 
Tampa, Fla., has taken over the office of 
secretary of the organization in place of 
Nathan Weil, who resigned. 

K ok a 


The dates decided upon for holding the 
convention of the Tennessee Retail 
Jewelers Association are May 13 and 14, 
and not April 23 and 24, as previously 
mentioned in these columns. The meet- 
ing will be held at the Hotel Patten 
in Chattanooga. 








Market Prices for Silver Bars 


The following are the quotations for 
silver bars in London and Néw York 
as reported for the past week: 

Selling Price 








London U. 8. Gov’t New York 
Date Official Assay Bars Official 
March 18.. 19% 4414 41% 
™ 19. 19% 44% 42 
20.. 20 45% 28 
+ 21.. 1939 45% 42% 
“ 22.. 194% 45% 43 
” 24.. 19% 4514 42% 
The Clinton Jewelry Co., of Lock 


Haven, Pa., is moving to a new location 
and is not going out of business, as re- 
ported recently. 
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ico GEMS OF FASCINATION | 
fe Y apphire 


This fascinating gem offers to the jeweler an 





opportunity to satisfy the most discriminating 


LOUIS &. MARX 


3351 FIFTH AVE... SEW YORK 


trade. 














DESIRABLE SPACE FOR RENT 


Very desirable location ready for 
immediate occupancy, may be had now in 


THE JEWELERS’ BUILDING : 714 WEST 46th STREET 


IN THE HEART OF THE UPTOWN NEW YORK JEWELRY CENTER 
Small or large units with full North Daylight 


For particulars apply to: 


SIGLEY REALTY COMPANY 


35 West 47th Street New York, N. Y. 
. Telephone Bryant 6506 
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Window Smashers Get Rings in New 
York Jewelry Store Robbery 


Using a circular piece of iron, thieves 
proke the window at the jewelry store 
of Sam Finerow, 24 Second Ave., New 
York, at about 7.30 p. m. March 19, 
and escaped in an automobile, taking 
with them 18 diamond solitaire rings 
valued at $4,000. Mr. and Mrs. Fine- 
row were in the store when the robbery 
occurred but were unable to see the 
crooks from where they stood. 

Mr. Finerow immediately reported the 
theft to the Fifth St. police station, and 
investigation proved that the car used 
by the crooks had been stolen on E. 17th 
St., 10 minutes before the robbery. De- 
tective Kenney of the Fifth St. station 
is working on the case. _The loss was 
not covered by insurance. 








Bandits Handcuff Proprietor and 
Employes of Long Island Store 
and Escape with Loot 


Three bandits armed with revolvers en- 
tered the jewelry store of Harry L. Gross 
& Bros., 164-05 Jamaica Ave., Jamaica, 
New York, last Saturday morning about 
9.30 o’clock, and after handcuffing Mr. 
Gross, the proprietor, and his salesman, 
A. C. Gross, and later a window cleaner 
who came into the store during the oper- 
ations of the crooks, escaped with set 
and loose gems valued at between $50,000 
and $60,000. Leopold Coene, a watch- 
maker at work on the balcony of the 
store, was an unseen witness of the hold- 
up, and although he dared not move 
while the robbers remained in the store, 
he was able to give the police an excel- 
lent description of the crooks and their 
methods. 

The bandit chief, who first entered the 
store, after pretending to look at some 
watches held up the proprietor and clerk 
at the point of a gun, and after hand- 
euffing and forcing them to lie face down 
on the floor, directed his confederates 
to rifle the safe. The three then walked 
calmly out of the store with the booty. 
The window cleaner, who was first to 
give the alarm, said that he heard the 
sound of an automobile starting im- 
mediately after the thugs had vacated. 
Detectives at the Queens Police Head- 
quarters are working on the case, but 
no arrests have been reported as yet. 

The loss was fully covered by insur- 
ance, 








Beautiful Gold Cup Presented to 
Secretary of Treasury Mellon 


on His Birthday 


PITTSBURGH, Pa., March 25.—A mag- 
nificent gold loving cup was presented 
to Andrew Mellon, Secretary of the 
Treasury, last evening at a dinner given 
at the Pittsburgh Golf Club. Each of 
the 165 guests who attended, including 
many notables from the financial and 
Industrial world, was presented with a 
teplica of the trophy in silver. Secre- 
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tary Mellon was visibly moved at. this 
demonstration of affection accorded him 
by his friends, many of whom he has 
known since childhood. 


The committee in charge, H. C. Mc- 
Eldowney, Arthur V. Davis, Howard 
Heinz, James Lockhart and A. L. Hum- 
phreys, carried out all the details of the 
presentation with great secrecy and Mr. 
Mellon’s surprise was complete. 

The trophy itself of Georgian design 
of 1736 was created by Black, Starr 
& Frost-Gorham, Inc., and is a fine ex- 
ample of gold craftsmanship, designed 


' 
' 
: 





Courtesy Black, Starr & Frost—Gorham, Inc. 

GOLD CUP PRESENTED TO SECRETARY 

MELLON AND SILVER REPLICA GIVEN 
TO GUESTS AT BIRTHDAY PARTY 


by Barton P. Jenks, director of design 
in conjunction with William Codman, the 
famous Providence designer. 

The body, feet and cover of the 
trophy are all hand-wrought, and the 
acanthus leaf at the top is chased. The 
finial of the cover, the three build- 
ings, one depicting the United States 
Treasury building which was started in 
1836 and had the two wings added in 
1907-08, the First Bank of Pittsburgh 
and the Mellon National Bank, founded 
in 1850 by the Secretary’s father, are 
modelled and chased, together with the 
Seal of the Treasury, which appears over 
Mr. Mellon’s name. 


The inscription of the presentation 
and the facsimile signatures of the com- 
mittee are engraved on the panel at- 
tached to the white onyx base, and the 
trophy itself is encased in a dark wal- 
nut cabinet lined with blue plush velvet. 

The height of the trophy, which is of 
18 karat gold, is 165% inches without 
the base. The silver replicas are five 
inches in height. 
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Syracuse, N. Y., Jewelers Warned 
Against Sneak Thieves Following 
Recent Robbery 


SYRACUSE, N. Y., March 22.—Syracuse 
jewelers were warned today by police 
and the Pinkerton Detective Agency to 
take special precautions against sneak 
thievery from show cases, following the 
theft late Thursday of a tray of diamond 
rings valued at $1,500 from Ernest W. 
Frost, jeweler, 207 E. Fayette St. 

Detectives believe professional jewel 
thieves accomplished the Frost theft, 
centering their activities on stores suf- 
ficient in size to make it impossible 
for clerks.to watch all customers at once. 
Usually, one such theft in any city is 
followed quickly by others, and then the 
thieves move to other cities, it was 
stated. 

When Mr. Frost left the store for an 
hour in the afternoon to attend to some 
legal business, Morgan L. Wilcox, 115 
Ruhamah Ave., was left in charge. Julius 
Maier, 230 Kimber Ave., watchmaker, 
was the only other person in the store. 

Several customers came in and one 
time there were five or six men and 
women present. Neither Mr. Wilcox nor 
Mr. Maier noticed any suspicious be- 
havior on the part of any of them, 
and it was not until the stock was 
checked at night that the theft was dis- 
covered. 

A tray containing 12 rings, each set 
with a small diamond, the whole being 
valued at $1,500. was missing from a 
front show case. The case can be opened 
only from the back, and Mr. Wilcox and 
his employes are at a loss to know how 
the thief got the case open without at- 
tracting attention. 








The Platinum Market 


A good supply of platinum and allied 
metals, coupled with a slight falling off 
in the demand, has resulted in a drop in 
the price of this precious metal. Soft 
platinum, for some time quoted at $55, 
is now selling for $52, and the prices of 
platinum containing iridium have fallen 
off in a like manner. The Official prices 
quoted this week are as follows: 


Per Ounce 

MNS id tila dbcata way oa So Caren Cee $52 
Platinum containing 5 per cent 

SOR 2 £0 4 dew Cara eee ae es 58 
Platinum containing 10 per cent 

ES crac aidie deel a «én daa wwae 64 
RE at 6 0:d oe id wala we wa ae ae 170 
rs 4 4 a Wunea cuiea Sine eek: 30 








Exports of Jewelry and Imports of 
Diamonds During January 


WASHINGTON, D. C., March 22—Dur- 
ing January the value of exports of 
jewelry from the United States 
amounted to $92,573 of which the largest 
amount went to Canada with Brazil be- 
ing the second largest customer. 

Imports of uncut diamonds in January 
amounted to 21,145 carats valued at 
$309,216 while the value of cut diamonds 
imported but not set was $1,341,789, or 
16,110 carats. 
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STAR SAPPHIRES 


STAR RUBIES AMETHYST 
AQUAMARINES TOURMALINES 
ONYX CAMEOS CATSEYES 
CORAL TOPAZ 


CHINESE JADE 


GARNETS HALF PEARLS 
BUTTON PEARLS SEED PEARLS 
ROUND PEARLS MOONSTONES 
FANCY GEMS NOVELTIES 
STONE NECKLACES 


MAYER & MULLIGAN 


Established 1906 
15 West 47th Street 
New York City Uhr Fabrik wise Factory) Villingen 


eee gy lackichwet 
The BUYERS’ DIRECTORY 


Price One Dollar 


The Jewelers Publishing Corp., 239 W. 39th St., New York 
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Death of ga F. Mason 


Head of Jewelry Box Concern Passes Away 
Suddenly in Florida 


NortH ATTLEBORO, Mass., March 22.— 
J. Frank Mason, head of the Mason Box 
Co., Attleboro Falls, with a branch plant 
at Providence and an office in New York 
City, died suddenly at Daytona Beach, 
Fla., last Tuesday, where he and his wife 
had been spending several weeks. His 
body was brought here for burial. 

Mr. Mason was a native of this town 
where he was born 68 years ago and had 
always made this his home. He attended 
the public schools here with the exception 
of four years at a high school in Provi- 
dence from which he was graduated in 
1887 and a course at the Bryant & Strat- 
ton Business College in that city in busi- 
ness science. 

He first entered the employ of R. F. 
Simmons & Co., but after a short time 
took a position with the manufacturing 
jewelry firm of Mason, Draper & Co., 
first as a bookkeeper and later as a sales- 
man. Later he was engaged as foreman 
of the D. F. Briggs Co. in Attleboro. 
Some years ago, in company with his 
brother Charles O. Mason, he began the 
manufacture of paper boxes for jewelers’ 





use. 

Mr. Mason was a director in the 
Manufacturers’ National Bank and also 
in the Attleboro Savings Bank. He took 
an active part during the World War in 
the various Liberty Loan drives as chair- 
man of the manufacturing jewelers’ 
division and was chairman for severa! 
years of the Community Fund drives. 





David Drummond 


MILWAUKEE, WIs., March 22.—David 
Drummond, _ pioneer resident of La 
Crosse, and oldest active jeweler in the 
city, died suddenly at his home last 
Thursday. He was 80 years of age. 

Mr. Drummond was born in Aberdeen, 
Scotland, coming to this country with 
his parents when he was six years of 
age. He located at McGregor, Iowa, 
where he resided until he was 21 years 
old, when he came to La Crosse and 
entered the jewelry business. 

Mr. Drummond served as a member 
of the common council and was active 
in the Masonic lodge. 

Deceased is survived by his widow, 
and three children. 


Andre Marchand 


Andre Marchand, vice-president of the 
firm of Marchand Bros. & Co., Inc., dia- 
mond dealers, 88 University Place, New 
York, died in Paris last Monday of 
Pneumonia after an illness of a week. 

The firm of Marchand Bros. & Co. was 
established in Paris in 1863, and has had 
offices in this country for the past 40 
years. Mr. Marchand, a native of 
France, spent the greater part of his 
life in Europe carrying on the affairs of 
the company in Paris, and was 65 years 
old at the time of his death. 

e is survived by his widow and three 
children. 














Stephane Marchand, president of the 
corporation, who is in charge of the New 
York offices, plans to sail for Paris on 
the Ile de France tomorrow (Friday). 





Frank W. Trewin 


Frank W. Trewin for many years New 
York office manager for the Keystone 
Watch Case Co., died last Tuesday morn- 
ing at his home in Roselle, N. J. The 
funeral services will be held at his late 
residence today (Thursday) at 2 p. m. 

Mr. Trewin had been ailing for some 
time and had not been at his office in 15 
Maiden Lane for a year and a half. He 
was associated with the Keystone con- 
cern for 35 years, starting at the factory 
and later coming to New York as a sales- 
man. He was 65 years old at the time 
of his death. 

Deceased is survived by his widow, two 
sons and a brother. 





Edward J. Laferriere 


PROVIDENCE, R. I., March 22.—Edward 
J. Laferriere, 49 years of age, of 127 
Smith St., Riverside, and a member of 
the jewelry firm of E. J. Laferriere & 
Co., died suddenly Thursday afternoon 
at his office, 212 Union St., death result- 
ing from natural causes. 

He was born in Warren, R. I., the son 
of Philomene and the late Edward La- 
ferriere, removing to Riverside with his 
parents when nine years of age. He was 
educated in the public schools of East 
Providence. After completing the public 
school course Mr. Laferriere entered the 
employ of the Snow & Westcott Co., 
manufacturing jeweler, this city, by 
whom he was employed for 27 years. 
When that concern discontinued business, 
Mr. Laferriere with Frank Morin formed 
the firm of E. J. Laferriere & Co., and 
established themselves at 212 Union St. 












































THE JEWELERS’ CIRCULAR 


63 


He was a trustee of St. Brendan’s 
Church and a member of the Catholic 
Men’s Club of that church. 

Deceased is survived by his widow, 
two sons, his mother, three brothers and 
one sister. 


NEW ENTERPRISES 


J. D. Shumway has established a 
jewelry store in Waseca, Minn. 

The Hollywood Jewelry Shop will 
open on or about April 1 at 343 Huron 
St., Toledo, Ohio. 

The Beck jewelry store was recently 
opened at 114 N. Main St., Rockford, 
Ill., with Joseph Hecht in charge. 











The Deauville Jewelers, Inc., has. 


opened for business at 10 E. Second St., 
Jamestown, N. Y., with Ernest F. Boerst 
in charge. 


ATLANTA, GA. 











Members of the Atlanta Retail Jewel- 
ers Association held a meeting on Tues- 
day evening, March 18, at the Winecoff 
Hotel. The meeting opened with an in- 
formal dinner at 6.30 o’clock after which 
a business session was held. Various 
examples of cooperative advertising were 
examined and discussed, and a commit- 
tee, consisting of Thomas Latham of 
Latham & Atkinson, Benson Freeman, 
Jr., of Myron E. Freeman & Bros., and 
Lawrence Holzman of Holzman’s, was 
appointed to select the type of advertis- 
ing to be used. The dates of the annual 
meeting of the Georgia Retail Jewelers 
Association, on April 24 and 25, were 
announced, and preliminary plans were 
made for a jewelers’ motorcade from At- 
lanta to Macon, where the convention is 
to be held. Resolutions were passed 
sympathising with Nat. Ullman, presi- 
dent of the Nat Kaiser Co., in the sud- 
den death of his father, Leon Ullman. 

A former jewelry store employe was 
bound over to the Hamilton County 
Grand Jury on a charge of embezzlement 
by Municipal Judge A. L. Luebbers, re- 
cently. His bond was fixed at $3,000. 
He was bound over after it is said he 
admitted that he embezzled jewelry from 
the Ray Jewelry Co. 322 W. 5th St. He 
was arrested at Catlettsburg, Ky., on a 
warrant sworn out by Sidney Nathan, 
manager of the jewelry concern. The 
prisoner formerly worked for the jewelry 
concern for several months and during 
the time it is charged he appropriated a 
number of articles for his own use. He 
waived extradition and was returned to 
Cincinnati. A woman residing in Ports- 
mouth, Ohio, was cited in that city in 
connection with the case. Her detention 
led to the discovery of Lintz’ where- 
abouts. The woman, according to the 
police, disposed of some of the jewelry. 
The police say that three rings and three 
watches were recovered by them in 
Portsmouth. The police also allege that 
the man sold some of the plunder in Chil- 
licothe and Columbus, Ohio. He disap- 
peared Feb. 14. 
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March 24th, 1930 
----to be EXACT 


Copyright 1929 
The Senate passed 
the Hadley - Smoot 
Tariff Bill by a vote 
of 53 to 31. 


The Bill as passed 
carries the highest 
protection ever given 
American industry and 
Agriculture. 

The longest tariff debate 
in history is over. Pres- 
ident Hoover will sign 
the bill within two weeks 
and business uncertainty 
will be at an end. 


Needs NYlegee lone 


10 West 47"Street 
New York. 
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To Turn to Responsible 


i APIDARIES 


for Advice and Service Regarding Recut- 
ting or Repolishing Such Stones in Their 
Stocks as Might Improve or Become 
Otherwise More Salable. 
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Consultations Gratis. 
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AMERICAN GEM & PEart Co. 


Dealers - Cutters - Importers 


SIX WEST FORTY-EIGHTH STREET 
NEW YORK 


London 
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Theodore Van de Koolwyk has severed 
his connection with Goldsmith & Co. to 
travel for Krementz & Co. 


The store of the S. Kann Sons Co. 
was closed one day last week due to the 
death of Sigmund Kann, executive head 
of the firm. 

Clarence H. Offutt, formerly asso- 
ciated with R. Harris & Co. is now con- 
nected with Goldsmith & Co., where he 
is in the silverware department. 

William T. Simpson, formerly with 
Goldsmith & Co. and Whitemore, Lynn 
& Alden, has become associated with the 
jewelry department of Woodward & 
Lothrop. 

D. C. Crain of Pearson & Crain, ac- 
companied by Mrs. Crain is touring 
through the South. The trip is to per- 
mit Mr. Crain to rest following a recent 
minor illness. 

E. Allen Harris of Harris & Shafer, 
after an absence of nearly two months, 
due to an accident in falling on the icy 
pavement, is now back at the store, 1354 
Connecticut Ave. for a short time each 


day. 

Dethar J. Sundlun, president of the 
local jewelers association, has been ap- 
pointed chairman of the police and fire 
protection committee and member of the 
law and legislation and the membership 
committee of the Merchants and Manu- 
facturers Association. 

The Sterling Silversmiths’ Guild of 
America has opened a suite of offices on 
the eighth floor of the Chandler building, 
1427 I St., N. W., in connection with 
the campaign to be conducted in this 
city. Alexander Vincent, secretary of 
the association is in charge. 

Woodward & Lothrop recently cele- 
brated the 50th anniversary of the 
founding of the store. Beautiful baskets 
of flowers sent by local merchants were 
on display and the silverware depart- 
ment held,a sale of hundreds of pieces 
of platedware in 16 different styles. 

R. Harris & Co., and A. Kahn, Inc., 
are including in their daily advertising 
a notice of their cooperation or associ- 
ation with the special purchase plan of 
the Silversmiths Guild of America. All 
local jewelers are asked to dress their 
windows with silver or show display 
cards or in some way tie in with the 
intensive campaign being waged in this 
tity by the Guild. 

Mrs. J. C. Nourse, merchandising man- 
ager for the novelty jewelry department 
of Woodward & Lothrop has returned 
from a two months’ buying trip in Eu- 
trope. Rings, brooches and necklaces to 
match so that different colored sets may 
be sold to harmonize with each change 
of costume, are much in vogue, she 
stated. The tendency, Mrs. Nourse de- 





THE JEWELERS’ 





clares, 
imitation it is true, but beautifully clear 
stones and very fine workmanship. 








Massachusetts Convention 





Retailers from Bay State and Rhode Island 


Hear Interesting Addresses at Opening 
Session of Conclave in Boston 


Boston, MAss., March 25.—The neces- 
sity for closer cooperation by the retail 
jewelers with the manufacturers and 
wholesalers was stressed by C. J. Gidley, 
president of the Massachusetts and 
Rhode Island Retail Jewelers Associa- 





Cc. J. GIDLEY, PRESIDENT 


tion at the opening of the 16th annual 
convention of the organization in the 
Statler Hotel here this afternoon. An 
unusually large attendance marked the 
initial proceedings, jewelers coming from 
all parts of New England. More than 
100 had registered before the opening 
hour. 

Special attention was drawn by 
Charles T. Evans, secretary American 
National Retail Jewelers Association to 
the questionnaire study of the retail 
business by the United States Depart- 
ment of Commerce in cooperation with 
a special committee from the National 
body and James Kingman of Boston and 
William G. Thurber of Providence, rep- 
resenting New England. 

John Vandeleur told how the New 
England Council is bettering business 
and trade conditions in the six States 
by working through various committees 
with most capable leaders directing the 
activities. He also pointed out how 
thousands of influential men throughout 
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New England are helping to solve every 
problem confronting any community. Mr. 
Vandeleur urged the jewelers to secure 
the services of the Council, which co- 
operates without pay. 

P. J. Coffey, president of the National 
Jewelers Publicity Association, spoke on 
consumer publicity. He emphasized that 
publicity must be accurate so that state- 
ments will do the most possible amount 
of good. 

In the evening a “movie” entitled 
“The Diamond from Mine to Market” 
was shown, following by an open forum. 

The convention will come to a close 
tomorrow. During the day several inter- 
esting reports will be submitted and 
officers will be elected. 








BIRMINGHAM 





Roy Moore, Ewing Bros., wholesale 
jewelers, Atlanta, was in Birmingham 
the past week. 

Nelson L. Brackin, of Brackin’s, has 
returned home after a visit of several 
days to Miami, Fla. 

C. B. Harris, of the Gabriel Jewelry 
Co., Mobile, was in Birmingham the past 
week visiting the wholesalers and buy- 
ing jewelry. 

Al Fish, of the Alexander Fish Co., 
Inc., wholesaler, was on a business trip 
to Selma, Tuscaloosa and other cities in 
south Alabama the past week. He re- 
ports a good business. 

A. B. Bromley, of the Birmingham 
Jewelry Co., wholesale jeweler, has re- 
turned after a business trip to Gadsden, 
Anniston and other east Alabama cities. 
He says he found business good. 

LeGrand Elebash and John Johnson, of 
Selma, and Eugene Elebash, of Pensa- 
cola, Fla., all retail jewelers, spent some 
time in Birmingham on their way home 
from New York City. J. L. Ince, retail 
jeweler of Huntsville was also here last 
week. 

A survey made a few days ago by the 
Chamber of Commerce shows that there 
are several hundred more men employed 
in Birmingham now than there were 30 
days ago. As a general thing business 
conditions are reported as slowly improv- 
ing, by jewelers and other merchants. 
Industrial heads of big manufacturing 
plants say that the recent big steel mer- 
ger will greatly improve business condi- 
tions in Birmingham soon, Birmingham 
being a big steel manufacturing city. 
Considerable building is being done and 
there seems to be a much better feeling 
generally among the merchants and 
manufacturers. 








A charter of incorporation has been 
granted to the Diamond Jewelry Co., 
Beaumont, Tex. The capital stock is 
listed at $10,000. 
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Credit Jeweler\ 


Fourth Annual Convention Attended ype 
and Instructive Group Conferences Featyogil 


E lected—Nex, (o 


PHILADELPHIA, March 26.—With the 
election of officers and directors and the 
transaction of other important business 
the fourth annual convention of the 
National Association of Credit Jewelers 
came to a close here this afternoon. The 
convention will be followed by a banquet 
this evening in the large dining room of 
the Penn Athletic Club. 

At the final .session it was voted that 
the next convention will be held in Chi- 
cago, the dates to be left to the execu- 
tive committee. 

The following officers were elected: 
President, Myer Simons, M. Simons & 
Co., Philadelphia; first vice-president, J. 
L. Freund, St. Louis; second vice-presi- 
dent, C. J. Michaels, Hartford, Conn.; 
third vice-president, Ernest Maxwell, St. 
Joseph, Mo.; secretary, Charles Shaw, 
Dallas, Tex., and treasurer, E. P. Hirsch- 
berg, New York city. The new directors 
elected are: S. H. DeRoy, retiring pres- 
ident, for one year, and Leslie Ryer, 
Kansas City, Mo., for a term of three 
years. 

There are many features about this 
conclave which stamp it as the greatest 
ever held by the organization. A splen- 
did attendance, the largest and finest ar- 
ray of exhibits ever seen at a gathering 
of the association, and an unusually in- 
structive and inspiring business program. 
Added to this was a most enjoyable pro- 
gram of entertainment. 

Activities started early Sunday morn- 
ing when the first train loads of mem- 
bers and visitors arrived and were wel- 
comed at headquarters established in the 
Benjamin Franklin Hotel. One of the 
first to reach here was Samuel H. DeRoy, 
president of the organization, who head- 
ed the contingent from Pittsburgh and 
vicinity, filling five cars of a special 
train. They were entertained on the 
trip by the I. Ollendorf Co., and enjoyed 
lunch from well-filled boxes. They were, 
however, beaten on arrival by A. Urqu- 
hart, a delegate from Los Angeles, who 
arrived on Friday. The second special 
train to come in was the Detroit-Buffalo 
special which brought a delegation from 
the Mid-West and New York State. By 
noon of Sunday fully 350 registrations 
had been filed. Members of the Philadel- 


phia association and national officers 
were on hand to greet the arrivals at 
the hotel. 


Monday 


Monday morning was devoted to regis- 
tration, inspection of exhibits and wel- 
coming the jewelers who arrived from 
various sections, of the country. 


The “dinner call,” sounded by William 
Penn, Philadelphia’s patron saint in 
costume brought many to the room in 
the rear of the exhibits for the first 
of the series of three luncheon meetings 
in connection with the convention. Pro- 
ceedings were opened by Bartley J. Doyle, 
who welcomed the delegates on _.behalf 
of the Philadelphia credit jewelers and 
then presented Mayor Harry Mackey. 


ADDRESS OF WELCOME BY Mayor MACKEY 


The Mayor told a number of good 
stories ‘and added his welcome and that 
of the city before he swung into a serious 
vein and voiced the hope that Congress 
soon would. do something to relieve the 
anxiety of business men as far as the 
tariff bill is concerned and permit them 
to go ahead with plans for improving 
business. He reminded the jewelers that 
their business depended largely upon 
what customers had left to spend after 
obtaining the necessities of life and that 
the man or woman with no money to 
spend was no asset to the jewelry busi- 
ness. 


RESPONSE BY PRESIDENT DE Roy 


President DeRoy responded to the 
Mayor’s welcome and in turn welcomed 
the members and guests as well as’ the 
exhibitors, whom he lauded for their fine 
showing. The wonderful attendance, 
with jewelers present from every section 
of the country and from Canada, in- 
dicates, he remarked, that the retail 
jeweler is seeking new ideas and co- 
operation with his fellow jewelers for 
the mutual benefit of all. He urged all 
to see the displays and to accept and 
use all new ideas for the benefit of them- 
selves and their employes. The aim of 
the association leaders, he pointed out, 
was to make it the very best trade or- 
ganization in the world. 


AFTERNOON SESSION 


Following the luncheon the first group 
meeting, for members only was _ held. 
The speaker was Joseph Katz of Balti- 
more, whose subject was “Putting More 
Sparkle Into the Jewelry Advertising.” 


ADDRESS OF JOSEPH Katz 


Mr. Katz “scolded” some credit jewel- 
ers for offering goldfish, canary birds, 
golf sticks and other articles as induce- 
ments to open an account. He asked, 
“What are these things doing to a busi- 
ness, that of all the businesses in the 
land, must start with confidence in the 
standard value of its merchandise?” 

“The big credit jewelry store with its 
$25,000 a year rent,” he continued, “can 
still learn a lot from the little neighbor- 
hood jeweler around the corner, who has 
the pride of being called, ‘The Jeweler.’ 
He: still sells a diamond by weight. He 
does not give away goldfish. He’s a 
jeweler, with the guild spirit and he’s 
doing his little bit to preserve the dig- 
nity of his calling.” 

Mr. Katz urged the credit jewelers to 
play up style in jewelry, and to tell their 
patrons what’s new in jewelry, make 
them change their jewelry often, because 
what they are wearing is out of style. 
This, he said, would be the salvation of 
the jewelry business, faced as it is with 
all sorts of competition. 

Spasmodic advertising is one of the 
curses of the jewelry business in the view 
of Mr. Katz. He urged continuous ad- 
vertising written so as to create a de- 
sire for jewelry and more jewelry. He 
ended by saying: 

“Use credit as an added attraction in- 
stead of making it the main show. Treat 
credit with dignity and it will be appre- 
ciated all the more. Smearing ‘credit’ 
all over the place cheapens and degrades 
the idea. Don’t have the word ‘credit’ 
blazing all over your store front—and 
make your customers wish you had a 
side door. If you talk about credit do 
it with dignity. Give your store a qual- 
ity standing, so that your customers will 
not ask to have their purchases delivered 
in plain boxes. 

“And put the right kind of jewelry 
in those boxes. In many parts of the 
country, the stigma of ‘credit jewelry’ 
has not been lived down yet. Don’t try 
to get rich too quick. Give your patrons 
value, or you are building on sand.” 

Several thousand persons viewed the 
exhibits on Monday and there was 4 
large representation of jewelers from all 
over the Philadelphia city and suburban 
area, and even from southern New Jer- 
sey, Maryland, Delaware and eastern 
Pennsylvania. 


Tuesday 


The session opened at 10 a. m., om 
Tuesday, with an interesting discussion 
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on credits and collections. The associ- 
ation, it was brought out, is well or- 
ganized for protection against losses. 
There is a Central Bureau of Credit 
and reliable bureaus of information in 
the various cities where authentic in- 
formation is secured on all applicants 
for credit. 

Interviews by the representative of 
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members of the association elicited the 
fact that the percentage of losses varied 
considerably from 2 to 6 per cent and in 
some cases, somewhat higher. 

An outstanding feature of the conven- 
tion was the luncheon talk on selling at 
12.30 by Professors Borden and Bussey 
of New York University. This was a 
demonstration of the right and the 
wrong way of selling and according to 
Professor Borden was based on an ob- 
servation of 15,000 reports made in the 
course of seven years. 

The demonstration was dramatized, 
one speaker taking the part of the sales- 
man and the other the part of the pros- 
pect. Boiled down, the selling principles 
enunciated and demonstrated might be 
resolved into the following six points: 

1. Don’t talk too much. Give the 
prospect a chance to have his say. If 
not, he will stop following you. Be 
a good listener. Always give your 
prospect a chance to put in his objec- 
tions. 

2. During the course of a sales dis- 
cussion never interrupt a_ prospect. 
It will irritate him and greatly weaken 
the presentation of your own argu- 
ments. 

3. Don’t assume a positive or bel- 
ligerent attitude. Avoid raising your 
voice too high in talking to your pros- 
pect. Your prospect will become pre- 
judiced by an_ over-argumentative 
manner. 

4, Inquire before your attack. Let 
your prospect give you all the infor- 
mation that he desires. This will be 
courtesy on your part and, moreover, 
you will be well fortified. 

5. Restate the prospect’s objections 
in your own words the first time he 
raises them. This will indicate to him 
that you are sympathetic and that you 
fully grasped his point of view. 

§. Keep to the key issue. This 
means, of course, that you should not 
digress nor allow digression. Keep 
away from side issues. 


Finally, said Professor Borden, know]l- 
edge of the product is most important. 
Professor Borden further stated that 
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he did not profess to tell the credit jewel- 
ers how to do their business but that 
he was simply offering these principles 
as a result of a very painstaking investi- 
gation and felt sure that their applica- 
tion would be effective. It was up to 
the credit jeweler to apply the principles 
intelligently, he said. 


TUESDAY AFTERNOON 


At the afternoon session, which opened 
a little later than 2 p. m., the time 
scheduled on the program, a helpful talk 
was given by Arthur Fertig, of New 
York. Mr. Fertig spoke of the develop- 
ment of the credit jewelry business and 
said it had made its greatest strides 
during the past 10 years and was now 
an important factor in the scheme of 
distribution. There were many economic 
reasons, he said, which caused this rapid 
development from 1920 up to _ the 
present time. 


The credit jeweler should not consider 
himself in the position of the department 
store, Mr. Fertig continued, by believing 
it necessary to mark down merchandise. 
Knowledge of conditions in one’s location 
and intelligent buying according to one’s 
needs should prevent any large surplus 
inventories and dispense with the need 
of price cutting simply in order to clean 
out stock. The successful credit jeweler, 
he declared, is the one who does not 
attempt to over expand but who uses good 
judgment and acts with a _ reasonable 
amount of conservatism. 


Over expansion, he continued, was 
frequently the cause of diminishing 
profits. The credit jeweler moreover, 
he said, should make himself known for 
reliability and patrons should be at- 
tracted by the personality and integrity 
of the man rather than by any extrinsic 
factors. 

The credit jeweler should know his 
cost of doing business and get a reason- 
able initial profit so that after allowing 
for overhead, he would have a net of 
10 or 12 per cent to which, Mr. Fertig 
said, he was honestly entitled. 

This session was attended by several 
hundred jewelers who showed the speak- 
er intense interest and asked him many 
questions. Many of these questions re- 
lated to the mark up and mark down 
cost of doing business, how much money 
should be spent on advertising, and for 
other items necessary for the conduct 
of business. 

The speaker showed a clear grasp of 
the economics of selling and the prin- 
ciples of the credit jewelry business and 
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received much applause. 


Buying jewel- 
ry on the credit plan, he stated, was 


recognized as a sound economic 
cedure. 


pro- 


The Exhibits 


Since the convention opened on Mon- 
day the 13th floor of the Gimbel Bros. 
store has been the mecca for visiting 
delegates who came to view the unusual- 
ly attractive array of exhibits. The gen- 
eral design adopted for the exhibition 
booths was decidedly artistic, with 
enough tinge of the modernistic idea to 
lend just the right color to the show. 
The arch in white and gold that led to the 
exhibit hall was a handsome bit of work. 

The concerns which maintained ex- 
hibits included: Art Ivory Mfg. Co., Ben- 
rus Watch Co., Bersted Mfg. Co., Brouil- 
lette & Prouty, S. Bruner, Inc., Brunvil 
Watch Co., Buffalo Jewelry Case Co., 
Bulova Watch Co., Buss-Linthicum-Thor- 
son, Inc., Clark Lighter Co., A. Cohen & 
Sons, Inc., Coty, Inc., N. S. Dalsimer & 
Co., E. Davidson & Co., Dennison Mfg. 
Co., Detroit Ad Service., DuPont Visco- 
loid Co., Electric City Box Co., Elgin 
National Watch Co., Finn, Iffland & Co., 
Wm. L. Gilbert Clock Co., Goodman & 
Co., Granat Bros., Guildleather Co., Ham- 
ilton Watch Co., Helbein Stone & Co., 
Heller, Deltah Co., Inc., Herschede Hall 
Clock Co., Illinois Watch Co., Charles 
Parker Co., Sessions Clock Co., Illinois 
Watch Case Co., International Silver Co., 
Frank M. Katz Co., S. Langsdorf & Co., 
Henry Lederer & Bros., Inc., Lehman 
Bros. Silverware Corp., Lilley Co., 
Limoges China Co., Manning Bowman & 

o., Paul Mark Co., M. A. Mead & Co., 
Metro Associated Services, Inc., Michigan 
Store Fixture Co., Moresales Co., Na- 
tional Cash Register Co., New Haven 
Clock Co., I. Ollendorf Co., Inc., Oneida 
Community, Parker Pen Co., Schless- 
Harwood Co., Adolph Schwob, Sebring 
Pottery Co., Jacob Segal & Co., Stecher 
& Spelrein, Louis Stern, Stetson China 
Co., Seth Thomas Clock Co., Vatti Rosary 
Co., Wahl Co., R. Wallace & Sons Mfg. 
Co., Waltham Watch Co., Warner Jew- 
elry Case Co., Wolf Co., Wolfsheim & 
Sachs Co., Edw. L. Stern & Bro., P. F: 
Volland Co., Manufacturing Jewelers 
Journal, Acme Industries, Inc., B. & E. J. 
Gross Co. 
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A SHOCK ABSORBER 






OLD up men in the store—trunk thieves on the road—pilferers looking 
at goods—window smashers at night—dropping a costly emerald on 


a hard floor— 


All these are shocks to the jewelry trade. 






But the shock is quietly and 


fully taken up if one has a Jewelers Block policy with an underwriter who 
is experienced in caring for the various possible losses of the Jewelry trade. 





Full information through your regular insurance broker. 


WM. H. McGEE & CO., INC. 


JEWELRY BLOCK UNDERWRITERS 


11 South William Street 
NEW YORK, N. Y. 


Insurance Exchange Bldg. 
CHICAGO, ILL. 


Established in 1884 and paying proper 
claims since, promptly and cheerfully 


























Special Announcement 


Important Auction Notice to the Trade 


Sale beginning Wednesday, April 2nd, at 10:30 A. M. at our spacious building, 610 
Broadway, Brooklyn. Get off at Lorimer “L” Sta. in front of door. 


The very large stock of Platinum, Gold and Mounted 
Diamond Jewelry manufactured and owned by Hoight- 
Albright & Geiger, which was held by the Merchants and 
Newark Trust Co. of Newark, N. J., and in addition there- 
to, the stock of H. R. Boving, consisting of an unusual 
line of High Grade Jewelry, having been removed for 
convenience of sale, and consists in part of: 


A large selection of Platinum Diamond Jewelry, such as 
Rings, Flexible Bracelets, Brooches, Bar Pins, Sautoires, 
Festoons set with Marquise, Baguettes and Round Stones of 
the finest quality and splendid assortment. Platinum Dia- 
mond Wrist Watches, Diamond Scarf Pins, Links, Beauty 
Pins, Platinum Diamond Wedding Rings of the most ex- 
clusive line. A very large and fine array of Gold Jewelry 
such as, Ladies’ and Gents’ Fancy Stone Rings with Opals. 
Sapphires, Amethysts, Rubies, Pearls, Olivines, Lapis Lazuli 


and Cameos. Ladies’ and Gents’ 18 Kt. Ring Mountings in 
a beautiful variety. 


The stock of H. R. Boving consists of a large assortment 
of 18 and 14 Kt. Gold Jewelry, which is generally carried by 
a reputable jeweler, consisting in part of 14 and 18 Kt. 
Pearl and Sapphire Jewelry, in a complete variety. Wald. 
Chains, a very fine assortment of Gents’ Gold and Gold 
Filled Wrist and Pocket Watches with 15, 17, 19, 21 and 23J. 
Waltham, Elgin, Hamilton, Bulova, Illinois and Bonn Spe- 
cial Movements, in the latest designs and shapes. Fine line 
of High Grade 14 and 18 Kt. Ladies’ and Gents’ Gold Jewelry 
and thousands of other articles too numerous to describe. 


Special Notice. The entire stock appraised $95,625.00, 
will be sold without reserve or limit. Must be seen to 
appreciated; on free view for your inspection on Tuesday, 
April Ist, from 10 A. M. until 4:30 P. M. Numerated 
catalogues furnished. 


BROOKLYN PURCHASING SYNDICATE 


Frank Walker, Auctioneer. 


Telephone: 


610 Broadway, Brooklyn, N. Y. 


Pulaski 1798 
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NEW YORK NOTES 





Jack Harriton, designer of jewelry, is 
now located in new quarters at 42 W. 
48th St. 

Nathan Wolk, watchmaker to the 
trade, is now located in Room 1408 at 42 
W. 48th St. 

Shafran & Mandel, Inc, manufacturing 
jewelers, have moved from 121 Canal 
St. to 240 Grand St. 

Shaw’s, Inc., Fifth Ave., jewelers, are 
retiring from the jewelry business, after 
being in existence since 1906. 

Sagar & Samitt, Inc., formerly at 121 
Canal St., are now located in new and 
larger quarters in Rooms 405-6 at 106 
Fulton St. 

E. Goldberg, manufacturer of gold and 
platinum jewelry, formerly at 114 Fulton 
St., is now established in Room 602 at 
10 John St. 

Nathan Goldberg, manufacturing 
jeweler, formerly at 121 Canal St., is 
now located in larger quarters in Rooms 
421 and 422, at 106 Fulton St. 

The Samuel Schreier Co., manufac- 
turer of platinum diamond mountings, is 
now located at 161 Canal St., having 
moved recently from 121 Canal St. 

William A. Loeb, of James J. Loeb & 
Bro., 22 W. 48th St., sails for Italy to- 
morrow, (Friday) on the Augustine. Mr. 
Loeb expects to be away for an indefinite 
period. 

Archie Friedberg, formerly with L. H. 
Keller & Co., is now in charge of the 
watch material department of J. M. 
Weissman, wholesale jeweler, 97 Nas- 
sau St. 

The Maiden Lane Historical Society 
will hold its annual meeting today 
(Thursday) at 3.15 P. M. at the head- 
quarters of the Jewelers 24 Karat Club, 
15 Maiden Lane. Officers will be elected 
and routine business will be transacted 
at the meeting. 

A voluntary petition in bankruptcy was 
filed recently by Max Gotthelf, 275 Divi- 
sion Ave., Brooklyn. The liabilities amount 
to $6,551, while there are no assets other 
than $100 held for attorney’s fees, ac- 
_s to schedules filed with the peti- 
ion, 

The International Novelty Co., 637 
Broadway, is offering a settlement of 50 
Per cent to its creditors; 10 per cent 
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cash, and 40 per cent in notes, payable 
July, September and November of this 
year. 

Kushner & Pines, smelters and re- 
finers, 5 Burling Slip, will move their 
office to quarters on the second floor of 
74 W. 47th St., on or about April 1. 
They will retain their factory at the old 
address. 

T. Kaleko, of Sobel & Kaleko, an- 
nounces that after April 1, Leon Sobel, 
formerly European representative of the 
concern, will remain in this country to 





direct the activities at the cutting plant, 
71 Nassau St. 

A settlement of 25 cents on the dollar 
offered to creditors of Singer Bros., Im- 
port & Export, Inc., 536 Broadway, has 
been confirmed by the United States Dis- 
trict Court. The composition was filed 
and accepted March 15. 

Nicolas Cinotti, polisher, and L. Van 
Den Baen, jeweler, recently formed a 
partnership to trade under the style of 
the L. Van Den Baen Co. This concern 
is located at 38 W. 48th St., where it will 
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specialize in the manufacture of watch 
cases. 

A petition in bankruptcy was filed last 
Friday against E. & J. Bass, Inc., jewel- 
ry and novelties, 610-18 Broadway. The 
petitioning creditors are Abraham Cohen 
and Joseph Rosenberg, trading as Cohen 
& Rosenberg, with a claim upwards of 
$500. 

Henry A. Margolis of Ansen & Co., 580 
Fifth Ave., will sail for Europe on the 
Ile de France, tomorrow (Friday), to 
take charge of the Ansen concern’s Ant- 
werp office. He will also do the buying 
abroad and will remain in Europe in- 
definitely. 

The following New York firms have 
recently been granted charters of in- 
corporation at Albany: M. Grusmark, 
Yassinoff Diamond Import Corp., Singer 
Jewelry Novelties, Simon Kaplan Jewel- 
ry Co.; Cauman, iewelry; Fashion Bead 
Coa., Wesper Sales Co., and the Standard 
Wedding Band Co. Other firms recently 
incorporated are the G. M. Jewelry Co., 
Bronx, and Greenwold in Flushing. 

At the meeting of the Jewelers 24 
Karat Club, held last Wednesday at the 
clubroom, 15 Maiden Lane, the treas- 
urer’s final report on the banquet held 
Jan. 25 last, was submitted and approved. 
Following this, the committee having in 
charge arrangements for the beefsteak 
dinner planned for the evening of April 9 
announced that all was in readiness for 
that event. The following new members 
were elected: Newton B. Eltinge, Henri 
Schwob and Bert F. Young. 

The stock of platinum, gold and 
mounted diamond jewelry manufactured 
and owned by Hoight-Allbright & Geiger, 
and the stock of H. R. Boving, consisting 
of jewelry, will be sold at public auction 
beginning April 2 by the Brooklyn Pur- 
chasing Syndicate, Frank Walker, auc- 
tioneer, 610 Broadway, Brooklyn. The 
entire stock is appraised at $96,625 and 
may be inspected on Tuesday, April 1, 
from 10 a. m. to 4.30 p.m. The sale will 
begin at 10.30 a. m. the following day, 
at the Brooklyn address. 

The string of diamonds reputed to be 
worth $350,000 which a representative of 
the Archduchess Marie Therese of Aus- 
tria, sold to a New York jeweler last 
month for $60,000—was brought to an 
amicable conclusion last week so far as 
concerns the questions of custody and 
ownership of the historic gems. By 
agreement out of court between the 
jeweler, David M. Michel of 2 W. 47th 
St., and the Archduchess’s American 
representatives, the necklace, which was 
a gift from Napoleon to his Empress, 
Marie Louise, in 1811, was returned to 
the Archduchess who, in turn, partly 
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A Bank’s Best Friend 
Is a Satisfied Customer 
See, Hundreds of Jewelry Merchants opened their first bank 
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TRUst comPANY We Welcome New Business 


Capital, Surplus and Main Office—149 Broadway 
Undivided Profits over Branches—Battery to the Bronx 
Twenty-five 
Million Dollars 





Resources Over a Quarter of a Billion Dollars 














A few choice offices in 


Maiden Lane 
for RENT 


EWELRY retailers and jobbers will 
find these an attractive group of 
offices—for the small one-man business 
or larger organizations—all with ex- 
cellent light and ventilation—all being 
entirely renovated and refinished—2nd 
to 20th floors. A splendid building, 
maintained at the highest standard of 
114 to cleanliness. Really excellent service. 
1940 No manufacturing. Rents surprising- 
Sq. Ft. ly low. 
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for the Discriminating 


v 























«Ww RAS, ft ANP aX ey ie. ot 





Rooms with bath— 
$5.00 per day, up 


Suites from 
$8.00 per day, up 








Occupancy Now. Investigate! 


SILVERSMITHS’ BUILDING 
17 Maiden Lane 






Within walking distance of lead- 
* ing shops and theatres. 5 minutes 
walk to Times Square 







J. Howard Slocum, 


Manager 
Also Manager 
Princeton Inn, 


Charles F. Noyes Company, Inc. Princeton, N. J- 


225 Broadway BARclay 2000 ' — ao 4 


or Room 501 on premises 














































Banking Service for the Jewelry Trade 











WE offer to jewelers the special facilities developed through 4 
years of intimate association with their business, together with V 

all the financial and service resources of a great banking institution. S 
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recompensed Mr. Michel for the $60,000 
he had paid for it. 

William J. Ward, 15 Maiden Lane, is 
enjoying a rest and some golf in 
Virginia. 

Goldin & Dunay, manufacturing jewel- 
ers, at 121 Canal St., will move next 
Saturday to new quarters at 83 Canal St. 


The connection of William I. Ryan 
with Herberts, 163 W. 125th St., has 
been severed. He was formerly em- 
ployed there as a salesman. 


At a meeting of creditors, held March 
19, Max Goldberg, 170 Broadway, dia- 
mond dealer, offered a settlement of 20 
cents on the dollar; 10 cents in cash, and 
10 cents in notes, maturing in six months. 


Philip Luria and Sydney Luria, of L. 
Luria & Son, 623 Broadway, returned to 
this country Tuesday on the new trans- 
Atlantic liner Europa, after completing 
an extended trip through Germany, 
France, Czecho-Slovakia, Austria and 
Italy. 

Arthur Bergman, formerly a _ repre- 
sentative for a number of concérns in the 
trade and recording secretary of the 
New York Jewelers’ Benevolent Associa- 
tion, has withdrawn from the jewelry in- 
dustry to engage in the advertising and 
printing business on his own account at 
827 Broadway, this city. 


Albert J. Sequeira is announcing to 
the trade that he has resigned as treas- 
urer of the firm of Sol Van Wezel, Inc., 
74 W. 46th St., and that he will sever 
his connection with the firm on April 1. 
Jack R. Sequeira will also leave the con- 
cern on the same date. Albert J. Se- 
queira will soon open a diamond cutting 
factory of his own in this city in which 
his son will be associated with him. 


Paul Duke, a wholesale jeweler and 
manufacturer and band conductor, 48 W. 
48th St., announced several days ago 
that he is forming a junior stage orches- 
tra, consisting of young folks. This is 
being organized for the express purpose 
of giving concerts at all charitable func- 
tions in this municipality regardless of 
race or creed, states Mr. Duke. There 
will be special musical instruction under 
the direction of Paul Hayman, famous 
musical director and band coach. All 
noteworthy charitable organizations that 
wish to avail themselves of this ex- 
traordinary offer, announces Mr. Duke, 
should communicate with the office of 
the Junior Stage Band League, Room 
910, 48 W. 48th St. 

The Loupe and Tweezer Club held a 
regular semi-monthly meeting last Mon- 
day evening in the Hotel Wentworth, on 
W. 47th St., with President Isidore H. 
Shapiro presiding. The meeting was 


marked by a large attendance and dur- 
Ing the evening several new members 
were admitted to the organization. A 
committee appointed last Monday eve- 
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ning will represent the club at the ship 
when Vice-President Henry Margolis 
sails for Europe tomorrow (Friday). 
The organization is planning a number 
of spring athletic activities and accord- 
ingly a committee was appointed to for- 
mulate a program of athletic events. 
Another committee was also delegated 
to submit a design for a club pin. At 
the next meeting of the organization to 
be held on April 7 nominations for offi- 
cers will be offered. 


For more than a week, Haig G. Babian, 
dealer in diamonds, 62 W. 47th St., this 
city, has been searching for a young man 
who he claims took from him on 
memorandum gems worth about $2,000. 
Mr. Babian stated that he had been ac- 
quainted with the young man for over a 
year and that he had worked as a setter 
for a number of the well known jewelry 
manufacturing establishments in New 
York. Some time ago he allowed the 
setter to take on memorandum a marquis 
diamond worth $1,200 which he had re- 
turned promptly. Recently the man 
came back and secured one marquis dia- 
mond weighing 2.31 carats mounted in 
a woman’s platinum ring with four 
baguette diamonds set in the shank, one 
loose marquis diamond weighing 1.96 
carats and one round diamond weighing 
1.67 carats. The man promised to re- 
turn these or report on them on March 
17 and when he failed to return them or 
report Mr. Babian began to investigate. 
The diamond dealer learned that the 
young man had been out of work for 
several months and had left his place of 
lodging the morning of the day he was 
supposed to report on the gems. Mr. 
Babian immediately notified the police of 
the 47th St. Station. 








The Boswell Jewelry Co., Tulsa, Okla., 
recently held the formal opening of its 
new three floor store at 307 S. Main St., 
that city. 
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A charter of incorporation was recent- 
ly granted at Trenton, to the Brach 
Electric Clock Co., of this city. 


According to an announcement made 
last week, Lipton & Co., of which Murray 
Lipton is president, have purchased the 
business of Harry M. Stein, Inc., jewel- 
ers, 33 Main St., Paterson, N. J. 

A Public Service bus, driven by 
Stephen Sweet, collided several days ago 
with a private automobile, and then 
crashed through a show window at the 
jewelry store of John Boyd, 954 Eliza- 
beth Ave., Elizabeth, N. J. The auto- 
mobile which was hit by the bus was 
completely wrecked, but the driver was 
only slightly injured. 

A special exhibit of pottery tracing 
the history and process of the manufac- 
ture of fine china and the art of pottery 
is being made at the State House Annex 
in Trenton, N. J., and continues until 
March 31. The historical exhibit of 
china is loaned by the Pennsylvania 
Museum of Art of Philadelphia and in- 
cludes ancient ware made in Egypt and 
Greece dating from 800 and 600 B. C., 
to the Italian and Mexican ware of 
1800 A. D. 


Hans Hoveler, New York, who pleaded 
guilty to charges of atrocious assault 
and battery, and assault and battery 
with intent to rob, was sentenced to 
three years in the county penitentiary 
by Judge Brennan recently in the Com- 
mon Pleas Court. Hoveler, 25 years old, 
entered the home of Morris Wirth, jewel- 
er, 725 High St., Jan. 27, and attempted 
to hold him up with a pistol. The jewel- - 
er resisted, and Hoveler fled. Police 
learned that he had been friendly with 
a servant in the Wirth home and Hoveler 
was soon arrested. 


BUSINESS RECORDS 











A voluntary petition in bankruptcy 
has been filed by W. Laurent MacDonald, 
Wabash, Ind. 


An involuntary petition in bankruptcy 
has been filed against Maybelle Lagren- 
ade, New Haven, Conn. 


H. F. Rich & Co., Los Angeles, Cal., 
has filed a voluntary petition in bank- 
ruptcy. The assets are placed at $500 
and the liabilities, $3,000. 


Dalton J. Fream, San Jose, Cal., has 
executed an assignment to A. L. May. 
The assets total $832, while the liabilities 
are given as $1,182. 

S. M. Finley, San Francisco, Cal., has 
filed a voluntary petition in bankruptcy. 
The schedules place the assets at $3,871 
and the liabilities at $9,369. He claims 
an exemption of $2,700. 

Martin & Welborn, Seneca, Kan., is 
offering a settlement of 25 cents on the 
dollar. The assets amount to $13,486, 


the unsecured liabilities $8,516 and se- 
cured liabilities, $3,350. 








PROVIDENCE 





Sears, Roebuck & Co., have opened an 
office at 901 Industrial Trust Building, 
this city, with J. E. Holgate as manager. 

Albert S. Vennerbeck, of the Venner- 
beck & Clase Co., with his wife, has 
returned from a month’s stay at Winter 
Park, Fla. 

The retail jewelry store of Martin 
Proodian, at 717 Westminster St., was 
broken into one night recently and a 
wrist watch and four rings valued at $55 
were stolen. 


William Marinelli and Marco Mari- 
nelli have filed information at the city 
clerk’s office that they are the owners 
of the business conducted as Marinelli 
Bros., 226 Eddy St. 

The M. & G. Enameling Co., 183 Eddy 
St., is owned and conducted by Hatchig 
Mooradjian and Mirah Garabedian, ac- 
cording to their statement filed at the 
city clerk’s office. 

Aran E. Hagopian, former senior part- 
ner in the Empire Enameling Co., 183 
Eddy St., has purchased the entire busi- 
ness and filed his statement at the city 
clerk’s office that he is the sole proprietor 
. of the business. 

The Foster Jewelry Co., Inc., has pur- 
chased the C. H. Chapman Co., plant 
and will continue the business under the 
style of the Chapman Jewelry Co., Inc., 
and will be under the personal direction 
and management of H. C. Foster. 


The March meeting of the directors of 
Manufacturing Jewelers’ Board of Trade 
was held at the Turks Head Club, this 
city, on Friday, March 21, with Presi- 
dent Ellis W. MacAllister presiding. 
Several applications for membership 
were given consideration and consider- 
able routine business was transacted. 


The Durant Mfg. Co., Milwaukee, 
Wis., has removed its New England 
branch factory and warehouse from the 
Herrick building, 36 Garnet St., this city, 
to the ground floor of the Fitzgerald 
building, 181. Eddy St., where the con- 
cern will have increased floor space. The 
New England branch is under the man- 
agement of Leo A. Naurie. 

State Commissioner of Labor, H. 
Beyer in his monthly report for Feb- 
ruary issued the past week states that 
in the jewelry industry 24 factories re- 
ported an increase of one per cent in 
the number of persons employed during 
February over the number during Janu- 
ary and 14.2 per cent increase over the 
December employment, although the 
same group reported 8.8 per cent less 
employed than in February, 1929. 

Walter S. Williams, formerly a manu- 
facturing jeweler of this city for 17 
years as a member of the firm of Bar- 
stow & Williams, died last week at his 
summer home at St. Petersburg, Fla. 
He was 75 years of age and for a num- 
ber of years had wintered in Florida 
coming to his home at Riverview here 
for the summer. He was born in this 
city and had been a widower for 12 
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years. Deceased is survived by one 
sister, who lives in California. 


Having completed 57 years of con- 
tinuous service with the B. A. Ballou & 
Co., Inc., manufacturing jewelers, 61 
Peck St., this city, Daniel E. Baxter 
retired last Saturday on a pension. The 
occasion was marked by the presentation 
to him of an easy chair with appropriate 
sentiments expressed by Frederic A. 
Ballou, president and treasurer of the 
company. Mr. Baxter entered the em- 
ploy of this concern as an apprentice 
when he was 15 years old. 


Among the jewelry buyers reported in 
Providence and vicinity during the past 
week were the following: Mr. Guyer, Mr. 
O’Connell, Miss Bailey and Miss Bagley 
of the Marshall Field Co., Chicago; Miss 
Slingnuff, R. H. Macy & Co., New York 
city; Mr. Maltz, the Emanuel-Maltz Co., 
Chicago; Miss McKinnon, L. Bamberger 
& Co., Inc., Newark, N. J.; Miss Corbett. 
Davis Dry Goods Co., Chicago; Mrs. 
Kaskel, D. Lisner Co., New York city 
and Mr. Treyz, Treyz Bros., Bing- 
hamton, N. Y. 

Horace M. Peck, secretary of the Man- 
ufacturing Jewelers’ Board of Trade was 
named by Presiding Justice Blodgett of 
Superior Court the past week as receiver 
of the Gartner & Skoog, Inc., manufac- 
turing jewelers, 101 Sabin St. The peti- 
tion for a receivership was filed by 
Grover C. Haberlin of Pawtucket, a 
stockholder of the corporation who set 
forth that the company was unable to 
meet its obligations as they became due. 
Hearing on the appointment of a perma- 
nent receiver was set down for April 18. 


Despite business conditions which in 
the past several months have supposedly 
been adversely affecting earnings of 
concerns making luxury and semi-luxury 
products, the Gorham Mfg. Co., reports 
a substantial increase in its net profits 
for the past fiscal year. The company’s 
report issued a few days ago for the 12 
months ending Jan. 31, 1930, shows net 
income for that period of $1,182,234.72 
an increase of $68,657.33 over the net 
profit of $1,113,577.80 earned in the pre- 
vious fiscal year. Per share earnings on 
the company’s common stock for the past 
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12 months have been $6.37 as against $6 
in the year ending Jan. 31, 1929. The 
operations of Gorham, Inc., and its sub. 
sidiaries, controlled by the Gorham Mfg, 
Co., are not reflected in the foregoing 
figures. Thus equities in earnings of 
Gorham, Inc., are not indicated. 


The annual meeting of the stock. 
holders of the Tilden-Thurber Corp., re- 
tailer jewelers, this city, was held on 
March 19 at which it was reported that 
the net income during the year 1929 was 
considerably above that reported in the 
preceding year. The stockholders elected 
the existing Board of Directors for the 
ensuing year, the directorate being com- 
prised of Fred B. Thurber, William G. 
Thurber, H. Harold Price, Morris W. 
House, Frank W. Rhodes and Ira Lloyd 
Letts. The board was increased by one 
members, H. Anthony Dyer being added. 
At the directors’ meeting following the 
stockholders’ session, the present officers 
were reelected: President, Fred B. Thur- 
ber; secretary-treasurer, William G. 
Thurber and assistant treasurer, H. 
Harold Price. 








ROCHESTER 





Berson & Marine, jewelry wholesalers 
and manufacturers, Central building, 
last week began preparations for re- 
moval to larger quarters in the Temple 
building. The new establishment is ex- 
pected to be in operation April 1. Turk 
& Lisson will take over new quarters in 
the Temple building about April 1. 

The retail jewelry store of C. L. Camp- 
bell was saved from destruction by fire 
last week when flames of an _ undeter- 
mined origin swept five business blocks 
at Livonia, razing them and scorching 
the building in which his store was lo- 
cated. Under Mr. Campbell’s direction 
most of the jewelry stock was removed. 

In the wake of the united protest of 
the Rochester Retail Jewelers’ Associ- 
ation and the Better Business Bureau of 
Rochester, a proposed amendment to the 
auction ordinance in Rochester which 
would lighten restrictions placed on auc- 
tioneers a year ago was indefinitely de- 
layed last week. ‘The amendment was 
placed before the City Council Law Com- 
mittee by the auctioneers. The jewelers 
and Better Business Bureau have been 
out in force at every committee hearing 
since. Indications now are that the 
ordinance will not be reported out for 
several weeks. 








The retail jewelry business of Joseph 
& Co., operated for many years at 19 N. 
Main St., Memphis, Tenn., has been pur- 
chased by Perel & Lowenstein, operators 
of a retail and wholesale store at 144 S. 
Main St., according to an announcement 
made several days ago. The stock at the 
Joseph store has been enlarged and @ 
spring celebration sale will be held 
there. 
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CHICAGO NOTES 


Will Schneff, of Schneff Bros., Elgin, 
[ll., and Mrs. Schneff, are spending sev- 
eral weeks in Florida enjoying a rest. 

Stanley McKeon, manager of the 
watch department for the Stein & Ellbo- 
gen Co., is recuperating at his home 
from an appendicitis operation. 

Albert H. Kolker, J. Milhening, Inc., 
is making his usual business trip through 
the West to the Pacific Coast. Mr. 
Kolker, will be away for several weeks. 

B. S. Felvey, Chicago manager for the 
Rogers 1847 branch of the International 
Silver Co., returned last week from the 
East where he visited at the home offi- 
ces for about 10 days. 

Charles A. Wahrer of Wahrer Bros., 
Pittsfield building, recently returned 
from a pleasure trip to Florida and 
Cuba. Wahrer Bros. are in the retail 
credit jewelry business. 

K. G. Merrill, Chicago manager for 
the Wm. Rogers Mfg. Co., branch of the 
International Silver Co., left last week 
for the home offices in the East where 
he will spend about a week attending con- 
ferences. 

M. J. Kelly, Chicago manager for the 
Rogers, Lunt & Bowlen Co., will leave 
this week for Greenfield, Mass., where he 
will spend a week or so at the home of- 
fices visiting, and making plans for their 
spring campaign. 

Jere J. Shea of the Chicago office of 
the Reed & Barton Co., and in charge 
of the sterling division at Chicago, re- 
turned this week from New York, where 
he spent a couple of weeks visiting at the 
home offices and with his family. 

A. G. Roling, 2310 Milwaukee Ave., 
was the victim of a window smasher 
early one morning last week. The loss 
was small, about $50 in merchandise 
being stolen. Many jewelers throughout 
the city have suffered losses in this way. 

C. D. Morris, vice-president, and C. W. 
Leavenworth, treasurer of the R. Wal- 
lace & Sons Mfg. Co., stopped in Chi- 
cago recently to visit at the local offices 
enroute home from the Coast where they 
spent some time at the concern’s offices 
m San Francisco. 

Mrs. L. Streeter of Streeter’s, La- 
Grange, Ind., was a visitor in Chicago 
last week looking over the markets in 
search of new spring merchandise. While 
In Chicago Mrs. Streeter visited with 
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members of her family and friends as 
this is her old home. 

Al. Boeckman, of Ellis & Boeckman, 
retail jewelers, Frankfort, Ind., and his 
bride arrived in Chicago last week to 
spend a few days here. Mr. and Mrs. 
Boeckman, are making a honeymoon trip 
via motor through Illinois and nearby 
states and will return home within the 
next 10 days. 

William. Schumann, of the Leubusher- 
Schumann Co., left this week on a busi- 
ness trip through the South. “Steve” 
Leubusher, of the same company is mak- 
ing a trip through Iowa and Nebraska. 





Ed. Gerkin, just completed a trip through 
Michigan and will remain at the home 
offices for about a week. 

Lovell Jackson, of the Marshall Pierce 
Co., wholesale jeweler, located on the 
12th floor of the Heyworth building, has 
completed a business trip through Michi- 
gan, Indiana and Illinois. Mr. Jackson, 
will remain at the home offices for about 
a week before leaving on another trip 
through his territory. 

Altbach & Sons, wholesale jewelers, 
123 W. Madison St., announce they have 
purchased the assets and good will of 
Albert Martin & Co., wholesale jewelers, 
Chicago. Albert Martin & Co. have 
been in financial difficulties for some 
time and early in March an involuntary 
petition in bankruptcy was filed against 
them. 

Charles Brown, jewelry buyer for the 
Stein & Ellbogen Co., left on Sunday for 
New York and Providence, where he will 
visit the markets for a few days before 
sailing for Europe, March 28, on the Ile 
de France. While in Europe Mr. Brown 
will visit the diamond and gift markets 
as well as their Lucien LeLong interests 
in Paris. 

The K. V. S. Manufacturing Jewelers, 
have moved their shop and offices into 
Suite 901, Goddard building. For the 
past two years this concern occupied 
space on the ninth floor of this same 
building. In making the change they 
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have larger quarters and more window 


space. A. H. Kolze, John Vilcak and 
Frank Sickle are the members of this 
firm. 

Arthur J. Williams, has entered into 
business for himself under the name of 
the Arthur J. Williams Jewelry Co., with 
offices in Suite 901 at 27 E. Monroe St. 
The Arthur J. Williams Jewelry Co., is 
successor to A. L. Williams & Co., which 
business was liquidated recently on ac- 
count of the death of Mrs. A. L. Wil- 
liams. Arthur J. Williams was associ- 
ated with his mother in this business, 
which was founded 42 years ago by his 
father. 

Frank D. Newburger, manufacturers’ 
representative with Chicago offices on 
the 11th floor of the Heyworth building, 
left last Wednesday for New York and 
Providence. He will spend a couple of 
weeks in the East visiting the factories 
he represents. From there he will go 
to Atlantic City to enjoy a rest for a 
week before starting on a business trip 
through his Middle West territory, re- 
turning to his office about May 1. 

The auction sale conducted by S. 
Winternitz & Co. in the matter of the A. 
L. Williams & Co., 27 E. Monroe St., 
was well attended, but the net amount 
realized was only $1,193.25, which was 
somewhat in excess of the appraised 
salvage value. The trustee is collecting 
the accounts receivable and expects to 
issue a dividend and liquidate the estate 
quickly. Louis Goldman, of Goldman, 
Allshouse & Healy is trustee for the 
benefit of creditors. 

James Mitchell, elevator starter in the 
Columbus Memorial building for the past 
37 years passed away at St. Anne’s 
Hospital last Wednesday following a 
major operation. Funeral services were 
held on Saturday from the Chapel at 
1830 Michigan Ave., and interment was 
at Forest Home Cemetery, “Jimmy,” as 
he was affectionally called by all the 
tenants in the building was well known to 
every jeweler or representative that en- 
tered the building. He knew jewelry 
travelers from all over the country and 
his passing was a great shock to his 
friends. 

The March luncheon meeting of the 
Chicago Jewelers’ Association which was 
held at the Palmer House last Friday 
was an unusually interesting one and 
largely attended. President Harry 
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Radix presided. During the serving of 
dessert those present were entertained 
with several vocal numbers. Following 
this President Radix introduced Prof. 
W. D. MacMillian of the Chicago Uni- 
versity who spoke at length upon the 
Solar System and illustrated the talk 
with lantern slide photographs of the 
different planets discussed. 

Ira Holden, of the American Swiss 
Watch & Supply Co., Cincinnati, Ohio, 
was a visitor in Chicago during the past 
week attending to business, and calling 
on many of his friends. 

Silveys’, Inc., 12 N. Genesee St., Wau- 
kegan, IIl., recently incorporated under 
the laws of Illinois for $25,000. Isaac 
Silverstein, Clara Silverstein and Stan- 
ley Shaft are the incorporators. 

Samuel Lewitan, diamond importer 
with offices on the 11th floor of the Hey- 
worth building, returned last week from 
a pleasure trip to Florida. Mr. Lewitan 
was accompanied on this trip by Mrs. 
Lewitan and two of their daughters. 

Dan Dunham, manufacturing jeweler, 
San Antonio, Tex., spent some time 
during the past week in Chicago on 
special business, and while here an- 
nounced that he was planning on ex- 
panding his business within the near 
future. 








EVANSVILLE 





The retail store of the Artes Jewelry 
Co., Main St., was slightly damaged by 
fire last week, supposedly from a lighted 
cigaret thrown on the roof. The loss 
was covered by insurance. 

Ike Rosenbaum, jeweler and optician 
at Mount Vernon, Ind., for 37 years, re- 
ports his trade has been holding up well 
since the first of the year and that the 
outlook for the future is quite promising. 
He operates one of the oldest jewelry 
stores in south-western Indiana. 

The Jay Jewelry Co., Inc., of Rich- 
mond, Ind., with a capital stock of 200 
shares, having a par value of $100 a 
share preferred, and 500 shares having 
a par value of $100 a share common, has 
filed articles of incorporation with the 
secretary of state at Indianapolis. The 
incorporators are Allen Jay, Ethel Jay, 
Walter E. Hiller, Alice Sharp and Janet 
Russell. 

The coming of real spring weather has 
put a little “pep” in local retail trade 
and the retail jewelers report some im- 
provement in their line and believe that 
business for the months of March and 
April will be equal to or will exceed that 
of the corresponding months of last year. 
General business conditions in Evans- 
ville and other towns in the tri-state ter- 
ritory are getting better. 

Fabe Gwin, manager of the Shoals 
Pearl Button Co. and the Gwin Pearl 
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Button Co. at Shoals, Ind., has an- 
nounced that the two plants have sold 
their entire stock of button blanks and 
have started shipment. This will mean 
that the button plants will soon be work- 
ing again with full forces. This is the 
first time in several years that the en- 
tire stock has been disposed of at one 
time, according to Mr. Gwin. 








CINCINNATI 





Irving Wachsman, formerly one of the 
accountants of the Richter & Phillips Co., 
is associated with J. Harvey Phillips, 
who recently withdrew from the old firm 
and started a wholesale jewelry enter- 
prise of his own. Mr. Wachsman is sec- 
retary of the new combination, head- 
quarters of which are located in the 
Brotherhood Bank building at Court and 
Vine Sts. It is known as the J. Harvey 
Phillips Co. 

The platinum and diamond firm of T. 
Knoebber & Co. is to remain in the struc- 
ture at 811 Race St. known as the 
Oskamp building. The firm renewed its 
lease for 1100 sq. ft. of space on the 
fifth floor of the structure for two years 
at a total rental of $2,600. The build- 
ing is owned by William S. O. Oskamp 
who is interested in the wholesale firm 
of Oskamp-Nolting and the Oskamp re- 
tail jewelry store in the Dixie Terminal. 








Jewelers’ Gold Bars Withdrawn and 
Exchanged at New York 


Week Ended March 22, 1930. 


The U.S. Assay Office reports: 
Gold bars exchanged for gold 


$606,412.48 
34,137.64 


sie sciide tian weeD $640,550.12 
Of this gold bars exchanged for gold 
coins are reported as follows: 


Date Exchange 
a | eee re rn Ne $338,488.94 
si | a er ee 46,375.28 
” | Seer ee ee ee ees 31,168.24 
“ UD ai ¢ RGR Wet BAF ace Bee alt 62,518.64 
” SE ivesce wae cswans cereees 107,401.78 
- | EE ee Sere ee 20,459.60 


$606,412.48 
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ST. LOUIS 





C. S. Aehle, president of the Aehle 
Jewelry Co. reports business during the 
past 10 days equal to the previous entire 
month’s volume. A pick-up which he ex. 
pects will continue has been noted. Col- 
ored stones have been in increased de- 
mand. 

U. S. Samesreuther, head of Jaccards 
reports unusual activity during their 
annual silverware sale which showed an 
increase over the 1928 event and a 40 
per cent gain over the same event in 
1929. Flatware doubled in volume over 
the figures of last year. 


The Hess & Culbertson Jewelry Co, 
held its store banquet at Bevo Mill 
Friday night, March 21, where 30 mem- 
bers of the selling staff participated in 
the discussions on store problems. L. J. 
Vogt, president of the firm, reported 
pewter ware as showing a betterment in 
the demand. 








MILWAUKEE 


Le Roy’s Credit Jewelers, Inc., has 
been formally opened at Green Bay, Wis. 
The store is owned by Raymond L. Good- 
man and Lloyd Schaper. 

Among retail jewelers in the State 
who called at local wholesale houses dur- 
ing the past week were: E. F. Waldhier, 
Beaver Dam; H. H. Wedeward, Water- 
loo; R. Hille, Menominee Falls; and E. 
C. Schneider, Burlington. 

The Enicar Jewelers’ College, Inc., has 
been organized at Racine, Wis., to teach 
watch repairing, jewelry engraving, 
silversmithing and to carry on a whole- 
sale and retail jewelry business. Articles 
of incorporation have already been filed, 
with capitalization listed at $5,000, or 
500 shares at $10 each. ‘The incorpo- 
rators of the new firm include: D. R. 
Feiker, Lilie Feiker, and R. O: Seegert. 


A. G. Schulenberg of the O. H. Bin- 
genheimer Co. was elected president of 
the Milwaukee Wholesale Jewelers’ & 
Jobbers Association, at the annual meet- 
ing held at the Elks’ Club recently. 
Other officers elected include: Max 
Barkan, M. B. Barkan Co., vice-presi- 
dent; James Havlista, O. H. Bingen- 
heimer Co., secretary-treasurer; and Ed- 
ward Wals, Reliance Silver Co., Fred 
Theleman, Fred J. Theleman Co. and 
Arthur Kuesel, Kuesel Bros. Co., direc- 
tors. 











A long term lease has been taken on 
the store at 395 Main St., Stamford, 
Conn., by Brown’s, Inc., jeweler of that 
city. This firm, now located at 59 At- 
lantic St., the same city, will take oc- 
cupancy of its new quarters as soon as 
the renovation and redecoration of the 
store is complete. The lease is said 
to involve more than $100.000. 
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KANSAS CITY 


Richard Dix Edwards, son of Mr. and 
Mrs. George H. Edwards, and Miss Mary 
Ellen Tutt, daughter of Dr. and Mrs. 
John M. Tutt, were married Saturday, 
March 15, in Boonville, Mo. Mr. Edwards 
is vice president and manager of the 
clock and watch department of the 
Edwards-Ludwig-Fuller Jewelry Co., of 
which company his father is president. 
The young man is a graduate of the Uni- 
versity of Kansas. Immediately after 
he left the university he entered the 
wholesale jewelry business. Immediately 
after the wedding ceremony Mr. and Mrs. 
Edwards left for a motor trip through 
the south. 

Oscar Lowery, 51 years old, 1206 Lo- 
cust St., was arrested March 21 after his 
son, Harry Lowery, admitted, the police 
allege, that his father let him into the 
Merry building the night of Jan. 19 to 
rob several safes. Harry Lowery was 
returned from Springfield, Mo., March 21 
in connection with the attempt to rob the 
Madrid theatre safe early the morning 
of March 16. Police said that Lowery 
admitted he was the man who escaped 
from police at the theatre when two 
others were arrested. Among the safes 
robbed the night of Jan. 19 were two of 
the American Optical Co. on the second 
and third floors of the Merry building. 
Several hundred dollars’ worth of jewel- 
ry and other merchandise was taken 
from the salesroom of E. 0. Baumgarten, 
Kansas City representative of Norris- 
Alister-Ball-Bridges Co. and Jules Borel 
& Co. 











LOS ANGELES 


L. J. Heckerson, Long Beach, has 
taken over the jewelry store at. North 
Long Beach, formerly conducted and 
owned by the Ecklund Jewelry Co. 

Christian Blancard of Blancard & Co., 
New York, is in the city. While here 
he will be taken around by William E. 
Phillips, manufacturers’ agent. 

Vertrees Montgomery, manufacturing 
jeweler and diamond setter, has removed 
from 421 Metropolitan building to Suite 
627 in the same building. 

Jesse Measer, head of the Berson- 
Measer Jewelry Co., Jewelers Exchange 
building, has returned from an extensive 
trip through Arizona and Texas and re- 
ports business better than a year ago. 

Among out-of-town jewelers seen in 
Los Angeles, last week, were Arthur Co- 
hen, San Bernardino; J. W. Abbott, 
Monrovia, and Joseph Helvert, Santa 
Paula. 

George V. Eckstein, vice-president and 
manager of the Pacific Coast territory 
for the company, has gone on his reg- 
ular spring trip into the North West 
States. He will be gone several weeks. 
_ John F. Vondey, San Bernardino, was 
In the city last week purchasing his 
spring stock. He reports that business 
compares favorably with that of a year 
ago. 
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Mrs. W. D. Webster of North Holly- 
wood came to the city to buy spring 
stock for her husband’s store. She re- 
ports business is better than a year ago 
and states prospects, are bright for an 
excellent spring patrgnage. 

Sam S. Conen, jeweler of Spokane, 
Wash., accompanied by Mrs. Cohen ar- 
rived nere last week, having driven by 
auto. The couple will remain here sev- 
eral weeks, Mr. Cohen looking after 
some business affairs. 

Harry Sandack has been issued a 
broker’s license to deal in precious 
stones, as a second-hand purchaser. He 
is located temporariiy at 512 S. Broad- 
way, but will remove to more conve- 
nient quarters as soon as he can find a 
suitable location. 

Police have recovered nearly all of 
the $17,000 worth of loot taken from the 
store of Peter Borisoff, 224 S. Western 
Ave., two weeks ago; about $7,000 worth 
was found in a house at Burbank, oc- 
cupied by the bandits who held up Boris- 
off, and the remainder in pawnshops. 

Peter B. Flynn, who has been for eight 
years with P. D. Walsh, has made con- 
nections with Reginald B. Pegram, and 
has formed a limited corporation, under 
the name of Flynn-Pegram, Ltd. They 
are remodeling offices in the Metropol- 
itan building, which will be completed in 
about a fortnight. 

F. B. King has sold his store at Red- 
lands to Guy Lauderbach, and the lat- 
ter was in Los Angeles last week pur- 
chasing additional merchandise to re- 
plenish his stock. Mrs. Lauterbach, who 
will assist him at the store, accompanied 
her husband. Mr. King has retired to 
his orange ranch. 

H. Preston Smith, former president of 
the Geo. D. Davidson Co., and who re- 
cently resigned from the office, has re- 
turned from New York where he made 
arrangements to handle the Hayden W. 
Wheeler & Co.’s line of watches. He will 
open offices in the wholesale jewelry 
district, probably in the Metropolitan 
building. 

James A. Montgomery of Montgomery 
Bros., returned last week to Los Angeles 
after an absence of 73 days in Canada 
and Chicago. Mr. Montgomery was 
called to the home of a sister who had 
passed away suddenly. Because of the 
inclement weather which prevailed in the 
East while he was there Mr. Mont- 
gomery did not go to New York as he 
had intended. 
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Representatives of the Navajo Indians 
of Arizona have been sent to California 
to see if anything can be done about 
flooding the market with bogus silver 
“Indian jewelry.” Navajo silver crafts- 
manship is purely an American art and 
for centuries these aborigines have fash- 
ioned intricate and beautifully designed 
articles in silver. The government is 
trying to make it unlawful to represent 
anything as Indian-made unless it is 
actually made by Indians. So far the 
authorities have found no way to guard 
against the production of this imitation 
of the Redskins’ art. 

A “flying squadron,” comprising Clar- 
ence L. Runyon, Joseph Podmore and 
Ralph Wilson of Huntington Park, and 
George R. Finley, Compton, visited 17 
jewelers in the Pomona Valley district 
last week, in the interests of the com- 
ing Jewelers Trade Show, set for May 
12 to 15. While on the tour the squadron 
also canvassed for members of the 
proposed Retail Jewelers Trade Associa- 
tion, signing up six new applicants. An- 
other meeting of the executive commit- 
tee of the California Gold and Silver- 
smiths Association was held last Thurs- 
day night at the Alexandria Hotel and 
many minor details arranged. Additions 
to the several committees were named 
and, judging from reports, the trade 
show and pageant of jewels in May will 
prove an unqualified success, since all 
of the large wholesale houses have pur- 
chased space for displaying their lines. 


SAN FRANCISCO 


Roy Dable of Railsback & Dable has 
left for an extensive trip to cover all 
his territory West of Denver. 

Herbert Weinshenk, son of Sydney 
Weinshenk of Mayer & Weinshenk, has 
joined his father’s firm to act as sales- 
man in part of their territory. 

W. H. Hovey, silverware represent- 
ative in the Jewelers’ building has 
taken over for Coast representation the 
Sproehnle Watch Co.’s lines. 

Fred Derich with A. Eisenberg, Inc., 
returned after a long voyage on the 
Venezuela, to the Canal Zone and be- 
yond. 

E. C. McKeen, Coast representative 
for the Waltham Watch Co., left his 
Coast headquarters here on March 20 to 
call on customers in Portland, Seattle 
and the cities of British Columbia and 
Alberta, going as far East as Calgary. 

C. Mantele, jeweler, Stockton, Cal., 
who is watch inspector for the Southern 
Pacific Railway in his section, is on a 
visit to Mexico City, Mexico. One object 
of his journey is to study railroad watch 
inspection in the neighboring republic, 
though the journey is also one of recrea- 
tion. 

Among out-of-town jewelers calling on 
wholesalers here during the past few 
days were: L. L. Doan, Ukiah; G. Shaf- 
fer of Park & Shaffer, Petaluma; M. A. 
Fouch, Maxwell, Cal.; Simon Frank of 
Reno, Nev.; Wm. Epstein of Carson 
City, Nev., Ernest Mueller, Eureka; 
Earl Bothwell, San Jose, Cal. 
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Airplane Division of Ford Motor Co. 
Equips Planes with Alvin Silver 
Planes launched at Dearborn, Mich., by 

the Stout Metal Airplane Co., division of 


the Ford Motor Co., are now delivered 
to their new owners fully equipped with 
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graph of one of the planes equipped with 
Alvin silver and interior pictures of the 
famous prize-winning Timken plane with 
a table all set for an air-travel luncheon. 

“Tt may be interesting to you to note,” 
said Mr. Vary, “that this plane is 
equipped with racks for thermos jugs, 


SILVERWARE BY ALVIN CORP., USED IN THIS AIRPLANE 


a set of silverware in the new “Dawn” 
pattern procured by the Alvin Corp., 
Providence, R. I. The first plane so 
equipped was one that was recently 
sold to the Timken Roller Bearing Co., 
Canton, Ohio, which was awarded first 
prize at the recent National Aviation 
Show in St. Louis. 

When the news reached the Alvin 
Corp. that a set of their new “Dawn” pat- 
tern was included as equipment on this 
prize-winning plane, C. S. DeFord, sales 
manager of the corporation, wrote to 
Dearborn for confirmation. A few days 
ago he received a letter from C. P. Vary 
of the Stout Metal Airplane Co., division 
of the Ford Motor Co., inclosing a photo- 


silver and glassware, ice-box, sink and 
drain board, running water in both toilet 
and kitchen, gas stove, electric lights, 
radio for broadcast reception, seven over- 
stuffed chairs, a sofa, and one upper 
berth which may be lowered and used 
as occasion requires.” 


* * * 


Bulova Watch Co. Establishes Astro- 
nomical Observatory Atop of New 
York Skyscraper 

An astronomical observatory on top of 
a skyscraper, the highest above ground 
and in this way the only one of its kind 
in the world, through which time is 
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computed from the stars, has_ been 
erected and is in operation atop the 38. 
story building at 580 Fifth Ave., New 
York, according to an announcement 
made last week by Arde Bulova, head 
of the Bulova Watch Co., builder of the 
observatory. 

Actual work of construction was bé 
gun some time ago, and tests and cal- 
culations from the stars have already 
been carried out in the Bulova observa- 
tory, Mr. Bulova stated. 


* a * 


W. B. Ogush, Vice-President of 
Katz & Ogush, Inc., New York, 
Studies Jewelry Style Trend 


While on Country Wide 
Trip 

William B. Ogush, vice-president of 
Katz & Ogush, Inc., manufacturers of 
platinum diamond jewelry, 33 W. 60th 
St., New York has just returned from a 
trip throughout the United States. 

The purpose of this trip was to ob- 
serve the trend of American styles in 
jewelry and women’s taste in this line 
for the coming year, and to compile and 
analyze such data as was gathered s0 
that it could be translated into helpful 
assistance to those dealers who wished to 
apply it and who would benefit by using 
these findings in their advertising. 

This trip was similar to the trips taken 
to Europe at three and four months’ 
interval by Mr. Ogush to visit the style 
centers in order to study trends that 
could be interpreted in this country and 
made into beautiful and imperishable 
jewelry. It has led Mr. Ogush to some 
remarkable observations and information 
regarding the industry. 

“After having returned from a trip 
abroad in such a fashion center as Paris, 
which sets the style in jewelry, and other 
capitals of Europe where styles are 
originated, it is rather a simple pre 
cedure to return to this country with 
new and novel ideas from which can be 
patterned individual nd _ realisti¢ 
features to charm the women of this 
country. 

“But,” observes Mr. Ogush, “styles are 
changing with such rapidity, the pendt 
lum is swinging from one extreme to the 
other in such a small space of time that 
it is risky and costly for a manufacturer 
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working in the finest of metals to make 
up style patterns and designs without 
knowing how these will be accepted by 
the American women. 

“Experience with the feminine market 
in this country indicates that women as 
a whole are not susceptible to style 
dictates, particularly when these trends 
are sudden and revolutionary.” 

Mr. Ogush was asked to predict plati- 
num jewelry style for this year. It was 
his opinion that diamond platinum jewel- 
ry will be simpler, more chaste and sub- 
dued than in the past year, yet with 
exquisite classic chastity of design. 

* © 


Ronson Offers Ingenious Perfume 
Sprayers 
The new Perfu-Mist offered by Ronson 
is similar in size and design to the Ron- 
son lighter. These Perfu-Mists are com- 
pactly planned and simple of operation. 
The perfume is dropped into the Perfu- 
Mist, the plunger spraying the finest 
mist of perfume by simple pressure. 
They may be had in either boudoir or 
handbag size and are designed in a range 
of color. For the boudoir, Ronson offers 
a non-breakable container. These Perfu- 
Mists are made of a special alloy—un- 
affected by perfume and retaining the 
true qualities of the perfume. 
* ¢ * 


Longines Watch Used by Elinor 
Smith in Record Breaking Flight 


Miss M. S. Wittnauer, president of the 
A. Wittnauer Co., received the following 
telegram from Miss Blinor Smith: 

“Happy to advise you of new altitude 
record just accomplished again exclu- 
sively with Longines watches. Watches 
functioned perfectly at all times. Too 
much cannot be said of their perform- 
ance under such extreme conditions.” 

In her recent exploit Miss Elinor 
Smith used the new Longines 192 hour 
aviation model. All the oil had. to be 
taken out of this movement, so the watch 
would not stop when at the height of 
30,000 feet, inasmuch as Miss Elinor 
Smith depended for her life on this time- 
piece, to time her oxygen supply. 

A Longines strap watch worn on her 
arm, a regular stock model, showed only 
a variation of 40 seconds in 24 hours, 
after the test flight was accomplished. 

This feat adds another record to the 
already long list of records established 
with the Longines time-pieces in avia- 
tion. Last year 10 aviation records were 
timed with Longines watches. 

* ok * 


Presentation Display Stand Given 
with New Paris Silver Pattern 


One of the most effective things in 
the Paris Pattern Campaign being con- 
ducted by the Wm. Rogers Mfg. Co., In- 
ternational Silver Co. successor, is the 
Presentation display stand used for 
showing a piece of the actual silverware. 

The Paris tea spoon is inset in an 
arched niche. It is held in place by a 
strong specially constructed spring clip 
Which is practically invisible. The dark 
lackground shows off the tea spoon bril- 
liantly. 
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The whole design of this stand is in 
tune with that of the Paris pattern 
itself. It is made of wood composition 
and is handsomly finished in walnut so 
that it will go well with the finest store 
fixtures. It is sent to dealers on request. 
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DISPLAY STAND FEATURING 
PARIS PATTERN 


These pieces are mailed to dealers with 
the spoon in place, carefully double 
wrapped, in a strong mailing carton. It 
is ready to use as soon as opened. 

. * * 


Radio Broadcast Started by Wallace 
& Sons Mfg. Co. Meets with 
Excellent Response 

In conjunction with the response to 
the initial broadcast of the first silver- 


smiths—R. Wallace & Sons Mfg. Co.— 
to sponsor a full period of entertainment 
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University orchestra in the early days 
when microphones and studios were in 
their incubation period. 

The dealer enthusiasm in the broad- 
cast exceeded the hopes of even the most 
optimistic, the Wallace concern reports. 
One dealer in Concord, N. H., dra- 
matically presented the announcement of 
the broadcast, displaying a radio with a 
unique setting of Wallace silver, while 
another in Tarrytown, N. Y., had the 
good fortune and coincidence of having 
initials identical with those of the key 
broadcasting station from which the pro- 
gram originated—WJZ—and brought it 
out in a novel, original advertisement. 

* * * 
Advertising Plans Discussed at Sales 


Meeting Held by 1847 Rogers Bros. 


The 1847 Rogers Bros. division of the 
International Silver Co., of Meriden, 
Conn., recently held two sales meetings, 
one at the home plant for the eastern 
representatives and one in Chicago for 
the middle western and southern repre- 
sentatives. At these meetings the various 
plans for the spring campaign were out- 
lined and discussed and the advertising 
for the first half of the year was pre- 
sented. 

The International Silver Co. believes 
that in the Viande knife and the Viande 
fork it has a wonderful opportunity to 
present silverplate to the consumer in an 
entirely new light. These two basic 
pieces represent the first real change in 
the shape of flat silverware in genera- 
tions, and the advertising of 1847 Rogers 
Bros. silverplate will in the opinion of 
the concern present to the consumer the 
idea that now silverware has been mod- 
ernized in the same way that the makers 
of linens, glassware and china have re- 
styled their product. 

Another phase of the story was as to 
how this advertising was to be brought 
to the attention of the magazine readers 





THE WALLACE “SILVERSMITHS,” WHO BROADCAST WEEKLY OVER WJZ 


in the evening on the National Broad- 
casting Co.’s blue network, it has been 
revealed that one of the first orchestras 
that ever played over WJZ was led by 
one of Wallace’s most staunch clients, 
Sturman Dyson, of the Porter & Dyson 
Co., New Britain, Conn. Mr. Dyson was 
the pianist director of the Columbia 





of the entire country. It was pointed 
out that the ideal advertisement would 
be one written especially for the in- 
dividual reader. This manifestly being 


impossible, an approximation has been 
attained by writing each advertisement 
for the individual magazine or group of 
magazines in which it is to appear. 
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The largest manufacturers of 


AND 
Silverware now use Handy & Harman IRIDIUM 
STERLING PLATINUM 


SILVER (in dt tendnomes) 


Many of them formerly made their own 
Sterling. FOR JEWELERS 


They have closed down their melting fur- ° ° 
naces and rolling mills, because they dis- for immediate 
covered that Handy & Harman could be de- ; 
pended upon to supply them with better ster- shipment at 


ling silver—at no greater cost. competitive prices 


The uniformity of Handy & Harman ster- 
ling silver, in both its analysis and its work- 
ability, is universally recognized by silver- 


craftemen. Johnson Matthey & Co., 


HANDY & HARMAN INC. 
57 William St. 15 West 47th Street 


New York City NEW YORK 


Service Plants: Telephone Bryant 4645 


Bridgeport, Fulton & Gold Sts., Providence, a : i 
Conn. New York City R. I. May We Solicit Your Inquiries? 


“THE WORLD RENOWNED HOUSE” 
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PRECIOUS METALS ° 
CORPORATION 


DEALERS AND REFINERS GOLD, SILVER and 
PLATINUM METALS 


General Office: 
62 West Forty-seventh Street, N. Y. C. 


@20200000008080800808808800080 
aie WORKS: NEWARK, N. J. 











We actually recover 
every grain of value 


from sweeps, polishings, filled cases, plated 
scrap, obsolete yellow gold mountings, etc., Your loti 
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(Continued from issue of March 20) 

IG. 25 Thiout gives as a representa- 

tion of Graham’s vertical escapement 
for watches. The artist doubtless was 
to blame for the quite impossible con- 
struction of the cylinder for the author 
describes the actions quite faithfully and 
points out a number of advantages over 
the verge. He goes to some length in 
describing the methods employed in 
making the cylinder and escape wheel. 
While Julian LeRoy (1686-1759) had 
been making this escapement since about 
1729 some 10 or 12 years when Thiout 
wrote, it was a long time before it 
gained its great popularity in France 
and Switzerland. Fig. 26 Thiout at- 
tributes to Mr. Flamanville and says 
that it had received much attention from 
many watchmakers in England where it 
has been made for three or four years. 
Thomas Reid (1746-1831) writing in 
1791 gives Flamanville the French pre- 
fx and Thiout gives him the English 
prefix. The drawing is very defective 
in that the half round pallets should 
have their centers at the periphery of 
the escape wheel. The action resembles 
that of the verge escapement excepting 
that the drop instead of being on the 
pallets is on the semi-circular part and 
has no recoil; that is to say, it is a dead 
beat escapement. 


IG. 27 Thiout attributes to Enderlin 

(established at Paris about 1736). 
The pins on both sides of the escape 
Wheel drop on the partial circle attached 
to the balance staff and as the circle is 
Propelled to its mid-position the end of 
@pin slides off the beveled end and gives 
Impulse and a pin on the opposite side 
drops on the other end of the circular 
Piece where it rides until the impulse 
iS ended and the circle approaches mid- 
fenter again to receive an opposite im- 
pulse, 
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Development of the Escapement 


By PAUL M. CHAMBERLAIN, M. E. 


Fig. 28. Is another invention by 
Enderlin, the principle being similar to 
the preceding escapement and _ very 
similar to that of Debaupre described 
in connection with Fig. 20. Lepaute 
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Thiout’s explanation of Graham’s cylinder 
escapement, developed about 1725 


writing in 1767 states that there is a 
difference of opinion as to whether the 
first idea was due to Debaupre or to 
Enderlin. Thiout speaks of Enderlin 
and of his father but I have been unable 
to learn the exact period of either of 
their lives or of their Christian names. 
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It would appear, however, that the 
younger one was contemporary with 
Thiout. 

Fig. 29 is an escapement invented by 
Vergo. The two escape wheels geared 
together. The Wheel B turning counter 
clockwise is forcing the fork C to the 
left (the drawing is in error as the 
fork or verge should show the complete 
pin pressing it) after which the appro- 
priate pin on the other wheel gives im- 
pulse in the opposite direction. Thiout 
says that he has made watches with this 
escapement which jogged along very 
well but that the escapement is better 
for clocks. Fig. 30 shows an escape- 
ment for watches. The pailet A is on 
the balance staff and after impulse has 
been given it an arm from A actuates 
B as a detent. The recoil of the balance 
unlocks B and another impulse is given 
and so on. 

Fig. 31 Thiout describes as an old 
German escapement. The balance arms 
are attached to gear wheels and each 
carries an impulse pallet, they being al- 
ternately given impulse from the escape 
wheel. Thiout points out that it did 
very well before pendulums or balance 
springs were known. 

Fig. 32. This is an arrangement for 
a verge with adjustable pallets for 
tower clocks where the wear is excessive 
and requires frequent adjustment or re- 
newal. 

Fig. 33 shows an escapement Thiout 
designed for tower clocks. He observed 
that in verge escapements then most in 
use that the impact of the teeth on the 
pallets was so great as to cause rapid 
wear of the part of the pallet on which 
the tooth fell and that the pivots were 
flat on the side opposite from the shock. 
The pallet E is carried on an arbor, at 
right angles to that of the escape wheel, 
which carries also the fork not shown. 


(Continued on page 89) 
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Every Workroom Needs 
This Dust Collector 


LEIMAN BROS. 
Patented 


POLISHING 
DUST COLLECTOR 


Makes working a pleasure. 


No need to breathe dust that is not only 
uncleanly but irritating to the nasal and 
throat passages as well as positively 
dangerous. 


GET THE FREE INFORMATION 


LEIMAN BROBS., Inc. 


23 (BA) Walker St., New York 
Makers of good machinery for 40 years 


























Let Us Refine 
Your Scrap Gold 


Clean out your old jewelry, 
polishings and sweepings and 
send them to us for accurate 
refining. We will determine 
the full value of all precious 
metals— platinum and palla- 
dium as well as gold and silver 
— and send you a check 


promptly. 


Spyco Smelting & Refining Co. 
51 South Third St., Minneapolis, Minn. 





MESH BEAD 
BAGS ~~ SILVERWARE ~ BAGS 


EXPERTLY REPAIRED AND REFINISHED LIKE NEW 


PRECISE ATTENTION TO EACH DETAIL OF 
REPAIR, SKILLFUL REPLACEMENT OF MISSING 
PARTS AND ORNAMENTS, AND EXACTING CARE 
IN HAND FINISHING, POLISHING AND PLATING 
ASSURES THE SUCCESSFUL HANDLING OF EACH 
JOB REGARDLESS OF SIZE, QUANTITY OR CON- 
DITION. YOUR SATISFACTION IS GUARANTEED. 
WE ARE EQUALLY WELL EQUIPPED TO DO YOUR 


PLATING 


GOLD—SILVER—-PLATINUM—CHROMIUM 


ws. wasasn ave SWARTZ & CO. 


CHICAGO 











ARTHUR T. HAGSTOZ 


T. B. HAGSTOZ & SON 
GOLD, SILVER and PLATINUM 


Refimers and Assayers 


709 Sansom Street, Philadelphia a 


























me eemnULT WATCHES, 


A complete line of Rebuilt ELGIN, WALTHAM and 
other American standard make watches in new cases. 
Hamilton—Iilinels—Howaré—Bilgin 21-J. R. RB. 
watches in original cases, at very low prices. Price list 
upon request. 

PLONSKY & GREENBERG 
Tel. Dry Dock 7563 New York City 
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FIG. 32 Fic. 30 
Thiout’s device for adjusting and renewing An _escapement by Thiout for watches. The 
pallets in tower clock verge escapements pallet A is on the balance staff which gets 


impulse in one direction only—B is a detent 
actuated from A 


Fic. 33 
Dead beat escapement by Thiout 
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Enderlin Fic. 29 
Fic. 28 Vergo’s escapement. The fork is carried at 
c. The pin partly obscured under the 


Another _escapement by Enderlin resembling pallet should be shown entire pressing on the 
that of Debaufre and Sully. See description pallet 
of Fig. 20. 






Hamaninlle 


FIG. 26 


A variation on the verge by Flamanville giv- 

ing no recoil. The pallets A and B should 

be shown centering at the edges of the escape 
wheel 
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Fic. 27 


Enderlin’s escapement in which the pins of Fic. 31 
b escape wheel lock on the circular table An old German escapement. (Thiout was Fic. 34 
*t the balance staff and give impulse at the born in 1692). The foliots swing in opposite 

sloping ends directions, impulse being given alternately 








A simplification of 33 
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32 NEW FANCY NUMBERS—NEW STYLE CABINET 


NOW-—assortments of 2OO sizes furnished in 2 drawer mahogany finished cabinet. 
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Lentille chevee unbreakable crys. 
tals for round watches are fur. 
nished in handsome two drawer 
cabinets. 208 sizes to fit all | 
watches. Fitted by hand or SUC | 
inserting set. | 


The large variety of fancy 
shapes in standard unbreakable 
crystals enables the jeweler to 
handle any fancy shape crystal 
job quickly and economically. 

















$12.00 





Fancy crystals per gross 





Lentille crystals per gross, $9.00 









Write for 1930 Catalogue and 
free samples 








Also a complete assortment of 
flat round crystals. 










Order through your jobber. Price per gross. 
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71 Nassau Street, New York, N. Y. 
NEW YORK, N. Y. 


Standard Unbreakable Watch Crystals, Inc. 
Wholesale Distributors: HAMMEL-RIGLANDER-PENNANT CORP., 209 WEST 14th ST., 


LEES & SANDERS 


Manufacturers would not recommend us to their friends if 
they were not satisfied themselves 


SWEEP SMELTERS. 


BIRMINGHAMI,ENc. 
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Use Crystal Magic to End Your 
Watch Crystal Troubles 








Jewelry Repairmen, send for this 4 


important handbook : 
CRYSTAL ' ard 





A new cement com- 



















pounded for a spe- 
cific purpese. It is 
waterproof, will 
neither dry out 
nor crumble. 
Comes to you 
ready for use—no 
heating necessary. 


Copyright 1929 by 


The —— Magic 





MAGIC, if used as 
directed, will hold 
permanently any 
watch crystal 


Price 75c a Bottle 
Costs More— 


Worth More— 
Lasts Longer. 


If your wholesaler is unable to supply you we will mail a 
bottle prepaid upon receipt of price. 


THE CRYSTAL MAGIC CO. 


P. O. Box 123 














ALLENTOWN, PENNA. 











The Jewelry Repairer’s 
Handbook 


By John G. Replinger 


Includes many valuable time and money-saving methods, 
ideas and recipes. Price, $1.25. 


Order a copy today. 


THE JEWELERS’ CIRCULAR 


239 West 39th Street NEW YORK, N. Y. 
_ i 
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United States Patents 


Issue of March 18, 1930 


1,750,667. CLASP FOR <A _ BRACELET. 
Henry GRASMERE, Newark, N. J., as- 
signor to Krementz & Co., Newark, N. J. 
Filed Sept. 30, 1926. Ser. 138,621. 4 
claims. 

In a flexible bracelet having extensible, 
non-separable link elements interposed in its 
length, some of said elements being compactly 
foldable, a casing constituting one of said 
eements into which the others may be dis- 
posed, said casing having a notch in its outer 
wall; said casing having longitudinal slots in 





its side walls, a spring detent on one of said 
link elements to retain all of said elements 
firmly within the casing by engagement in 
the mentioned notch, projections extending 
through the slots in said casing and a corru- 
gated knob on said detent to facilitate its 
release. 


1,760,786. BRACELET CHAIN. WILFrrep J. 
Roy, East Orange, N. J., assignor to 
Gemex Co., Newark, N. J. Filed Aug. 20, 
1928. Ser. 300,784. 4 claims. 

A bracelet chain structure comprising a 
series of units each having side walls with 
the end portions of the side walls of one 
wit overlapping the end portions of the side 

of the next unit, said overlapping por- 
tions being provided with registering open- 
ings, a member comprising a shell, a pin 
device slidably mounted in said shell] with its 


a 


ends extending into said openings to connect 
adjacent units together, a spring within said 
shell normally urging said pin device to ex- 
tend into said openings while permitting 
yielding movement for withdrawal from said 
openings, a fingerpiece on said pin device ex- 
tending outwardly thru said shell for with- 
drawing said pin device from the openings, 
and means for retaining said fingerpiece in 
withdrawn position. 


1,751,286. WATCH STAND. FRANK XAVIER 
MANTSION, Philadelphia (Holmesburg), 
Pa. Filed April 6, 1928. Ser. 267,908. 


5 claims. 


A watch stand, comprising a base, a stand- 
ard, a member gravitationally slidably 


meanciae cae 
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ly mounted on said member, each of 
rms having a section engaging said 
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base and an upwardly-extending fork section 


for receiving an article to be supported. 

1,751,315. COCKTAIL SHAKER. RuicHarp 
WILLIAM HENRY Fox, Palmers Green, 
Eng. Filed June 21, 1926. Ser. 117,507, 
and in Great Britain March 29, 1926. 1 
claim. 

A cocktail shaker including a beverage- 
containing vessel having its lower end formed 
as an internally threaded flange, a refriger- 
ant-containing chamber having a_ stepped 





cylindrical part forming an orifice, the outer 
surface of said stepped cylindrical part being 
threaded to screw into the threads of the 
flange at the lower end of the beverage-con- 
taining vessel, the upper ends of the threaded 
flange and the stepped cylindrical part to- 
gether forming the bottom of the beverage- 
containing vessel, and a closure fitting into 
the orifice of the reduced stepped cylindrical 
part and having its outer face within the 
plane of the outer face of said stepped 
cylindrical part. 


United States Trade-Marks 


The following trade-marks are published 
in compliance with Section 6 of the Act of 
Feb. 20, 1905, as amended March 2, 1907. 
Notice of opposition must be filed within 30 
days of this application. 

Marks applied for under the 10-year “pro- 
viso” are registrable under the provision 
in Clause (b) of Section 5 of said Act as 
amended Feb. 18, 1911 

As provided by Section 14 of said Act a 
fee of $10 must accompany each notice of 
opposition. 

Newark, N. J. 


Ser. 294,512. GEMEX Co., 


Filed Jan. 8, 1930. 
No claim is made to the word “Belmont” 
apart from the mark shown in the drawing. 


BELMONT 


For Watch Bracelets, Watch Straps, Watch 
Namely, Watch Chains, Fobs, 
and Charms; Neck Chains, Bracelets, Searf- 
pins, Finger Rings; and Belt Buckles and 
Ear and Hair Ornaments Made of or Plated 
with Precious Metal. 

Claims use since Oct. 18, 1929. 












Ser. 294,513. GeMeEx Co., Newark, N. J. 


Filed Jan. 8, 1930. 
No claim is made to the word “Carlton” 
apart from the mark shown in the drawing. 


€ 
CARLTON 
€ 3 


For Watch Bracelets, Watch Straps, Watch 
Attachments—Namely, Watch Chains, Fobs, 
and Charms; Neck Chains, Bracelets, Scarf- 
pins, Finger Rings; and Belt Buckles and 
Ear and Hair Ornaments Made of or Plated 
with Precious Metal. 

Claims use since Oct. 18, 1929. 


294,515. GEMEX 
Filed Jan. 8, 1930. 

No claim is made to the word “Claridge” 
apart from the mark shown in the drawing. 


Ser. Co., Newark, N. J. 


CLARIDGE 


For Watch Bracelets, Watch Straps, Watch 
Attachments—Namely, Watch Chains, Fobs, 
and Charms; Neck Chains, Bracelets, Scarf- 
pins, Finger Rings; and Belt Buckles and 
Ear and Hair Ornaments Made of or Plated 
with Precious Metal. 


Claims use since Oct. 18, 1929. 


DESIGNS 





80,743. RING. ABRAHAM SAGER, Chicago. 
Filed Aug. 11, 1928. Ser. 27,791. Term 
of patent 14 years. 

i) 


The ornamental design for a ring as shown, 
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We Can Raise For You 
$5,000 to $10,000 


A WEEK right now accord- 
ing to size of stock. For full 
particulars write or wire 


B. WOLFF & CO. 


Dependable Auctioneers 
156 E. 42nd St., N. Y. 


Tel. Ashland 5298 














Watch Dial Service 


All leading watch importers—jewelers ang 
watchmakers indorse this service. 


| DIALS RE-BSe 
YY Dials Guaranteed Against Tarnishing, 


Raised gold figure dials refinished—missing figures sup- 
plied. Clock and Chronometer dials refinished like new. 


Write for Price List 


P. J. BRETVOGEL 
15 Maiden Lane New York City 














THE CHANGEABLE RING SSE 





A beautiful combination of the single 
row diamond guard ring with the various 
and more colorful calibre bands. Of 
simple, revolving construction—instantly 
ene - for numerous occasions. Pat. 





anaes 
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Overlays Baguette-Like 
Qld gold wedding rings, cov- 
ered with the Klass & Com- 


pany platinum or 18 K. SQUARE. 


round diamonds 





oe ee ae wedding band. Pat. U. 8. A. 


KLASS & CO. 


Manufacturing Jewelers 
Platinum Mountings, Wedding Rings 


and — Orders. 
49 MAIDEN LANE 1. John 5892 





~ WEDDING RINGS 


The only ring that mounts 
any size and number of 


It meets the present demand 
for baguette wedding rings 
at the price of a regular 





NEW YORK 











RICE’S PURE SILK 
Wrist Watch Cords 


A FULL LINE OF PATTERNS 


Also Complete Line of Sizes in Silk Threads for Pearl Stringing 
QUALITY FAIR PRICE SERVICE 





Manufactured by 


A. H. RICE COMPANY 


Mills: Pittsfield, Mass. 


SALESROOMS 
566-568 7th Ave. 505 No. 7th St. 529 So. Franklin St. 
New York St. Louis Chicago 














B. ROEDE & SONS 


PLATINUMSMITHS 
SPECIAL ORDER WORK FOR OVER 45 YEARS 


THAT’S ALL 


142 FULTON STREET NEW YORK 














HAVE YOU ANY MERCHANDISE 


‘ 

> that you want to convert into cash or into good receivables? 
e CONSULT 

>» 


RUDOLPH SCHWEIGER, Broker 


) >» 48 W. 48th St., New York Tel. Bryant 6776 


Dasa DD * DADA A 


q 
q 
q 
q 
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™ ProtectionRing Guard 


For thin rings get our number 

0. It is a new addition to our 

regular sizes. 

The Lion Safety Pin Clutch Co. 
20 W. 22nd St., New York Pat. May 25, 1920 





Pat. Feb. 20, 1917 














The Hok 


Makes your White Gold Jewelry | 
look like platinum; applied easily, ; 
quickly and cheaply. Ask for free. 
circular W. 
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Sole Agency 


Swiss Factory Offers Their Newest 


Movements 
1014’°’’  chatons 
iia chatons 
12 size chatons 


To serious firm—view sole agency 


Chiffres B.C. 1930 Publicité Horlogére, Geneva 
(Switzerland) 

















Ask The Information Department 
of The Jewelers’ Circular 


. . . . 2 
Let it help you locate supplies, identify trade marks, 
locate technical information on processes and meth- 
ods, successful merchandising and advertising. 


This service is open to all subscribers. 


Any legitimate question regarding the jewelry in- 
dustry will receive prompt, personal attention. 


Manager, Information Bureau 


THE JEWELERS’ CIRCULAR 


A Unit of United Business Publishers, Inc. 
239 West 39th Street New York 
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$0,741. METAL UNIT FOR JEWELRY. 
FREDERICK W. RErrENMEYER, Meriden, 
Conn., assignor to The Napier Co., Meri- 
den, ‘Conn. Filed Dec. 16, 1929. Ser. 
33,799. Term of patent 3% years. 
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The ornamental design for a metal unit 
for jewelry, as shown and described. 


80,762. SPOON OR SIMILAR ARTICLE. 
GeoRGB P. ITtIGc, Bridgeport, Conn., as- 
Blackstone Silver Co., Inc., 
Conn. Filed Aug. 21, 1929. 
Term of patent 7 years. 


signor to 
Bridgeport, 
Ser. 32,489. 








The ornamental design for a spoon or sim- 
ilar article substantially as shown and de- 
scribed. 


Trade-Mark Registrations Granted 


268,524. NECKLACES AND BRACELETS. 
JAMES McCreery & Co., New York. 
Filed Oct. 10, 1929. Ser. 290,901. Pub- 
lished Dec. 31, 1929. 


268,529. BRACELETS, BROOCHES, PEND- 
ANTS, —— L. BAMBERGER & Co., New- 
ark, N. 

Filed Pag "27, — Ser. 290,300. Pub- 

lished Jan. 7, 193 

268,536. SYNTHETIC STONES FOR 
by mg 5 _— S. NATHAN & Co., 
Inc., New Yor 

Filed Aug. 17, 1929, Ser. 288,660. Pub- 


lished Jan. 7, 1930. 
268,551. SILVER-PLATED FLAT TABLE- 
WARE. INTERNATIONAL SILVER Co., 
Meriden and Bridgeport, .Conn. 
_Filed Nov. 4, 1929. Ser. 291,984. 
lished Jan. 7, 1930. 


268,553. NECKLACES, BRACELETS, EAR- 
RINGS, ETC. CoHN & ROSENBERGER, 
Inc., New York. 

Filed Oct. 31, 1929. Ser. 291,817. Pub- 

lished Dec. 31, 1929. 


268,554. NECKLACES, BRACELETS, EAR- 


Pub- 


RINGS, ETC. CoHN & ROSENBERGER, 
Inc., New York. 
Filed ‘Oct. 31, 1929. Ser. 291,816. Pub- 
lished Dec. 31, 1929. 
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268,568. WATCHES. EDWARD GOLDSTEIN, 
doing business at Baguette Watch Co., 
New York. 

Filed Nov. 9, 1929. Ser. 

lished Dec. 31, 1929. 


292,207. Pub- 


Trade-Mark Registrations Renewed 


77,711. WATCHES AND WATCH MOVE- 

MENTS. Registered May 3, 1910. Hrtpp. 
DIDISHEIM & Bro. Renewed May 3, 
1930, to Hipp. Didisheim Co., Inc., New 
York, successor. 


LABE. Ls 


37,251.—Title: E-A-P PEWTER, EARLY 
AMERICAN PEWTER CO. For Pewter. 
EARLY AMERICAN PBWTER sn Boston, 
Mass. Published Jan. 2, 1929 








Merchandising Calendar 





(Continued from page 44) 








at Easter, one that relating to the fes- 
tival as an ecclesiastical event and the 
other as a popular season of entertain- 
ing. These symbols can hardly be used 
together with good effect, so that the 
jeweler has a choice. It may be wise 
to use both, but at different times, and 
on different occasions. In advertising 
goods for religious use the ecclesiastical 
symbols may be used appropriately, and 
the popular symbols may be used when 
advertising secular articles to be used 
for personal or home decoration, and 
as gifts. 

As the season becomes warmer more 
people will spend much of their time 
out-of-doors. This is then a favorable 
occasion for advertising merchandise 
that is suitable for outdoor wear and 
use. Sports will become more prominent 
and the little items the jeweler handles, 
talleys, pins, score cards, and similar 
items may be played up prominently. 
Decorative urns and other items for the 
lawn and porch may also be pushed for- 
ward. 

Confirmation gifts should be promi- 
nently brought to the attention of the 
public. This is a momentous occasion 
to many young people and the occasion 
is one for gift giving of a class that will 
make the event remembered. 

The jeweler does much diamond ad- 
vertising at all times but April is an 
appropriate time to do more, because of 
the added appeal the birth month of 
many people gives it. Diamonds as a 
birthstone is a strong appeal to those 
who have been contemplating the giving 
of diamonds to the April born. 

Easter is a time for the purchase of 
new jewelry. Costume jewelry of the 
lastest mode may be featured with good 
results. With the added appeal of style, 
the Easter jewelry sales should increase 
considerably, and they will if style jewel- 
ry is presented judiciously to the people. 

The jeweler should make a complete 
study of style in wearing apparel, espe- 
cially that of women. He must be versed 
in the latest modes and have the newest 
types of jewelry if he is to take a promi- 
nent place as a purveyor of style in 
jewelry. He should lead in this, not fol- 
low. Costume jewelry today does not 
only consist of necklaces, bracelets and 
ear ornaments but includes a host of 
other things worn with the new cos- 
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tumes. Pins of all sorts, pendants, cor- 
sage ornaments, hat ornaments, shoe 
buckles and a host of other items may 
be properly classed as costume jewelry, 
and their sale will increase volume. 

Easter weddings afford the jeweler 
with another wedding-gift season. After 
the restrictive activities of Lent many 
weddings will be celebrated. Each wed- 
ding is an individual opportunity for the 
jeweler who makes it his opportunity. 

Jewelers should blossom like the spring 
flowers in their efforts to get business. 
The times have changed and the people 
have changed with the times. A little 
more jazz in the selling effort will pro- 
duce much business. The conservative 
jeweler may fear to break his rigorous 
inhibitions, but the jeweler who at- 
tunes his business and his selling cam- 
paign to the modern scale will get the 
business. 

Advertising announcements should be 
taken out of the generality class. It 
needs to be livened up with a little wit 
and sunshine. Such headlines as the 
following are attractive to the people: 

Spring Flowers and Sparkling Dia- 
monds. 

Diamonds that rival Spring’s Sunlight. 

Purer than the Spring Sun’s Rays. 

Such phrases will catch the eye and 
are really descriptive. Furthermore, 
they are understood and appreciated by 
the public. 

Spring—Easter—Style. A trinity of 
opportunities for the jeweler who wants 
opportunities. 








Development of the Escapement 





(Continued from page 83) 
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As E receives impulse from the escape 
wheel the pallet D is pushed into lock- 
ing position. The two levers are kept 
always in contact by the weight M and 
the screw is for adjusting the depthing 
of the pallets. 

Fig. 34 is a simplification of the pre- 
ceding. 

(To be continued) 








The schooldays of their boyhood were 
recalled to 85 grownups who, back in the 
80’s, attended old McDonogh School No. 
13, at a banquet held March 8, in the 
Hotel Monteleone, New Orleans. One 
of the conspicuous figures at the dinner 
was Gabe Hausmann of Hausmann, 
Inc., New Orleans. Louis Hausmann, 
president of the concern, was one of the 
guests as was Mrs. Gabe Hausmann, 
who during the evening received a 
bouquet of flowers from her husband’s 
old schoolmates. The “pupils” filed in- 
to the banquet hall to the sound of their 
old school bell. They took their seats 
at the old school desks. Miss Mary E. 
Finerty, their old teacher, and now 85 
years old was escorted into the room by 
Gabe Housmann and Grantland Lee Te- 
bault, a lawyer. The entire evening was 
filled with many other pleasant features 
which the diners enjoyed. The entire 
affair was arranged by Mr. Hausmann. 
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The 15 Week Credit Plan 


“That we may keep credit customers ‘on the books’ we 
make it known to all that a paid-up receipt is good for 
$2 on a more or less immediate purchase of $20 or over. 


é¢ J T is a curious thing, but the majority of our credit 

sales are watch sales, and the great majority of our 
credit customers are men. Women credit applicants are 
in the vast minority, for some reason that it is hard to 
explain. 

“We carry but two types of watches—expensive and 
inexpensive. 

“Ours is a reputable cash and credit, high-class jewelry 
store. We don’t do business on a ‘charge’ basis. No one 
ean buy a charge account from us for ‘love or money.’ 
It is not worth the candle—for us. A jeweler has a 
slim hold on a charge customer. It is very seldom that 
he gets his pay within the 30-days’ time. Many, many 
times the ‘charge’ runs two, three, and even five and six 
months, and longer. 


(Continued from page 40) 


“The best policy, we feel, is the straight 15-week 
credit proposition. We are sure of a certain amount of 
money each week. We have a better hold on our cus- 
tomers. We can buy with greater assurance and can 
sell at a smaller mark-up, all of which makes for better 
business between storekeeper and customer. 


“Our losses due to the granting of credit are consid- 
erably less than 2 per cent. And this percentage rep- 
resents exclusively customers who have moved out of 
town. We have never lost a single penny on credit cus- 
tomers who have stayed in the city. And we have never 
had to go so far as to bring suit against a person to 
collect a bill. We have gathered the ‘harvest’ among the 
delinquents by the telegram method. 


“There is nothing like the telegraphic message to col- 
lect a debt. Perhaps this is the reason why we employ 
no collectors. The latter aren’t at all necessary when a 
20-cent telegram will do the trick in better shape!’ 














Out of Door Bu 


letins Help Sell Rings 


(Continued from page 45) 


write down the address of Anderson’s jewelry store so 
they will not miss it when they visit Salt Lake and 
Ogden. 

“The bulletins are put up for $25 each per month. The 
signs are illuminated at night, and at bends in roads are 
directly in line with the automobiles. The signs are read 
hundreds of times each day, and at night when the car 
lights shine directly upon them they are read again.” 

E. “Doc” Anderson, of Anderson’s jewelry store, is 
high in his praise of the painted bulletins. “They reach 
customers at a low cost per thousand,” Mr. Anderson 
reports, “and we are sold on the idea that outdoor pub- 
licity aids trade. 

“The bulletins are carefully prepared at the store and 
are scrutinized most carefully before enlargements are 


made.” 


_— LAKE is a city with considerable outdoor 
travel in it. The city is one_of the most beautiful in 
America. Its streets are wider than those of any other 
city with the exception of the national capital. There- 
fore, outdoor advertising pays well in this city. 

Salt Lake streets are 132 feet wide and, in addition, 
many of them have wide parked areas in the center with 
well-kept lawns. People drive their automobiles for pleas- 
ure in this city, and sight-seeing buses carry hundreds 
of thousands of tourists over the magnificent boulevards. 
This is an ideal condition for the effectiveness of outdoor 
advertising. 

Anderson’s jewelry store, however, does not depend on 
one method of advertising alone. Newspaper space is 
liberally used and a well-organized system of direct mail 
advertising is part of the plan. 





Advocates Public School Instruction in Retail Selling 


WASHINGTON, D. C., March 20.—Great 


need for instruction in retail selling in sion for training the 50,000 to 60,000 Only one public high school in the ~ 
public schools is claimed by the Chief of beginners, who, it is estimated, enter United States, a technical high school in 
Commercial Education of the Federal retail selling jobs each year, is apparent Nebraska, was reported to be training 
Board of Vocational Education. 





from the enrollment of only 10,900 in boys in retail store management. 


The inadequacy of the present provi- public high school selling course in 1928. 
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